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In troduc tion . The beverage industry is one of the most important constituents of 
consumer packaged goods. As economic stability is restoring, the beverage industry is 
gaining its lost volume. The beverage packaging market is considered to be one of the most 
dynamic packaging markets with shifts in types of packaging and materials used varyingly 
across regions. This report estimates the market size of the global beverage and its 
packaging market in terms of revenue and volume of beverages packaged. Non-alcoholic 
beverage packaging dominates the market share in terms of value as well as in volume. In 
terms of geography, the report is segmented by Asia-Pacific, Europe, North America, and 
Rest of the World (ROW). The beverage packaging market is broadly divided on the basis 
of package type, such as bottle, can, pouch, cartons, and others. With a huge market 
potential and growing consumer preference, the market is likely to witness considerable 
growth in the coming years.

Beverage packaging is an important aspect of the beverage industry. Beverage 
packaging plays a vital role in protecting and extending a beverage's shelf life. Beverage 
packaging can be done using different raw materials and different pack types. Depending 
on the characteristics of the beverage intended to be packaged and value to be offered by 
packaging, the selection is done. Right packaging types is essential to preserve beverage 
taste and prevent untoward chemical reactions endangering the consumer's health. Hence, 
an efficient and suitable packaging is imperative for every beverage.

Major stakeholders of a beverage packaging market are the raw material suppliers, 
beverage producers, and packaging product producers. The key companies with substantial 
market share in beverage packaging industry are Ball corporation (U.S.), Crown Holdings 
Inc. (U.S.), Rexam Pic. (U.K.) and Tetra Laval (Switzerland). The key players of the 
industry held nearly one-fourth of the total beverage packaging market that depicts the 
participation of large number of players in this market. This fragmented industry structure 
is primarily due to the availability of number of pack types and raw materials used for 
packaging beverage.

The figure above shows the growth trend from 2013 to 2018. Plastic has the highest 
growth rate and its market is entirely pushed by PET, market share of plastic is increasing 
for the period under consideratiomPaper & board registers the highest growth, reaching 
$16.9 billion by 2018. Such shifts in preference for PET and HDPE over glass and metal, 
arises mainly from structural and cost advantages that plastics provide. Not only the cost of 
production, but also the cost of recycling plastics is cheaper as compared to other materials.

The saturated beverage market of the North America and Europe will result to slow 
growth of packaging market in the region. A slight boost in European market can be seen 
by the East European nations. Environmental awareness in consumers is also driving them 
to use environmentally friendly products and this is a reason that they are changing their 
preferences from glass to PET and HDPE.

Changing lifestyles and disposable incomes in APAC economies drives end-use market
APAC occupies the largest share in the beverage packaging market. However, 

developing economies such as China and Indiaare driving further growth in the region. 
Consumer trends, westernization of eating habits and increasing disposable incomes are some 
of the key factors that influence trends. Similarly, the flourishing food and beverage 
processing industry in Brazil and other Latin American countries drives the growth in ROW.
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Most of the countries in Asia-Pacific are still at a developing stage. Economies of these 
countries are set to grow at faster pace, than the global average rate. With this growth 
prosperity, millions of people are being lifted up from poverty and increasingly left with 
higher disposable incomes. Rising population and resultant demands for food production 
are driving the markets in these developing regions. China and India are at the forefront of 
this growth trend. The flourishing F&B processing industry and the increasing consumer 
awareness regarding benefits of health drinks and their packaging types are key elements 
that drive the markets in these regions.

Conclusions. Nothing communicates brand freshness quite like opening a beverage 
can. The crisp, fresh, chilled convenience connects instantly with consumers like no other 
form of packaging. Add to that distinct weight, production, and recycling advantages and the 
can could just be the perfect beverage package. Crown has led the industry with unique can 
shaping and decorating technologies that redefine how the world looks at cans. And with 64 
plants in 24 countries, we are committed to helping beverage brands expand worldwide. Flor 
de Cana, the award-winning, Slow-Aged™ rum of Nicaragua, has launched Centenario 25, an 
ultra-premium rum that will be available exclusively in Duty Free stores for a retail price of 
$140 per bottle. The packaging for Centenario 25 includes a black-and-gold label featuring an 
abstraction of the Nicaraguan volcano, while the rum itself seems to float in the bottle. The 
bottle itself sports sharp, beveled edges and a heavy, solid-glass base. The premium cork 
closure is topped with an embossed “Flor de Cana” gold medal coin.
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