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  (full cost pricing)    =  ×(1+ R/100) 

 (direct cost pricing)  = V  + MR 

   BSV = FC / TR 

 

   (marginal cost pricing)  = V  

  P= C +  R  

 P = C1 + R  1 
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     P = P’ x N 

 Ps = Pp x (1 + m) 

 

 (target return pricing) 
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Essence and systematization of methods of establishment of prices is in market 

conditions 
L. Kapinus, N. Skrigun 

In the article on the basis of theoretical researches essence of methods of 

establishment of prices is certain in market conditions and own classification of 

methods of pricing, that gives an opportunity to systematize the methods of 

determination of prices in the logical integral system is offered.  
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