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ANNOTATION 

 

The qualification work considered and summarized the existing theoretical 

principles of the profitability of the enterprise as a direction for increasing its 

competitiveness. The paper describes the essence of profitability and classification, 

its tasks and goals, and also considers approaches to increasing the profitability of the 

enterprise. 

To assess the feasibility of the proposed measure, the current state of 

development of PrJSC "Firma "Poltavpyvo" was determined and its profitability were 

investigated. 

Based on a study of the results of the profitability of the activities and the goals 

of PrJSC "Firma "Poltavpyvo", a program of measures to improve the profitability of 

the enterprise was developed, which included improving products, thus a measure 

was proposed to make changes in the carbonated drinks production line and its 

impact on the main indicators of the activities of PrJSC "Firma "Poltavpyvo". 

Replacing the equipment at the enterprise will help to improve the quality of 

products, as a result of which the range of consumers will expand and, accordingly, 

the volume of products sold and profit will increase.  

The calculations show that the proposed project is profitable and its further 

implementation at the enterprise is possible. 

The thesis is composed on 77 pages (excluding appendices), contains 16 tables, 

4 figures. 

Keywords: profitability, profit, competitiveness. 
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АНОТАЦІЯ 

 

У випускній роботі розглянуто і узагальнено існуючі теоретико – 

методичні засади прибутковості підприємства як напрям підвищення його 

конкурентоспроможності. В роботі описано сутність прибутковості та 

класифікацію, її завдання та цілі, а також розглянуто підходи до підвищення 

прибутковості підприємства. 

Для оцінки доцільності запропонованого заходу було визначено сучасний 

стан розвитку ПрАТ «Фірма «Полтавпиво» та досліджено його прибутковість 

та рентабельність. 

На основі дослідження результатів прибутковості діяльності та цілей 

ПрАТ «Фірма «Полтавпиво» було розроблено програму заходів з 

удосконалення прибутковості підприємства, яка включала в себе 

удосконалення продукції, таким чином був запропонований захід, щодо змін на 

лінії з виробництва газових напоїв та його вплив на основні показники 

діяльності ПрАТ «Фірма «Полтавпиво». Заміна обладнання на підприємстві 

допоможе підвищити якість продукції, внаслідок чого розшириться коло 

споживачів і, відповідно, зростуть обсяги реалізованої продукції і прибутку.  

Проведені розрахунки свідчать, що запропонований проєкт є 

прибутковим та в подальшому можливе його впровадження на підприємстві. 

Випускна робота викладена на 77 сторінках (без урахування додатків), 

містить 16 таблиць, 4 рисунка. 

Ключові слова: прибутковість, прибуток, конкурентоспроможність. 
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INTRODUCTION 

 

Relevance of the research topic. At the current stage of development of the 

economic environment, which is characterized by uncertainty and instability caused 

by various internal and external factors, the problem of profitability of enterprises has 

become acute. It has become even more acute with the beginning of a full-scale 

invasion, which has created many obstacles and costs for business entities. 

Profit is an extremely important indicator of the activities of each enterprise. 

The value of profit, as the final positive financial result of the enterprise's activities, 

lies in the fact that it is the main source of production, social, economic and financial 

development. Effective profit management is an extremely important link in the 

process of each enterprise's activities, since profit is the most desirable result. In order 

for it to always have positive dynamics, it is extremely important to have a clearly 

planned system for managing this profit. This is a complex and at the same time very 

important process that requires detailed study of many issues. 

Therefore, it is now necessary to seek and justify possible ways to increase 

profitability. 

The following economists were engaged in the study and development of the 

profit management system at enterprises: Ribachuk-Yarova T., Dunda S., Stakhurska 

S., Iakymchuk T.V., Nikolyshyn S.E., Nagaychuk V.V., Gumenyuk V.S., Onishchuk 

V., Panasyk Yu., Belinska S.M., Krysina I.O., Zhigalkevych Zh.M., Fisenko E.S., 

Tkachuk G.Yu., Kharkivska M.D., Skybenko T.S., Chemerys M.V., Pavlyuk I.O. and 

others. However, despite extensive research into the functions and tasks of profit 

management in an enterprise, aspects related to financial performance as related and 

aggregated with the enterprise management system as a whole are currently 

insufficiently researched. Further development of research into methods for 

increasing profit and improving its integration with the enterprise management 

system, etc. is also needed. 
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The purpose of the qualification work is to improve theoretical and practical 

recommendations regarding areas for increasing the profitability of enterprises. 

To achieve the set goal, a number of thesis tasks were formulated, in particular: 

- to reveal the essence of profitability and its relationship with the 

competitiveness of the enterprise; 

- consider the factors influencing the increase in the profitability of the 

enterprise; 

- to explore methodical approaches to assessing and ensuring the profitability 

of an enterprise; 

- to substantiate the beer and soft drinks market; 

- describe the general characteristics of the activities of PrJSC "Firm 

"Poltavpyvo"; 

- provide an assessment of the profitability of PrJSC "Firma "Poltavpyvo" as a 

direction for increasing its competitiveness; 

- develop a program of activities for the enterprise to increase profitability by 

improving its competitiveness; 

- to justify the feasibility of implementing a carbonated beverage production 

line and its impact on the main performance indicators of PrJSC "Firma 

"Poltavpyvo"; 

- develop managerial and organizational support for the implementation of the 

program and the implementation of a sound line for the production of carbonated 

drinks and the profitability of the activity. 

Object the research in the qualification work is the process of ensuring the 

profitability of PrJSC "Firm "Poltavpyvo". 

Subject research in the qualification work is a set of theoretical, methodological 

and practical approaches to the profitability of the enterprise at PrJSC "Firma 

"Poltavpyvo". 

Scope of applicationis the enterprise of PrJSC "Firma "Poltavpyvo". 

The following research methods were used in the work: historical analysis - to 

study the economic category "enterprise profitability"; analysis and synthesis - to 
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provide organizational and economic characteristics of the enterprise; abstract-logical 

method - for theoretical generalizations and formulation of conclusions; system 

analysis - to summarize information and work it out; methods of statistical, economic 

analysis, namely methods of analysis of absolute and relative values, horizontal and 

vertical analysis were used for the financial and economic condition of the enterprise, 

the basis for testing, determining the effectiveness of profitability formation at the 

enterprise; method of logical analysis, forecasting, calculation method - to calculate 

the cost of recommended measures and the socio-economic effect of implementation 

at the enterprise; graphic - construction of diagrams. 

Information base. The basis for writing the qualification work were scientific 

works of domestic and foreign scientists in the field of enterprise profitability; 

legislative and regulatory documents regulating the activities of enterprises; statistical 

and financial reporting of the enterprise; periodicals; information and analytical 

materials, Internet resources. 
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CHAPTER 1. THEORETICAL AND METHODICAL PRINCIPLES OF 

FORMING ENTERPRISE PROFITABILITY 

 

1.1. The Essence of Profitability and Its Relationship with the 

Competitiveness of the Enterprise 

 

The essence of profitability refers to an enterprise’s ability to generate earnings 

relative to its revenue, assets, or equity. It is a key indicator of financial health and is 

often assessed using profitability ratios like net profit margin, return on assets, and 

return on equity. Profitability showcases how efficiently an enterprise converts its 

revenue into profits, and it reflects its overall performance and potential for growth. 

The implementation of an enterprise’s economic activity ensures the effective 

combination of a large number of organizational, labor, material, financial, and other 

resources. The success of such actions is measured by comparing the achieved result 

with the expenses incurred to obtain it. 

An important goal of establishing and further operating any business entity, 

regardless of its type of activity or form of ownership, is to obtain a final financial 

result, i.e., profit [1]. 

Therefore, profit is a universal economic category of efficiency that establishes 

the relationship between all other indicators and summarizes the results of the 

enterprise’s activities. It enables self-financing, expanded reproduction, addresses 

economic stimulation issues, and creates conditions for sustainable enterprise 

development. The significance of profit in the financial and economic relations of 

business entities has led to the emergence of numerous hypotheses and concepts 

regarding the interpretation of this category [2]. 

The reliability of financial result formation is the foundation of accounting 

principles and rules, the mandatory adherence to which is required by legislation, 

including the Conceptual Framework for Financial Reporting, International Financial 

Reporting Standards, the Law of Ukraine “On Accounting and Financial Reporting in 
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Ukraine” [3], and the National Accounting Standards (NAS) 1 “General 

Requirements for Financial Reporting” [4]. 

According to NAS 1 “General Requirements for Financial Reporting,” profit is 

the amount by which revenues exceed the related expenses [3]. 

R.R. Antoniuk interprets profitability as an economic condition of the 

enterprise that manifests itself as both realized and potential ability to generate a 

positive financial result from business activity, which consists in the excess of 

income over expenses in an amount sufficient for further effective functioning and 

for satisfying corporate and societal interests [5]. 

In the scientific work of T.V. Osypova, profitability is considered a derivative 

concept of profit, which generally determines the result of the enterprise’s financial 

and economic activities [6]. 

According to O.V. Khmelevskyi, profitability should be viewed as the ability 

to conduct profitable operations, ensure solvency, and generate profit, which in turn 

ensures stable growth and future innovation-investment development [7]. 

From the perspective of L.Yu. Kucher, there is a close dialectical relationship 

between profit and profitability: profit is an indicator representing economic effect in 

absolute terms, whereas profitability is an indicator reflecting the economic 

efficiency of the business entity’s activities [8]. 

