Theory of life cycle allows analyses possible scenarios of enterprise
development, determine the probability of problems during the period of its
development and assess its actual state. Owning full volume of information on the
life cycle of the enterprise enables effective marketing planning with an
understanding of its development strategy.

According to the author, one of the most effective mechanisms that can provide
dynamic nature of the enterprise equilibrium is a marketing plan. Comprehensive
analysis of the external environment, research and evaluation of the internal state of
the company allows us to consider not only the product, but also directly to the
subject stakeholder of how to promote it through the stages where each evolutionary
period requires new marketing proposals.

Most models that describe the life cycle of the enterprise come from
management theory. While on the one hand at step (stage) of creation it is possible to
manage only view or idea until the actual foundation of the company and its
organizational structure. On the other hand, the limited studies of the relationship life
cycle of a product and the life cycle of the enterprise cannot determine the
dependence of their existence.

Research of the history of the life cycle theory suggest primary application of
this concept directly to the product that the company produces. In due course. There
is notions started to be used in the study of the life cycle of an enterprise. According
to the author, the interdependence of these two categories must be considered when
planning in marketing.

So, in this aspect, a key role is given to effective marketing plan, which
describes the life cycle of a product according to a stage of enterprise development.
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Annotation.

The origin of theory of life cycle is considered, the basic models life cycle of
enterprise, stage and descriptions that determine the evolution his development are
investigational. Planning features are certain in marketing depending on the stages of
development enterprise.

AHoOTAaWisA.

Po3rnsitHyTO BUHUKHEHHS TEOPil JKUTTEBOTO IMKITY, TOCITIPKEHO OCHOBHI MOJEi
KUTTEBOTO IUKJTY MANPUEMCTBA, CTAll Ta XapaKTEPUCTUKH, 10 BU3HAYAIOTH EBOJIOIIIIO
Horo po3BUTKy. Bu3HaueHO OCOOJIMBOCTI IJIaHYBaHHS B MAapKETHUHTY B 3aJIEKHOCTI BiJ
CTajiil PO3BUTKY MiANPUEMCTBA.

AHHOTAIHS.

PaccMoTpeHO BO3HMKHOBEHHE TEOPUH JKU3HEHHOTO LUKJIIA, UCCIIEIOBAHBI OCHOBHBIC
MOJIETIM >KU3HEHHOTO IMKJA MPEINPUITHS, CTaJud € XapaKTEPUCTUKH, KOTOpPbHIE
OTIPENICTISIIOT JBONIONHIO ero pasButus. OmnpesneneHbl 0COOCHHOCTH IUIAHUPOBAaHUS B
MapKETUHTE B 3aBUCUMOCTHU OT CTAJIUN PA3BUTHSI MPEIITPHUITHS.
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