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#5 Anniversary International scientific conference of young scientist
and students "Youth scientific achievements to the 21st century nutrition
problem solution”, April 11-12, 2019, Book of abstract. Part 3. NUFT, Kyiv.

The publicabion contains matenals of §5 Anmiversary Iniernational
scientific conference of young scientists and students "Youth  scientific
schievements to the 21st century Nuintion problem solution™.

It was considered the problems of improving existing and creating new
energy and resource saving technologies for food production based on
modern physical and chemical methods, the use of unconventional raw
materials, modern technological and energy saving equipment, improve of
efficiency of the enterpnses, and also the sudents research work results for
improve gquality training of future professionals of the food industry.

The publication is mtended for young scientists and researchers who are

engaged in definite problems in the food science and industry.
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Marepiaan 85  osweiinol  smimsapogEe]  waykosol  kosbeperi
MOADIHN YHCHHX, ACHIPAHTIE 1 cTvacHTIE “Haykosl 3nofvien monoml —
BHPIIICHHEID NpoGnew xapayeanas mogcerea y XX cromn®™, 11-12 keires
2019 p. — K HYXT, 20019 p. — 4.3, - 641 ¢.

Bupawss sicturs mavepiann 85 Wsieiinoi Mimnapogsol saysosoi
EOHGICPCHIIT MOIOARX VHCHHX, ACIIPAHTIE | CTVICHTIE.

Poarasuyro npofnesy VIOCKOHATEHHA ICHYIMHX T CTBOPEHHA HOBHX
CHEPIO- T4 POCYPCOMUATHUX TEXHONOTH 118 BHPODHHMLTES XaPHOENK
MPOIVETIE HA GCHOEL CYHACHHX §HIMEO-XIMIMHHY METOIIE, BHEODHCTAHHS
HCTPaA LR CHPOEHHH, HOBITHROT( TEXHOIOTIHHOND Ta
EHEPrOIDEPIrAKMOrD (AIATHANKA, NUIBMEHHA edeETHEHOCT] JIATEHO0CT]
MIANPHEMCTE, 8 TAKO®W PEIVILTATH HAYKOBO-JOCHLIHML podIT CTVISHTIE 3
METOH) NMUIEMIIEHHA AROCTI MATOTOBSM MAAGYTHIX axienis xapaoeo
POMHCIOROCTI. o ) )

Po3paxosano HA MONOIHX HAVEOBUIE 1 IOCOLTHHKIR, AKl 3aiiMa0ThCR
OFHASCHIMI TPOGISMAMN Y XAPHOBIIE HIYI TA NPOMBCIOE0CTI,

Pexowendoamws evenown  padows  Hapousmeoso yuirepoumeny
maprusar merratoeri. fipomoxos 5 1 aid «30s Sepewa 2009 p.
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39. Philosophy of marketing in the development of milk proccesing emterprises
in Ukraime

Larisa Chybenko. Artur Mykhalevych, Viktoria Sapiga. Mukola Kitov
Natioral University of Food Technologies, Kyiv, Ukraine

Intreduction. The philasaphy of the company iz ane of the main fsctors miluencing the
quality of the markeimg strategy, therefore planmeg of the imnovative development of the
enterprise ensures the possibility of taking mto account future tasks, identfyving the main
needs of the market.

Materinls and methods. The research 15 based on the use of saenbfic philosophical
works on marketing and sis impact on the development of enlerprises in the food mdustry.
Wheen writing the work were wsed general scientific methods of research - amalysis, synthesis
and synthesis.

Resulis. Implementation of influence on changes 1o the external environment, forcmg
enterprises o constantly carry owt inmovatrve activities aimed at the development and
implementatson of moden equipment, state-of-thesart equipment, techoology, projects for
determining the owtput of products on the domestc and foreign markets through strategic
management and analysas. The @sks of the dairy industry are usually formubited as follows:
“Productson of hegh-quality dairy products m order o maximize the needs of comsumers™.
But such a "misson” 1= pot effective, since it 15 determined in the indicators of goods and
does mot specify the needs that the firm sabisfies. Therefore, m our opmion, "massion” can be
specified in the philosophy of the firm and must be transformed ino specific strabegc
ohjectives of the firm, its comporate purpose.

When developing goals, the following requmrements must be met:

= Definstson in time and geographscally;

= reality of achievement;

= logic (mterconpection between levels and structures of the enterprse);

= lierarchscal combmation (ranking accordmg o impartance;

= Flexihility: adaptability to possible changes.

The philosophy of the company’s development, in our opimien, should emphasoee the
maudification of the company's product, its qualitstive parameters (style, image, expansion of
the assoriment line) for the exsting comsume  corcle, that s, the company offers advanced
goods, or expands ils mnge [1].

This strategy 15 mmplemented by improvement of the quality of goods, development of
new prodisct models, development of new packaping of goods.

The market for dairy products 1s cumently developang mast dynamically and most sixble.
Its anmual growth rate 15 estimated at 10=1.2% in recent years | 1], These figures, according 1o
marketing forecasts, will be stable in the future.

The main factor of survival and development 1n the market 15 the adaptabality of
enterprises o metoml and world standards. This requires the imvebrement of heghly skilled
persomnel who are capahle of reorienting the enlerprise o a sysicmatic and consastent
achsevement of the company's purpose and missson.

Conclusions. For the dymamic development of the enterprise, it should have a clear,
systematic plan for fs activities, which should include, in vur view, a marketing, strabegec
plan for the enterprse phalosophy.
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