Profit as an economic category is a consequence of the development of the 

economic system in connection with the existence of commodity-money relations and 

the emergence and development of ownership institutions (private, state, collective). 

Moreover, profit should not only be studied as a motivating factor for organizing 

activities but also as a transitional or unifying component between the categories of 

“interest,” “need,” and “activity.” 

It is precisely the existence of economic interest and need that serves as the 

incentive and driving force for conducting business activities. Profit, as a financial 

result in the course of organizing activities, is a direct source for meeting the interests 

of individual business entities in an adaptive market environment [9]. 



15 
 

Thus, we see that scientific views on the economic category of “profit” 

continue to evolve under the influence of the environment in which enterprises 

operate.  

Table 1.1. 

Scientific Approaches to the Definition of the Concept of "Profit" 
Scholars Approaches to Defining "Profit" 
Bila O.H. Profit is a positive financial result of the enterprise’s economic activity, 

characterizing production efficiency and ultimately indicating the level and 
quality of the produced goods. 

Vlasenko T.Yu., 
Starodubtseva O.S. 

Profit is one of the most important economic categories, and obtaining it is 
one of the main tasks of the enterprise. Profit is both the simplest and the 
most complex category in a market economy. 

Vovk O.M., 
Kovalchuk A.M., 

Dzhulai A. 

Profit is the result of enterprise activity, determined by comparing total 
revenues and expenses; it serves as the foundation for the economic and 
social development of the firm and the state. 

Haibura Yu.V., 
Zagnitko L.A. 

Profit is one of the most important economic categories, a basic and 
necessary condition for expanded reproduction and enterprise operation, 
and a factor ensuring competitiveness in the market. 

Drobysheva O.O., 
Buchakchiiska 

Yu.M. 

In a market economy, profit is the main goal of entrepreneurial activity, the 
main internal source of financial resources formation, which ensures 
enterprise development, an important means of satisfying the social needs 
of the workforce, and a key safeguard against the threat of bankruptcy. 

Yepifanova I.Yu., 
Humeniuk V.S. 

The final result of a business entity’s activity, defined as the difference 
between gross income and gross expenses incurred during its operations. 

Kaminskyi P.D. In general, enterprise profit represents a portion of the value of the 
profitable product created by labor and is a component of the enterprise's 
income. 

Kolisnyk O., 
Tomsha A. 

Profit, occupying a central place in a market economy, is an incentive for 
business entities to use available labor, material, and financial resources as 
efficiently as possible. Profit is the goal for which an enterprise works—or 
at least should work. 

Markina I.A., 
Voronina V.L. 

Profit is the net income of the entrepreneur on invested capital, expressed 
in monetary terms, representing a reward for entrepreneurial risk and 
defined as the difference between total income and total expenses during 
business activity, aimed at achieving a specific level of competitiveness 
and enterprise image. 

Melnychuk H.S., 
Nesteruk A.A. 

Profit as an expression of the final financial results of an enterprise’s 
activity is an object of management. It is a necessary condition for ensuring 
self-financing and strengthening the enterprise's competitiveness in the 
market. 

Nykolyshyn S.Ye. Enterprise profit functions not only as the basis for the operation of an 
individual business but also as the foundation for the country's economic 
development as a whole. 

Tulchynska S.O., 
Bershadska I.I. 

Profit is one of the main driving forces of a market economy, a motive for 
entrepreneurial activity, and has an indirect influence on the well-being of 
the enterprise's personnel. 

Source: [10, 11, 12, 13, 14, 15, 16, 17, 18, 19, 20, 21] 
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Therefore, when justifying the economic essence of profit, it is important to 

consider the approaches of contemporary Ukrainian economists to defining the 

essence of profit (Table 1.1), which shape the domestic scientific school of profit 

theory. 

After analyzing the provided definitions, we can conclude that the concept of 

"profit" is interpreted differently by various scholars, but the following common 

characteristics have been identified: 

- Profit is typically defined as the difference between gross revenue and 

gross expenses. From an accountant's perspective, expenses include explicit monetary 

costs. 

- Profit is one of the most important indicators of the financial 

performance of an enterprise's economic activities. 

- A common feature is the recognition of profit as originating from 

creative activity. A satisfactory level of efficiency requires, on one hand, the excess 

of final results over the costs incurred to achieve them, and on the other hand, a 

comparison of these results with those of similar entities. Based on this, although the 

absolute amount of profit earned by an enterprise is a crucial indicator of its 

performance, it cannot fully characterize the level of economic efficiency. This is 

because the absolute profit amount reflects only a one-time economic effect, while 

the measure of this efficiency is characterized by the profitability indicator. 

The absolute measure of an enterprise's profitability is its profit, the presence 

of which indicates the efficiency of its activities. However, profit alone cannot 

determine the level of efficiency. To assess this, the profit indicator must be 

compared with the resource expenditure indicator, and the level of profitability 

should be determined based on their relative value [6]. Profit is the difference 

between the selling price and the cost of production (goods, works, services), or 

between the revenue generated and the total costs of production and sales. Profit 

represents a form of income for an entrepreneur who has invested capital to achieve a 

certain commercial success, but it reflects only the portion of income that is "cleared" 

of the costs incurred in carrying out this activity [6]. 
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It should be noted that profit, as a key category of market relations, serves the 

following functions [6]: 

- It characterizes the economic effect – the final financial result. 

- Profit plays a stimulative role – it is both a financial result and a core 

element of an enterprise’s financial resources. 

- Profit is a source of funding for budgets at various levels. 

The level and amount of profit are influenced by numerous factors, both 

positive and negative. These factors are diverse and difficult to limit. All factors 

affecting an enterprise’s profit are divided into exogenous and endogenous [6]. 

Exogenous factors include natural conditions, transportation conditions, state 

regulation of prices, tariffs, interest rates, tax rates and benefits, penalties, and market 

competition, among others. These factors are independent of the enterprise’s 

activities but significantly impact its profit [6]. 

Endogenous factors include production and sales volumes, product structure, 

production costs, product quality, prices, and more. Internal factors are further 

divided into production and non-production factors. Production factors characterize 

the availability and use of means of production, labor, and financial resources [6]. 

The total profit of an enterprise represents the final result of its activities. It 

includes profits from all types of activities: profit from the sale of commercial 

products, works, and services (gross profit), profit from operating activities, profit 

from ordinary activities, and profit from extraordinary activities. 

Scientists I. A. Markina and V. L. Voronina, in their monograph, define profit 

as “the net income of an entrepreneur from invested capital, expressed in monetary 

terms, which represents a reward for the risk of entrepreneurial activity; it is 

determined as the difference between total income and total expenses in the course of 

such activity and is aimed at achieving a specific level of competitiveness and 

enterprise image” [18]. This definition of profit is quite comprehensive and includes 

several aspects:  

- the riskiness of profitable activity, the formation of profit taking into 

account income and expenses;  
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- the goal of earning profit is to ensure competitiveness and a positive 

image. 

Ye. O. Syaber considers profit as “a form of income for an entrepreneur 

engaged in a certain type of activity; however, this most simplified expression of 

profit is at the same time insufficient for its full characterization, since in some cases, 

active engagement in any field may not necessarily result in profit” [22]. The author 

emphasizes that the category of “profit” is related to the category of “capital,” a 

special factor of production, and in a generalized (intermediate) form characterizes 

the price of functioning capital. Profit cannot be a guaranteed income for an 

entrepreneur who has invested their own capital into any type of business. Profit may 

only be the result of skillful and successful business management [22]. 

The genesis and development of the theory of enterprise profit have reached 

the level of theoretical elaboration within the country’s legal framework. Thus, the 

essence of profit is the subject of legal relations within the country during the 

implementation of the state’s budgetary, tax, monetary-credit, and investment 

policies. For instance, the definition of enterprise profit is regulated by the 

Commercial Code of Ukraine [23], the Tax Code of Ukraine [24], and the Law of 

Ukraine "On Entrepreneurship" [25]. 

Therefore, profit is the portion of income that remains with the enterprise after 

covering all foreseen and prescribed expenses related to its commercial and 

production activities. 

In practice, profit is formed at the enterprise as products are sold. According to 

the legislative acts of Ukraine, the moment of product realization is defined by the 

date of shipment (for goods) or the date of actual performance (for works/services), 

or the date when the buyer's funds are credited to the supplier's bank account [26]. 

Profit formation refers to its generation in the process of the enterprise's 

economic activity. Managing profit formation means managing the sales volume 

(product quantity and price) and conducting activities with minimal costs [27]. 

The profit formation mechanism includes the following components:  

- revenue from product sales; revenue from works and services;  
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- cost of goods sold;  

- gross profit;  

- administrative and selling expenses;  

- other operating income and expenses;  

- profit (loss) from operating activities;  

- other income (expenses);  

- earnings before interest and taxes (EBIT);  

- financial expenses;  

- income tax;  

- net profit [28]. 

Therefore, modern entrepreneurial activity of business entities is aimed at 

generating profit. It is the potential and actual availability of profit that motivates 

them to enter certain sectors, and in the absence or threat of absence of profit — to 

exit a particular market segment. Enterprise profit is the financial result of the 

enterprise’s operations — an absolute indicator of its production, commercial, 

research, and other activities, which reflects the degree of success of such activity. 

Profit is a specific financial indicator in the business activities of economic entities. 

