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Yerokhin S., Nikitin Yu., Nikitina I. The concept of the professional

motivation of the student as a factor of the competition on the labor market.

The problem of the professional motivation of the student personality is

analyzed in the article. It is given result of the investigation and corresponding

interpretation of the data in reference to peculiarity of the professional motivation of

the students as well as perspectives of their labor occupation. Practical

recommendations conceming manage of the student motivation process formation

with the purpose of the success ful labor occupation are elaborated.

Key words: the student personality, development, the professional motivation,

management, competition, the education market, the labor market.
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