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The article is devoted to the study of the features of the 

reveals the essence of the concept of a business project as a 
-

preneurial idea and represents a formal proposal aimed at prac-

 The main stages 
of the business project life cycle are defined and its typical 

f indicators that are 
used to evaluate the effectiveness of a business project are 

 
The main and most common mistakes that companies make 

too long speech, when listening to which investors lose interest 
in the project; monotony of the speaker’s voice, as well as ty-
pical templates for speaking without emotion and using gestu-

-
sentation; using too much visual material or t

presenting conclusions in sections of the presentation that meet 
the needs of the speaker only and ignore the interests of the 
audience; lack of information about the project team, their 

Its standard 
structure and stages of submission of the material are provided  

The rules for developing the presentation of business pro-
t development 

of the project and its presentation provides opportunities for the 
pand its 

positions at the market, to make long-term plans for its 
development, to open new areas of activity; to develop goals 
and achieve them, to level business risks; to get access to a credit 
line; to participate in a joint venture; to convey business ideas 
and entrepreneurial solutions to the investor, to attract his 
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