 

1.2. Factors Influencing the Increase in Enterprise Profitability 

 

The existence of the income category is impossible in an isolated and 

encapsulated state without its direct connection to both internal and external 

processes of economic development. This statement is particularly relevant in the 

modern conditions of globalization of most national economies and the simultaneous 

presence of fundamental indicators of crisis processes in the economies of advanced 

countries, which intensifies the need to understand the degree of influence of each 

factor on the financial and economic condition of an enterprise and its ability to 

withstand such influences. 

The need to identify and study modern factors of enterprise profitability growth 

is justified by the changing conditions of economic and business operations, which 
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drive the search for new methods to improve the performance of business entities [29, 

p. 261]. 

The traditional approach to classifying the factors affecting the size and 

dynamics of profit divides them into two groups – external and internal. 

Internal factors result from the activities of the enterprise itself. These include 

[30]: 

- Volume of production and sales of goods (services). The larger the 

volume of production and sales of goods (services), the greater the profit the 

enterprise receives. This factor is associated with the scale of the enterprise’s 

activities. The more the enterprise produces and sells, the more revenue it generates; 

- Cost of goods (services). The lower the cost of goods (services), the 

higher the profit. This factor is related to the efficiency of resource use. The more 

efficiently the enterprise uses its resources, the lower the cost, and therefore the 

higher the profit; 

- Pricing policy. Higher prices for products (services) lead to higher 

profits. This factor is associated with the competitive environment. If a company can 

set high prices, it positively impacts its profitability. 

Thus, analyzing internal factors that affect profit allows for identifying reserves 

– that is, unused opportunities that, when realized, can lead to profit growth. These 

include [31]: 

- increasing production volumes through improved technological 

processes and technical re-equipment; 

- increasing sales volume by creating favorable sales conditions, client 

motivation, entering new markets, and improving payment arrangements and 

marketing techniques; 

- adapting prices to market sensitivity (i.e., using flexible pricing 

strategies); 

- optimizing the structure of produced and sold products by diversifying 

production and increasing the share of profitable sales; 
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- reducing production and sales costs by improving the use of material, 

financial, and labor resources; 

- improving the quality and competitiveness of products; 

- increasing revenue from other enterprise activities (e.g., sale of fixed 

assets, securities, and other property). 

External factors result from forces outside the enterprise. These include [30]: 

- Macroeconomic stability. A stable economy promotes business 

profitability. This factor relates to the overall economic condition: the more stable the 

economy, the higher the demand for enterprise products (services), and hence, higher 

profits; 

- Demand for the enterprise’s products (services). The higher the demand, 

the greater the profit. This is linked to consumer needs: the greater the need for the 

company's offerings, the higher the demand and the profits; 

- Competitive environment. In a competitive environment, enterprises 

must constantly improve to remain profitable. The stronger the competition, the 

greater the pressure on the enterprise, potentially reducing its profitability. 

For the successful development and effective operation of any enterprise, it is 

essential to continuously seek ways to improve profitability. 

One of today’s notable trends is the intensification and complication of competitive 

interactions and the exponential increase in uncertainty in the external environment. 

This forms the key organizational directions of management activities in enterprises. 

Implementing these goals requires a comprehensive approach based on the systematic 

mobilization of all available economic resources [32]. 

Internal reserves for profitability growth are tied to the enterprise's own 

actions. These include: 

- Market expansion for products/services. This reserve allows increasing 

production and sales, thereby boosting profits. It can be achieved through entering 

new markets, exploring new segments, or expanding market share; 
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- Development and implementation of new products/services. This meets 

growing consumer demands and increases profit. It can be achieved through 

innovation, research, and acquisition of licenses and intellectual property; 

- Improving production technologies. This reduces the cost of 

goods/services, leading to profit growth [30]. 

Profitability can be increased more quickly through increasing sales volumes 

rather than production volumes, as not all produced goods are always sold. Moreover, 

cost reduction will lead to increased profitability only if the volume of products sold 

(in value terms) remains the same, increases, or decreases by less than the amount of 

cost reduction [33, p. 115]. 

When income exceeds expenses, the enterprise makes a profit. When 

expenses exceed income, the enterprise makes a loss. Thus, the financial result, as the 

economic result of the enterprise's production and economic activities, can be in one 

of two forms: 

• in positive form - profit; 

• in negative form - loss. 

Profit is a quantitative and qualitative indicator, since it synthesizes all aspects 

of the enterprise's activities and characterizes the effectiveness of its economic 

activities as a whole [4, p. 92]. 

 
Source: [19] 
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The profit of an enterprise performs a number of important functions (Fig. 1.1) 

[5, p. 425]: 

- evaluation - profit is an indicator that characterizes the effect of the 

enterprise's economic activity and is a measure of the success of its activities; 

- distributive - profit is a tool for dividing society's net income into the 

part that accumulates in budgets of all levels and the part that remains at the disposal 

of enterprises; 

- stimulating - profit is a source of equity growth and the formation of 

incentive funds (incentive fund, dividend payment fund, mutual fund, etc.), from 

which remuneration is paid to the owners and employees of the enterprise; 

- investment - profit is a source of self-financing and development of the 

enterprise, expanded reproduction of its current and non-current assets; 

- innovative - profit is the basis of an enterprise's innovative activity. 

In general, profit is the main source of financing for the development of the 

enterprise, the improvement of its material and technical base, and the provision of all 

forms of investment. External and internal factors influencing the volume of profit of 

the enterprise are distinguished (Table 1.2). 

External factors include government regulation of prices, tariffs, taxes and 

benefits, natural resources and conditions, etc. These factors do not depend on the 

activities of the enterprise, but can have a significant impact on the level of its 

profitability. 

Internal factors influencing the volume of enterprise profits include 

production (availability and features of the use of means and objects of labor, labor, 

financial, informational and other resources) and non-production factors (working 

and living conditions, socio-psychological climate in the team, environmental 

protection activities, etc.). 

In the process of carrying out economic activities, the interaction of internal 

and external factors causes an increase or decrease in the profit of the enterprise. 
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In the financial policy of the enterprise, an important place is occupied by the 

distribution and use of the received profit as the main source of financing investment 

needs and satisfaction of economic interests of owners (investors).  

Table 1.2 

Factors influencing the profitability of an enterprise depending on their 

place of origin 

External factors influencing the 
company's profit 

Internal factors influencing the company's 
profit 

State regulation of prices, tariffs, taxesand 
benefits. Working and living conditions. 

 
Inflation rate. 

Availability and features of the use of means 
and objects of labor, labor, financial, 
informational and other resources. 

Economic development of the country. Competence of management personnel and level 
of staff qualifications. 

Natural resources and natural conditions. Socio-psychological climate in the team. 
Purchasing power of the population. Product range. 
Demographic situation in the country. Product quality. 
Geopolitical situation. Production technology. 
Scientific and technological progress. Innovative activity. 
Foreign economic policy of the state. Marketing policy of the enterprise. 
Competitive environment. Pricing policy of the company. 
The level of development of market relations. Diversification of production. 

Market infrastructure. Staff productivity. 

Source: [29] 

 

Distribution of profit is the process of forming directions of its future use in 

accordance with the goals and objectives of the enterprise's development.  

The nature of the distribution of profit determines many aspects of the 

enterprise's activities, influencing its effectiveness. Legislatively, the distribution of 

profit is regulated only in that part of it that goes to the budget of various levels in the 

form of taxes and other mandatory payments [10]. 

Thus, the main factors for increasing an enterprise’s profitability are: 

- increasing sales volumes (in value terms) while reducing costs or 

allowing cost growth at a rate lower than the growth in sales volume; 
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- reducing total costs while maintaining, increasing, or only slightly 

decreasing income. 

These are the key factors, in our opinion, that influence changes in enterprise 

profit levels. 

A profitable enterprise can invest in production development, new 

technologies, employee skill improvement, and other actions that support further 

growth.  

 

1.3. Methodical Approaches to Assessing and Ensuring Business 

Profitability 

 

The profitability of an enterprise is the most important indicator reflecting the 

financial condition of the enterprise, its ability to obtain a positive financial result 

from commercial activities, which consists in the excess of income received over 

expenses incurred, and in such an amount that will be sufficient for effective and 

productive further functioning. 

The key to a high level of development of enterprises is ensuring the overall 

efficiency of their work. Therefore, it is necessary to clearly understand that 

efficiency in the economy is always a ratio that is assessed by comparing the effect 

(result) and costs. A satisfactory level of efficiency requires, on the one hand, the 

excess of final results over the costs of achieving them, and on the other hand, a 

comparison of the results obtained with the results of similar objects. 

So, although the absolute amount of profit received by an enterprise is a very 

important indicator of activity, it cannot characterize the level of economic 

efficiency, this is due to the fact that the absolute amount of profit characterizes only 

a one-time economic effect, while the measure of this efficiency is characterized by 

the profitability indicator. 

In the system of the market mechanism, profitability management occupies one 

of the central places. The features of this economic category as an element of this 

mechanism are its complex nature, the variety of functions performed. Most often, 
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the level of profitability is considered as the main evaluation indicator with the rate of 

profit as the main factor. 

Profit expresses the absolute effect without considering the resources used, and 

profitability is one of the main cost indicators of production efficiency, which 

characterizes the level of return on assets and the degree of use of capital in the 

production process.  

It is directly related to profit generation, shows the efficiency of enterprises of 

different forms of ownership and characterizes the intensity of their work. This is a 

relative indicator that has the property of comparison. Profitability characterizes the 

degree of profitability, benefit etc. 

The assessment of a business entity’s profitability is conducted in order to 

analyze the process of financial result formation, with the goal of identifying 

potential reserves to increase the efficiency of economic activity. 

Ensuring the overall efficiency of a business's operations is a necessary 

condition for achieving a high level of development. The efficiency of a business is 

characterized by categories such as profit and profitability, which illustrate absolute 

and relative efficiency, respectively. 

As noted by I.Yu. Epifanova, efficiency in economics is always a ratio 

evaluated by comparing the effect (result) with the costs. A satisfactory level of 

efficiency requires, on one hand, that the final results exceed the costs of achieving 

them, and on the other hand, that the obtained results be compared to those of similar 

entities [34]. 

Profit reflects the absolute effect without considering the resources used, so in 

the first stage of profitability analysis, it is advisable to study the dynamics of the 

absolute profit values. The need to track profit dynamics is driven by the necessity for 

systematic control over the profit formation process and its changes during the 

enterprise's operations. 

Profitability is one of the main value-based indicators of production efficiency, 

reflecting capital turnover and the degree of capital utilization in the production 
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process. To apply profitability indicators effectively, it is first necessary to 

understand the economic essence of this category. 

S.M. Honcharov and N.B. Kushnir describe profitability as one of the key 

indicators of production efficiency and performance of enterprises, organizations, 

industries, and the national economy as a whole. The authors state that profitability 

reflects the return on costs and the efficiency of fund utilization [35]. 

The most comprehensive and multifaceted definition, in our opinion, is that 

provided by economist H.V. Savytska [36]: “Profitability is the degree of income 

generation, the profitability of a business; it is measured by a system of relative 

indicators that characterize the overall performance efficiency of an enterprise, the 

profitability of different activity areas (production, commercial, investment, etc.), and 

the economic feasibility of producing specific goods and services. Profitability 

indicators more fully characterize business performance than profit alone, as they 

reflect the ratio of effect to invested capital or consumed resources.” 

Profitability analysis is carried out by calculating the relevant ratios and 

conducting their qualitative assessment.  

It should be noted that this methodology involves a wide range of indicators, 

the most important of which, along with their calculation formulas and brief 

economic explanations, are presented below (Table 1.3). 

It is also worth noting that profitability analysis is a universal tool for assessing 

the income-generating capacity of an enterprise and is widely used. However, its 

application requires adherence to certain conditions. In particular, when managing 

profitability, attention must be paid to operational accounting, namely [38]: 

- control over primary documentation; 

- direct monitoring of the performance of all structural divisions of the 

organization using a unified electronic document management system, which allows 

tracking the stages of specific business processes, etc.; 

- operational control over the implementation of current plans by 

comparing planned indicators and volumes with the actually achieved results. 
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Table 1.3 

Characteristics of the Main Indicators Used in Enterprise Profitability Analysis 
Indicator Formula 

Return on Assets (ROA), 
% 

ROA = NP / AA  
where, NP – Net Profit of the enterprise for the year, thousand 
UAH;  AA – Average annual value of assets, thousand UAH. 

Return on Equity (ROE), 
% 

ROE = NP / AE  
where, AE – Average annual value of equity, thousand UAH. 

Return on Charter Capital 
(RCC), % 

RCC = NP / CC  
where, CC – Average annual value of charter capital, thousand 
UAH. 

Return on Production 
(ROP), % 

ROP = NP / (CP + AE + SE) 
where, CP – Cost of production, thousand UAH; AE – 
Administrative expenses, thousand UAH; SE – Selling expenses, 
thousand UAH. 

Return on Sales (ROS), % ROS = NP / SR  
where, SR – Sales revenue, thousand UAH. 

Gross Profit Margin of 
Main Activity (GPM), % 

GPM = GP / COP  
where, GP – Gross Profit, thousand UAH; COP – Cost of goods 
sold, thousand UAH. 

Return on Operating 
Activities (ROOA), % 

ROOA = OP / OE  
where, OP – Operating Profit, thousand UAH; OE – Operating 
Expenses, thousand UAH. 

Return on Business 
Activities (ROBA), % 

ROBA = NP / OE 

Source: [37] 

Nowadays, scientists have developed a large number of profitability indicators, 

and the selection of relevant ones is an individual task depending on the specific 

conditions of the enterprise and its respective goals. 

The costs of an enterprise are characterized by their allocation directions, 

funding sources, and the nature of their write-off. By allocation directions, costs are 

divided into those for: 

- production and sales of products; 

- reproduction of fixed capital; 

- operational activities; 

- social purposes. 

By funding sources, costs are categorized as: 

- covered by the enterprise’s own funds; 

- financed through borrowed funds; 

- incurred using provided funds. 



29 
 

By the nature of write-off, costs are distinguished as those reimbursed through 

gross expenses (cost of production) or profit. Gross expenses include costs without 

which the production and sales process would be impossible or significantly 

hindered. In contrast, costs funded through profit contribute to the growth and 

development of the enterprise [42, p. 188]. 

The division into production costs, general administrative expenses, and sales 

expenses is necessary to assess their impact on the final results of the enterprise’s 

production, administrative, and non-production activities. For instance, a low value of 

the "Gross profit from product sales" indicator suggests that the enterprise needs to 

make changes to its production process to improve efficiency. A low value of the 

"Profit from core activities" (operating profit), despite a sufficient level of gross 

profit from sales, indicates issues in the enterprise’s general management of the 

production process and sales [42, p. 189]. 

The distinction between fixed and variable costs is crucial for determining the 

actual changes in their proportions relative to planned growth rates of sold product 

volumes, allowing for subsequent consideration of only the changes in variable costs 

proportional to the increase in production and sales volume. The main cost indicators 

of an enterprise include: 

- production cost of products, which includes only the enterprise’s 

production costs for sold products—material costs, wages, and production overheads; 

- general administrative and commercial expenses; 

- financial activity costs, which must be calculated to show the share of 

costs related to debt servicing and to assess the enterprise’s viability, as a high 

proportion of these costs may lead to bankruptcy; 

- extraordinary expenses. 

Revenues are subject to distributive relations. The formation of revenues 

occurs based on bilateral relations between different entities, characterizing the 

movement of cash flows from one to another. To identify the sources of revenue, all 

enterprise activities are divided into: 

- core activities (production and sales of the enterprise’s products); 
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- financial activities (obtaining and providing loans to other enterprises, 

participation in other companies’ activities, operations in financial markets, and 

foreign exchange transactions); 

- extraordinary activities (operations atypical for the enterprise’s 

activities). 

This division allows for determining the share of revenues obtained from both 

the enterprise’s core activities and other sources that are not characteristic of the 

enterprise and cannot be considered a stable source of its income. 

Financial activities indirectly influence the formation of an enterprise’s profit, 

as the negative cash flow from these activities always exceeds the positive, and direct 

profit formation is absent. However, attracting additional external capital increases 

the enterprise’s operating revenues, while reducing the cost of this capital allows the 

enterprise to lower its operating expenses. Thus, the formation of an enterprise’s 

profit through its financial activities is mediated by the additional formation of its 

operating profit. The level of additionally generated operating profit is characterized 

by the difference between the profitability of operating assets and the cost of 

additionally attracted external capital. This indicator is the most critical criterion for 

evaluating the results of an enterprise’s financial activities [38, p. 117]. 

The main indicators of revenue and profit are: 

a) Net revenue from sales – gross revenue from sales minus value-added tax, 

excises, returned goods, and price discounts. This indicator serves as the real basis for 

subsequent calculations of profit mass and enterprise profitability assessment. 

b) Gross profit from sales – net revenue from sales minus production costs of 

sold products. This indicator allows for analyzing the efficiency of the enterprise’s 

production activities. 

c) Profit (loss) from core activities (operating profit or operating loss) – gross 

profit from sales minus administrative and sales expenses. This indicator reflects the 

impact of management and sales expenses on the financial result of sales. 

d) Profit from financial activities – the balance of income and expenses from 

financial activities. This indicator separates profit from production and economic 
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activities from sources such as interest and dividends received, foreign currency 

transactions, etc. 

e) Profit from ordinary economic activities – the sum of profits from core 

economic activities and financial activities. 

f) Extraordinary profits. 

g) Profit (loss) before tax – a transitional indicator from accounting profit to 

taxable profit. The primary purpose of determining accounting profit is to 

demonstrate the efficiency of the enterprise’s activities for the reporting period. 

Accounting exists to collect and process information about the enterprise’s income 

and expenses, as well as its net performance result, to support managerial decision-

making for future periods. Once this goal is achieved, the resulting profit (profit 

before tax) must be adjusted in accordance with the country’s tax legislation, as 

taxable profit is the accounting profit calculated in compliance with tax requirements. 

h) Net profit (net loss) – profit after tax. Its dynamics determine the 

enterprise’s existence, the availability of jobs for its employees, and dividend 

payments to shareholders [24, p. 95]. 

Since an enterprise’s profitability as a process involves generating profit during 

production over an extended period and increasing its own capital, rather than merely 

achieving a certain profit mass as a result, profit planning methods designed for the 

short term that do not account for structural changes in product output, sales prices, 

and production costs fail to meet the principle of adequacy to exogenous economic 

conditions and the specifics of various stages of market relations development. 

Therefore, for practical long-term profit planning, a methodology that actively 

utilizes the break-even point is necessary. Such a methodology should consider: 

- The possibility of changes in the product sales price, both upward and 

downward. Marketing strategies can be quite diverse, for example, producing and 

selling a large volume of products at low prices or, conversely, selling a smaller 

quantity at high prices. 
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- The possibility of modernizing production, its development, expansion, 

and improvement, achieved through enterprise reconstruction and technical re-

equipment, which affects changes in its production capacity [26, p. 72]. 

- Changes in the enterprise’s direct variable costs resulting from various 

factors, such as changes in prices for raw materials, components, fuel, and energy. 

Additionally, under the influence of scientific and technological progress, there may 

be changes in the consumption of all types of resources per unit of produced output. 

- Potential structural changes in product manufacturing, such as 

discontinuing outdated, unpromising products that lack market demand and 

introducing and mastering new, advanced models, samples, or types. 

- Not only possible changes in the production program but also evaluating 

these changes while considering existing production constraints, such as the critical 

threshold of relative break-even production levels and the potential risk level. 

- The existing discreteness of production, its multi-product and multi-

variety nature. All the changes mentioned above typically apply not to the entire 

product range but to specific types and models [22, p. 137]. 

Thus, the methodological approaches to assessing enterprise profitability 

discussed above are an important tool for analyzing the current financial and 

economic status of a company from the perspective of profitability. They provide an 

objective basis for building a comprehensive system for ensuring business 

profitability, integrating strategic, marketing, innovation, information-analytical, 

security, and risk management components. 

 

Conclusions to Chapter 1 

 

After studying the economic essence and significance of profit in the enterprise 

economy, it was determined that profit is the most important financial category, 

reflecting the positive financial outcome of the enterprise's activity. Profit is one of 

the main objectives of an enterprise. It represents the financial result of business 

operations, characterizes production efficiency, and indicates the volume and quality 
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of the products manufactured. All enterprises strive to generate profit as a result of 

their activities and aim to increase it. Profit is the main source of funding for 

enterprise development and supports all forms of investment. Alongside profit 

growth, enterprises must also improve their profitability indicators. Although profit is 

one of the most critical indicators of an enterprise’s performance, without 

profitability indicators, a company cannot obtain detailed financial reporting. 

The key factors in increasing the profitability of a business entity include: an 

increase in sales volume (in value terms) combined with a reduction in costs or a cost 

increase that is lower than the increase in sales volume; a reduction in total expenses 

with a stable income level, an increase in income, or a decrease in income that is 

smaller than the cost reduction. These are the main factors, in our opinion, that affect 

changes in enterprise profit levels. 

The methods and indicators for evaluating the profitability of business entities 

have been substantiated. It has been established that profit analysis can be carried out 

using various methods, including structural, factor, dynamic, and comparative 

methods, as well as by determining profitability indicators, the main ones being 

profitability of sales, assets, capital, and products. 
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CHAPTER 2. ANALYSIS OF THE ACTIVITIES OF PRJSC "FIRMA 

"POLTAVPYVO" AND ITS PROFITABILITY ASSESSMENT  

 

2.1. Beer and Soft Drinks Market 

 

Beer is one of the oldest fermented and most widely consumed alcoholic 

beverages in the world, and the third most popular after water and tea. However, it is 

predicted that the consumption of standard ales and lagers will decrease as consumers 

gradually choose to drink better rather than more, moving from the comfort zone to 

the zone of experimentation. Therefore, in the late twentieth century, breweries' 

efforts to expand the range of non-alcoholic beers were mainly driven by the 

following objectives: to achieve an increase in overall production by developing new 

products in countries with high market competition; to provide beer consumers with 

alternative products that can be consumed before or during daily activities (driving or 

operating machinery, playing sports) or under certain conditions (pregnancy, taking 

medications) incompatible with alcohol consumption; to enter beverage markets in 

countries where alcohol consumption is prohibited due to religious beliefs [39]. 

According to a study by Heineken, the global non-alcoholic beer market is 

showing steady growth, driven by the increasing demand for healthier alternatives to 

alcoholic beverages. The study found that non-alcoholic beer is becoming an 

important segment for beer manufacturers and could account for up to 10% of the 

total market in the coming years [40]. The availability and sales of non-alcoholic beer 

have increased in recent years, but there is debate about whether non-alcoholic beer 

consumption is a substitute for alcohol or a gateway to alcohol consumption. Some 

studies suggest that the increased availability of non-alcoholic beer is displacing the 

purchase of alcoholic beverages, while other studies suggest that non-alcoholic 

products are being promoted to increase consumption among children, adolescents 

and pregnant women, rather than to reduce the consumption of traditional alcoholic 

beverages [41]. In addition, scientific publications emphasize that the use of non-

alcoholic beer is more effective than regular beer in preventing oxidative stress, 
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preserving endothelial function, and inhibiting thrombogenic activity [40]. In 2023, 

the non-alcoholic beer segment in Ukraine grew faster than the beer market in 

general. Although the growth rate is somewhat lower than that of Western Europe, 

the trend indicates an increased interest of consumers in non-alcoholic beverages. 

This is due to the popularization of a healthy lifestyle and the desire of consumers to 

have an alternative to traditional beer [42]. 

Almost half (50.5%) of Ukrainians drink beer from time to time, according to a 

study by the World Health Organization (WHO). A slightly larger proportion of the 

population consumes wine (56.1%), while 49.6% of the country's residents choose 

hard alcohol [43]. 

Despite the widespread belief that alcohol consumption increased during 

wartime, WHO data show the opposite trend: 21.5% of Ukrainians began to drink 

less since the start of the full-scale war, 6.8% stopped drinking altogether, and only 

5.5% began to drink more often [44]. 

After a significant reduction in beer production in Ukraine in 2022, volumes 

began to recover in 2023. However, production levels have not yet reached pre-war 

levels. The growing popularity of non-alcoholic beer encourages manufacturers to 

expand their range and introduce new technologies to improve the taste 

characteristics of products. The non-alcoholic beer market in Ukraine in 2024 

demonstrated positive dynamics, reflecting the general growth trends in the brewing 

industry. Beer production trends for 2021–2024 are presented in Fig. 2.1. 

 
Fig. 2.1. Beer production in Ukraine for 2021-2024, million dollars. 
Source: compiled by the author based on [44] 
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According to Ukrpivo PrJSC, the volume of beer production in Ukraine 

(excluding non-alcoholic beer with an alcohol content of up to 0.5%) for the 12 

months of 2024 amounted to 140.0 million decaliters, which is 4.8% more than in the 

same period in 2023. However, this figure is only 82.4% of the production volume 

for 2021, which indicates a gradual recovery of the industry after the recession 

caused by the war and economic difficulties. Although accurate statistical data on 

non-alcoholic beer production for 2024 are limited, there is a steady trend of 

increasing demand for this product. 

The volume of non-alcoholic beer production in Ukraine remains relatively 

stable. According to a study by the independent expert and analytical center BRDO, 

about 3 million dal of non-alcoholic beer were produced in 2019. This indicator 

indicates a stable demand for non-alcoholic beer among Ukrainian consumers. This is 

due to the global trend of a healthy lifestyle and the desire of consumers to have an 

alternative to traditional alcoholic beverages. The main players in the Ukrainian beer 

market are international corporations such as Carlsberg Ukraine and AB InBev Efes 

Ukraine, as well as national producers, in particular Obolon. These companies are 

actively developing the non-alcoholic beer segment, responding to changing 

consumer preferences. In addition, craft breweries such as MOVA also note a 

significant increase in sales of non-alcoholic beer, which indicates an expansion of 

the range and satisfaction of the demand for a variety of tastes [44]. 

The expert estimate of the volume of beer production in Ukraine (except for 

non-alcoholic beer with an alcohol content of up to 0.5% vol.) for the 3 months of 

2025 is - 29.0 million dal, and is 106.9% compared to the same period in 2024. 

According to the State Customs Service, in 11 months of 2024, our country 

exported beer from malt worth $27.8 million, while in 2021 this figure amounted to 

$42.2 million [45]. 

As of 2023-2024, a trend of recovery in the beer market has formed. Volumes 

have not yet reached pre-war levels, but the drop in 2022 was likely temporary. 

Currently, the market is influenced by many factors, some of which are ambiguous. 

Such a long war has an obvious negative impact on the country's economy and 
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reduces demand for all products in the premium and "middle-up" segments, including 

beer, but on the other hand, prolonged stress leads to increased alcohol consumption, 

which may slightly increase the audience. 

 

2.2. General Characteristics of the Activities of PrJSC "Firm 

"Poltavpyvo" 

 

The object for writing the qualification paper is the Private Joint-Stock 

Company "Firm "Poltavpyvo", which was created on the basis of the Poltava 

Brewery, built in 1965. 

The company is located at: 36008, Ukraine, Poltava region, Poltava, 160 

European Street. 

The founder of the Private Joint-Stock Company "Firm "Poltavpyvo" is the 

Communal Property Fund of the Poltava Regional Council of People's Deputies, the 

legal successor of which is the Regional Department of the State Property Fund of 

Ukraine for the Poltava Region. 

The Company is the legal successor of all rights and obligations of the 

collective production and trade company "Poltavpyvo", the Closed Joint-Stock 

Company "Firm "Poltavpyvo", the Public Joint-Stock Company "Firm "Poltavpyvo". 

By organizational and legal form, the Company is a joint-stock company, by 

type - private. 

The Company is a legal entity, owns, uses and disposes of property belonging 

to it by right of ownership, may acquire property and personal non-property rights on 

its own behalf, bear obligations, and be a plaintiff and defendant in any court, 

including courts of foreign jurisdictions and international courts. 

The purpose of the Company's activities is to generate profit based on the 

implementation of production, commercial, intermediary and other activities in 

accordance with the procedure and under the conditions specified by current 

legislation and the Articles of Association (Appendix A). 
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The main activity of the Company is the production and sale of beer, soft 

drinks, and malt. 

Main types of activities of PrJSC "Firma "Poltavpyvo" with indication of the 

name of the type of activity and code for KVED (Appendix B): 

11.05 - Beer production; 

11.03 - Production of cider and other fruit and berry wines; 

11.07 - Manufacture of soft drinks; manufacture of mineral waters and other 

bottled waters; 

43.99 - Other specialized construction work, n.e.c.; 

46.34 - Wholesale of beverages; 

47.25 - Retail sale of beverages in specialized stores. 

The Company carries out activities for which the current legislation of Ukraine 

requires the mandatory receipt of special permits (licenses), after obtaining them in 

accordance with the procedure established by the current legislation of Ukraine. 

The organizational structure of the management of PrJSC "Firm "Poltavpyvo" 

is presented in Appendix E. 

The company is headed by the General Director, who is subordinate to:  

- Assistant to the General Director for Technical Development and 

General Affairs;  

- Production Laboratory;  

- Production Service Chief Technologist;  

- Deputy General Director;  

- Office;  

- Personnel Management Service;  

- Security Department;  

- Chief of Staff of the Central Heating Plant;  

- Leading Engineer for Occupational Safety;  

- Information Technology Department. 

The following are subordinate to the Assistant General Director for Technical 

Development and General Issues: the Energy and Mechanical Service Chief Engineer 



39 
 
(Chief Mechanic (repair and mechanical shop, refrigeration and compressor shop), 

Chief Power Engineer (leading engineer, steam power shop, electrical shop, 

automation and process control section), Repair and Construction Shop); the MTP 

Department (material warehouse); the Department for General Issues (transport 

section, warehouse, economic section, health center). 

Production departments. The following are subordinate to the Chief 

Technologist:  

- head of beer and soft drinks production;  

- shift technologists; 

- brewing shop;  

- fermentation and lager shop;  

- bottling shop;  

- soft drinks and kvass production section;  

- equipment adjustment service. 

PJSC "Firma "Poltavpyvo" does not have branches or other separate structural 

units, representative offices and subsidiaries. Also, the Company does not belong to 

any associations of enterprises. 

The main activity of PrJSC "Firms "Poltavpyvo" is the production and sale of 

beer and soft drinks, which are produced under the "Poltava" brand. 

In the city of Poltava, beer under the brand name "Poltava" is popular, as 

buyers trust naturalness and high quality, and although there are many analogues, 

they are inferior in quality, but have a lower price. PrJSC "Firma "Poltavpyvo" 

cooperates with cafes, restaurants and other points of sale, supplies draft and bottled 

beer. It also cooperates with large supermarkets, such as "ATB", "Silpo", "Eco 

Market", "Posad" and "Velmart". 

The Company's current products combine excellent taste, natural ingredients 

and a new brewing tradition of central Ukraine. In addition, the company has 

established itself well in the Ukrainian kvass and sweet drinks market due to the high 

quality of drinks made exclusively from natural ingredients. 
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The main types of products of PrJSC "Firma "Poltavpyvo" are several brands 

of beer and soft drinks. Every year the range of products is constantly expanding. 

Today PrJSC "Firma "Poltavpyvo" offers 19 names of ecologically clean beer, 2 

names of energy drinks, 13 names of soft drinks and 1 name of kvass. Each of them 

has its own special, original, harmonious taste and aroma.  

The trademarks of PrJSC "Firma "Poltavpyvo" are presented in Table. 2.1. 

Table 2.1 

Main trademarks of PrJSC "Firma "Poltavpyvo" 
Alcoholic beverage brands Soft drink brands 

TM Poltava LemonGia 
"Viennese" 
"Barley Ear" 
"Bochkovo" 
"Dykan Evenings" 

Crazy Orange 
Aunt Pear 
Lemonade Joe 
Mojito 
Poltava Pinocchio 
Tarragon 
Extra-Citro 

TM AltMuller Lemonade 
"Altmüller Biele" 
"AltMuller Original" 
"AltMuller Premium" 

Cherry 
Lemonade 
Pear 
Tarragon 
Orange 

TM Geyser Kvass 
"Kriek Max Geyser" 
Geyser Grapefruit 
"Geyser Lemon" 

Poltava bread 

Beer products  
Munich unfiltered 
Munich 
Smoked bream 
Gelon 
Beer girl (Pivna davka) 
Bream 
Barrel of draft beer 
A tub of fresh 
Unfiltered malt 

 

Energy  
BlindeShot 
SKY Energy 

 

Source: compiled by the author based on the enterprise’s data 

 

The Company's products are very popular in Ukraine. The Company's products 

are distinguished by their high taste and optimal price. 
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Alcoholic and non-alcoholic beverages of PrJSC "Firma "Poltavpyvo" are sold 

in all regions of Ukraine. 

The production of PrJSC "Firma "Poltavpyvo" is given for the 2022-2023 

reporting years. Let us analyze the dynamics of the production indicators of PrJSC 

"Firma "Poltavpyvo", the data are given in Table. 2.2. 

Table 2.2 

Dynamics of product production by product line (group) of PrJSC "Firma 

"Poltavpyvo" for 2022-2023. 
Product name Products produced in kind, tons Deviation 

2022 year 2023 year absolute (+/-) rel. (%) 
1. Beer 4,157 5,721.3 1,564.3 37.63 
2. Used drinks 598.1 600.8 2.7 0.45 
Total: produced in 
natural form 4,755.1 6,322.1 1,567.0 38.08 

Source: compiled by the author based on the enterprise’s data 

 

So, from Table 2.2 it can be seen that the dynamics of production in terms of 

assortment positions of PrJSC "Firma "Poltavpyvo" for the 2022-2023 reporting 

years increased. The Company's beer production in 2023 amounted to 5,721.3 tons, 

which is 1,564.3 tons or 37.63% more than in 2022. The Company's non-alcoholic 

products also increased, in 2023 they amounted to 600.8 tons, which is 2.7 tons or 

0.45% more than in 2022. This indicates a positive dynamics of the work of PrJSC 

"Firma "Poltavpyvo" in the period under study. 

The price of the Company's products is determined at the cost price plus an 

established trade mark-up and depends on the characteristics of the beer market, the 

range of products offered and the level of competition. The Company provides 

discounts to dealers. Distributors and retailers set their own mark-ups on the 

Company's products. 

PrJSC "Firma "Poltavpyvo" uses two-level distribution channels. A two-level 

channel consists of two intermediaries. In the consumer market, this function is 

performed by a wholesaler and a retailer, in the industrial market - by an industrial 

distributor and dealers. 
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2.3. Assessment of the Profitability of PrJSC "Firma "Poltavpyvo" as a 

Direction for Increasing its Competitiveness 

 

To assess the profitability of the activities of PrJSC "Firma "Poltavpyvo", we 

will analyze such indicators as profit and profitability of activities [47]. 

The research period is 2022-2024. The initial data for the analysis were taken 

from the “Financial Results Report” for 2022-2024 (Appendix D) and are presented 

in Table 2.3 and Fig. 2.2. 

Table 2.3 

Performance indicators of PrJSC "Firm "Poltavpyvo" for 2022-2024 

Indicators 2022 year 2023 year 2024 year 

Deviation 
absolute, +/- relative, % 

2023/ 
2022 

2024/ 
2023 

2023/ 
2022 

2024/ 
2023 

Net income from 
sales of products 
(goods, works, 
services) 

664,775.00 677,951.00 745,683.00 13,176.00 67,732.00 1.98 9.99 

Cost of goods sold 
(goods, works, 
services) 

434,744.00 466 190.00 504,696.00 31,446.00 38,506.00 7.23 8.26 

Gross profit 230,031.00 211,761.00 240,987.00 -
18,270.00 29,226.00 -7.94 13.80 

Other operating 
income 18,996.00 26 122.00 29,513.00 7 126.00 3,391.00 37.51 12.98 

Administrative 
costs 21,602.00 22,729.00 27,566.00 1,127.00 4,837.00 5.22 21.28 

Selling expenses 66,511.00 76,488.00 78,291.00 9,977.00 1,803.00 15.00 2.36 
Other operating 
expenses 55 119.00 28,997.00 68,908.00 -26 

122.00 39,911.00 -47.39 137.64 

Financial result 
from operating 
activities: profit 

105,795.00 109,669.00 85,735.00 3,874.00 -
23,934.00 3.66 -21.82 

Other income 1,456.00 1,456.00 - 0.00 - 0.00 - 

Other expenses 1,012.00 2,613.00 1,181.00 1,601.00 -1,432.00 158.20 -54.80 

Financial result 
before tax: profit 

103,327.00 108,512.00 84,554.00 5 185,00 -
23,958.00 5.02 -22.08 

Income tax 
expenses -21,870.00 -24 127.00 -25,601.00 -2,257.00 -1,474.00 10.32 6.11 

Net profit 81,457.00 84,385.00 58,953.00 2,928.00 -
25,432.00 3.59 -30.14 

Source: compiled by the author based on Appendix D 
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Thus, based on the calculations in Table 2.3, we can say that the net profit of 

PrJSC "Firm "Poltavpyvo" for 2022-2024 decreased in 2024 by UAH 25,432 

thousand, compared to 2023. 

The net income of PrJSC "Firma "Poltavpyvo" for the research period is the 

largest in 2024 (fig.2.2), which indicates an increase in production and sales, and 

amounted to UAH 745,683.00 thousand, which compared to 2023 increased by UAH 

67,732.00 thousand, or by 9.99%. 

 

 
Fig. 2.2. Dynamics of the main indicators of the activities of PrJSC "Firma 

"Poltavpyvo" for 2022-2024 
Source: compiled by the author based on Table 2.3 
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amounted to 29,513.00 thousand UAH, an increase of 3,391.00 thousand UAH, or 

12.98%. In 2023, it amounted to 26,122.00 thousand UAH, which is 7,126.00 

thousand UAH, or 37.51% more than in 2022. 

664 775,00

230 031,00

81 457,00

677 951,00

211 761,00

84 385,00

745 683,00

240 987,00

58 953,00

0,00

100 000,00

200 000,00

300 000,00

400 000,00

500 000,00

600 000,00

700 000,00

800 000,00

Net income from sales of
products (goods, works, services)

Gross profit Net profit

2022 2023 2024



44 
 

The financial result from operating activities in 2024 significantly decreased 

and amounted to 85,735.00 thousand UAH. The decrease occurred due to an increase 

in other operating expenses, which in 2024 amounted to 68,908.00 thousand UAH, 

which is 39,911.00 thousand UAH, or 137.64%. Just as in 2023, other operating 

expenses amounted to 28,997.00 thousand UAH, which is 26,122.00 thousand UAH, 

or 47.39%. 

The financial result before tax also decreased in 2024 by 23,958.00 thousand 

UAH, or by 22.08% compared to 2023. And in 2023, compared to 2022, it increased 

by 5,185.00 thousand UAH, or by 5.02%. It amounts to 108,512.00 thousand UAH. 

The next step is to analyze the profitability indicators of PrJSC "Firma 

"Poltavpyvo" for 2022-2024, the calculations are given in Table 2.4 and Fig. 2.3. 

Table 2.4 

Dynamics of profitability indicators of PrJSC "Firm "Poltavpyvo" for 2022-

2024 

Indicators 2022 
year 

2023 
year 

2024 
year 

Deviation absolute, +/- 
2023/ 
2022 2024/ 2023 

Sales profitability 12.25 12.45 7.91 0.19 -4.54 
Return on assets 21.83 18.51 11.05 -3.31 -7.46 

Return on equity 
25.41 20.87 12.36 -4.54 -8.50 

Product profitability 18.74 18.10 11.68 -0.64 -6.42 
Source: compiled by the author based on Appendix B and Appendix D 

 

Sales profitability characterizes the profitability of operating activities. There is 

no normative value for this indicator, but it is necessary to analyze it in dynamics. As 

we can see from the values we calculated, this indicator has a tendency to decrease, 

which indicates that the profitability of operating activities is low. 

The profitability of assets indicates the efficiency of using the company's 

assets. As we can see, these values for PrJSC "Firma "Poltavpyvo" are falling. If in 

20022 the company received 21.83 kop of net profit for each invested hryvnia of 

assets, in 2023 - 18.51 kop of net profit for each invested hryvnia of assets, then in 
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2024 - already 11.05 kop of net profit for each invested hryvnia of assets. The factor 

of such a decline is the incorrect optimization of the structure of current assets, and 

the decline in the amount of net profit. 

Return on equity illustrates how effectively an enterprise uses its own capital. 

This indicator tends to decrease. If in 2022 each hryvnia of borrowed own funds 

allowed to obtain 25.41 kop of net profit, in 2023 – 20.87 kop of net profit, and in 

2024 – already 12.36 kop of net profit. The main factor in the decline in return on 

equity is the increase in the amount of equity and due to the decline in net profit. 

Product profitability indicates the profitability of the enterprise's activities. In 

2022, it was 18.74, while in 2023 its value was 11.68, which is lower than in other 

years. However, this change in the indicator is slightly significant. 

 

 
Fig. 2.3. Dynamics of profitability indicators of PrJSC "Firm "Poltavpyvo" for 

2022-2024 
Source: compiled by the author based on Table 2.4 
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Conclusions to Chapter 2 

 

For the analysis of the subject of the study, the Private Joint-Stock Company 

“Firma “Poltavpyvo” was selected, which was created on the basis of the Poltava 

Brewery, built in 1965. The main types of products of PrJSC “Firma “Poltavpyvo” 

are several brands of beer and soft drinks. The range of products is constantly 

expanding every year. Today, PrJSC “Firma “Poltavpyvo” offers 19 brands of 

environmentally friendly beer, 2 brands of energy drinks, 13 brands of soft drinks and 

1 brand of kvass. Each of them has its own special, original, harmonious taste and 

aroma. 

Analysis of the dynamics of production by product line items of PrJSC "Firma 

"Poltavpyvo" for the 2022-2023 reporting years increased. The Company's beer 

production in 2023 amounted to 5,721.3 tons, which is 1,564.3 tons or 37.63% more 

than in 2022. The Company's non-alcoholic products also increased, in 2023 they 

amounted to 600.8 tons, which is 2.7 tons or 0.45% more than in 2022. This indicates 

the positive dynamics of the work of PrJSC "Firma "Poltavpyvo" in the period under 

study. 

The net profit of PrJSC "Firm "Poltavpyvo" for 2022-2024 decreased in 2024 

by 25,432 thousand UAH, compared to 2023 and amounted to 58,953.00 thousand 

UAH. In 2023, it increased compared to 2022 by 2,928.00 thousand UAH, or by 

3.59% and amounted to 84,385.00 thousand UAH. Its decrease occurred due to an 

increase in the company's expenses in 2024. 
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CHAPTER 3. DEVELOPMENT OF MEASURES AIMING TO IMPACT 

PROFITABILITY IN ORDER TO INCREASE THE COMPETITIVENESS OF 

THE ENTERPRISE 

 

3.1. The Enterprise's Activity Program to Increase Profitability by 

Improving its Competitiveness 

 

Based on the analysis of the financial and economic activities of PrJSC "Firma 

"Poltavpyvo"" for 2022–2024, in particular the structure and dynamics of profit, a 

program of measures is proposed to increase the profitability of the enterprise. The 

proposed measures are aimed at optimizing costs, expanding market presence and 

innovating the range, taking into account financial, social, legal, environmental and 

economic consequences. 

The program of measures to improve the profitability of PrJSC "Firma 

"Poltavpyvo"" was developed based on an analysis of the financial and economic 

activities of the enterprise for 2023–2024 and SWOT analysis in Table 3.1. 

PJSC "Firma "Poltavpyvo" demonstrates a robust foundation built on strong 

internal capabilities, including proprietary raw material sources, experienced 

personnel, modern equipment, and a well-established, recognizable brand with a 

history of quality. These intrinsic strengths provide a significant competitive edge 

and foster consumer trust. The company also benefits from its location in a region 

with rich brewing traditions, which adds inherent value to its products. 

However, "Poltavpyvo" faces identifiable weaknesses that hinder its full 

potential. A primary concern is the insufficient pace of product diversification and a 

lack of clearly defined new product offerings, which limits market reach and 

adaptability to evolving consumer preferences. Furthermore, the company's 

underutilization of modern marketing tools and a weak social media presence 

represent missed opportunities to engage a broader audience and strengthen brand 

awareness in the digital age. Limited financial resources for development further 
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constrain its ability to invest in necessary expansion, innovation, and enhanced 

marketing efforts. 

Table 3.1 

SWOT analysis of the enterprise PJSC "Firma "Poltavpyvo" 

Strengths (S) Weaknesses (W) 

• Own sources of raw materials, 
experienced staff, modern equipment. 
• A recognizable brand with a long 
history and a positive image. 
• Production in a region with brewing 
traditions, which creates added value for the 
product. 
• Stable high quality of products, 
confirmed by certificates. 

• Insufficient product diversification 
rate, lack of clearly defined new products. 
• Insufficient use of modern marketing 
tools, weak presence on social networks. 
• Limited financial resources for 
investment in development. 
 

Opportunities (O) Threats (T) 
• Export to new countries, development 
of the distribution network. 
• Expansion into niche segments (craft 
beer, soft drinks). 
• Collaboration with other companies 
(restaurants, bars) to promote products. 
• Introduction of new production 
technologies, development of unique recipes. 

• Increase in excise taxes on alcoholic 
beverages, other tax changes. 
• Growing number of local breweries 
and international brands. 
• Growing popularity of a healthy 
lifestyle, decreasing alcohol consumption. 
• Strengthening requirements for 
environmental friendliness of production. 
• War-related risks, higher insurance 
premiums, and disrupted logistics lead to 
increased operational costs. 
• Migration and displacement - people 
fleeing conflict zones or the country can 
reduce the available labor pool. 
 

Source: [Created by the author] 

 

The opportunities for growth are substantial, particularly in expanding into new 

export markets and developing its distribution network, which could diversify 

revenue streams and reduce reliance on the domestic market. Exploring niche 

segments like craft beer and expanding its existing soft drink lines offers avenues to 

tap into growing consumer trends. Strategic collaborations with restaurants and bars 

could also create new sales channels and enhance brand visibility. Critically, the 

current wartime environment presents a unique opportunity for "Poltavpyvo" to 

strengthen its position in the domestic market, as some international brands may have 

scaled back or exited, potentially creating a vacuum for local producers. 
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Conversely, "Poltavpyvo" is exposed to significant threats, both pre-existing 

and those exacerbated by the ongoing military conflict. Increases in excise taxes and 

general tax changes directly impact profitability, while the growing number of local 

and international competitors intensifies market rivalry. The global trend towards a 

healthier lifestyle and decreased alcohol consumption poses a long-term risk to the 

traditional alcoholic beverage market. More acutely, the wartime challenges 

introduce unprecedented complexities: severe disruptions to supply chains and 

logistics, leading to increased costs and material shortages; personnel shortages due 

to mobilization and displacement, alongside critical employee safety concerns; the 

ever-present risk of damage to infrastructure and assets; a significant decrease in 

consumer purchasing power and demand due to economic uncertainty; and an overall 

unpredictable environment that hinders long-term planning and investment. The 

limited availability of war risk insurance and difficulties in accessing financing 

further compound these wartime threats. 

In conclusion, while PJSC "Firma "Poltavpyvo" possesses inherent strengths 

and clear market opportunities, its ability to thrive hinges on addressing its internal 

weaknesses, particularly in diversification and modern marketing. Crucially, the 

company must demonstrate extraordinary resilience and strategic adaptability to 

navigate the severe, multifaceted challenges imposed by the current military state, 

prioritizing supply chain stability, personnel well-being, and agile market responses 

to ensure its continued operation and future growth. 

1. Optimization of raw material and logistics costs 

Implement a raw material procurement management system through long-term 

contracts with local suppliers of malt, hops, and packaging materials, as well as 

optimize logistics routes using transport planning software. 

The analysis showed that the cost of production increased by 7.23% and 

8.26%, which significantly exceeded the growth in revenue (+1.98% and +9.99%). 

High raw material and logistics costs caused by the war and inflation are a key factor 

in reducing profitability. Localization of suppliers will reduce dependence on 

imports, and optimization of logistics will reduce fuel and transportation costs. 
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Implementation problems are in the need for investments in software 

(approximately UAH 1–2 million) and negotiations with suppliers who may require 

prepayment. 

Disadvantages - potential short-term supply disruptions during the transition to 

new suppliers. 

Consequences: 

– reducing costs will increase net profit by UAH 2–3 million annually; 

– supporting local suppliers will create new jobs in the region; 

– the need to conclude new contracts in accordance with the legislation of 

Ukraine; 

– reducing logistics routes will reduce CO2 emissions; 

– strengthening the local economy through cooperation with regional 

producers. 

2. Expansion of export markets 

Develop a strategy for entering the markets of the CIS countries (Georgia, 

Moldova, Armenia) and the EU (Poland, Lithuania) for the export of beer 

("Dykansky Vechory", "AltMuller Original") and kvass ("Poltava Bread Kvass"). 

Conduct product certification according to EU standards, organize marketing 

campaigns and participate in international exhibitions. 

SWOT analysis indicates export potential due to high product quality and 

growing demand for craft beverages. Limited export presence (3% for the low-

alcohol beverage market) is a weakness that can be overcome. Financial performance 

analysis shows stable net profit, which allows for investment in exports. 

The advantages are: increasing net income by 5–10% (up to UAH 30–60 

million per year), diversifying markets, reducing dependence on domestic demand. 

Implementation issues-high costs for certification (2–3 million UAH), 

marketing (5–7 million UAH) and logistics, as well as the need to adapt packaging to 

EU requirements. 

The flaws are visible risks of currency fluctuations and political instability in 

the CIS countries. 
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Consequences: 

– the initial investment will pay off in 2–3 years, increasing sales 

profitability; 

– creation of jobs in the marketing and export departments (5–10 people); 

– the need to comply with EU standards (HACCP, ISO) and customs 

regulations; 

– increased transport may increase emissions, which requires 

environmental compensation; 

– strengthening Ukraine's position as an exporter of quality beverages. 

3. Expanding the range of craft and non-alcoholic beverages 

Launch new lines of craft beer (e.g., IPA, stout) and soft drinks (functional 

kvass, low-calorie lemonades) to attract a youth audience and consumers focused on 

a healthy lifestyle. 

SWOT analysis points to growing demand for craft and soft drinks as a market 

opportunity. Declining product profitability requires diversification of the range to 

increase margins. The high quality of existing products (“AltMuller Original” won 

the Grand Prix in 2021) creates the basis for innovation. 

Implementation problemsHigh costs for formula development and marketing 

(3–5 million UAH), competition with international brands. 

The disadvantages in this case are risk of low demand for new products if 

marketing is not effective enough. 

Consequences: 

– margin increase by 5–7% due to higher prices of craft products; 

– increasing the brand's attractiveness for young people, creating 5–10 jobs 

in production; 

– the need to certify new products in accordance with sanitary standards; 

– the use of natural ingredients will contribute to environmental 

friendliness; 

– increasing competitiveness in domestic and foreign markets. 

4. Implementation of energy-efficient technologies 
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Modernize production facilities by installing energy-efficient equipment (e.g., 

heat exchangers, solar panels) to reduce electricity and water costs. 

The increase in cost is partly due to higher energy prices due to the war. The 

SWOT analysis points to modern equipment as a strength, but energy efficiency 

needs improvement. 

The advantages are: reducing energy costs by 10–15% (savings of UAH 5–7 

million per year), improving the environmental image. 

Implementation problems are high capital investments (10–15 million UAH), 

the need to attract loans or grants. 

Disadvantages - long payback period (3–5 years). 

Consequences: 

– reducing cost will increase profitability by 2–3%; 

– positive impact on the reputation as a socially responsible business; 

– the need to obtain permits for the installation of solar panels; 

– reducing CO2 emissions by 10–20 tons per year; 

– reducing dependence on unstable energy prices. 

5. Development of online sales and marketing 

Create your own online store and activate your presence on social networks 

(Instagram, Facebook) to promote the Poltava brand and direct sales of products. 

SWOT analysis indicates limited market presence as a weakness. Increasing 

sales costs (+15%) require more effective marketing. Demand for online shopping is 

growing, which opens up new opportunities. 

Advantages - withincrease in sales by 5–7% (up to UAH 40 million), decrease 

in dependence on intermediaries. 

Implementation problems - incosts for website development and advertising 

(2–3 million UAH), the need for staff training. 

Disadvantages - tocompetition with large online platforms (Rozetka, Prom.ua). 

Consequences: 

– income growth will pay back the investment in 1–2 years; 

– creation of 3–5 jobs in digital marketing; 
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– the need to comply with the Law on Electronic Commerce; 

– reduction of paper documentation through digitalization; 

– strengthening the brand and attracting customers from other regions of 

Ukraine. 

The proposed program of measures is consistent with the analytical 

conclusions regarding the need to reduce costs, increase margins, and expand market 

presence. 

The financial implications include the initial investment (approximately UAH 

25–35 million), which will pay off in 2–5 years due to increased revenue and reduced 

costs. 

Social benefits include the creation of new jobs (20–30 people) and support for 

local economies. 

Legal aspects require compliance with Ukrainian and international legislation, 

which is feasible with legal support. Environmental consequences will contribute to 

reducing emissions and improving the company's image. 

Economic effects include strengthening competitiveness, diversifying markets, 

and supporting Ukraine's export potential. The implementation of the program will 

ensure the long-term profitability and sustainability of PrJSC "Firma "Poltavpyvo"" 

in conditions of economic instability. 

 

3.2. Justification of the Feasibility of Implementing a Carbonated 

Beverage Production Line and its Impact on the Main Performance Indicators 

of PrJSC "Firma "Poltavpyvo" 

 

Based on the analysis of market trends and general economic indicators of the 

activities of PrJSC "Firma "Poltavpyvo" for 2022-2024, it is proposed to introduce a 

line for the production of carbonated beverages - non-alcoholic beer with the addition 

of natural fruit extracts (hereinafter - non-alcoholic beer).  

This product is aimed at the growing segment of consumers who prefer a 

healthy lifestyle and non-alcoholic beverages.  
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The introduction of the new product involves the use of existing equipment 

with minimal modifications, which will reduce capital costs and allow for a quick 

market entry. The modification involves the installation of additional filtration 

systems, as non-alcoholic beer requires better filtration and the existing filtration 

systems do not meet the requirements. 

In the brewing industry, production volumes are traditionally measured in 

decaliters (daL), where 1 daL equals 10 liters. Production volume of the project 

period:  

Тable 3.2 

Calculation of the production program of non-alcoholic fruit beer in natural 

terms 

Daily capacity, 

dal 

Capacity 

utilization factor 

Actual daily 

production volume, dal 

Working time 

fund, days 

Annual volume 

of production, dal 

250 0,8 200 250 50 000 

Source: [Created by the author] 

 

The production of non-alcoholic beer will be carried out on new equipment in 

parallel with traditional beer. Equipment-related Investment (for depreciation/repair 

base) / Depreciation Charges: 

- Total Investment Amount (Modernization), without VAT: 575,000 UAH 

(Equipment cost: 500,000 UAH + Transportation costs: 25,000 UAH + Installation: 

50,000 UAH) 

- Annual Depreciation Charges: 115,000 UAH/year (575,000 UAH × 

0.20) 

- Depreciation Costs per 1,000 daL: 2,300 UAH/1,000 daL (115,000 UAH 

÷ 50) 

Additional Information Provided (not directly an ordered expense item in this 

context but relevant to the project): 

• Filtration System Cost (Including VAT): 600,000 UAH (500,000 UAH + 

100,000 UAH VAT) 
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• Production volume in monetary terms (previous period): 745,683 thousand 

UAH 

• Current assets in the previous period: 358,115 thousand UAH 

• Monetary volume of production in project year (calculated):  

17,945 thousand UAH (50 × 358,890.40) 

Investment costs (IC) will be: 

IC = 575 * 1,2 + 17945*358115/745683 = 9,308.1 thousand UAH 

Calculate production and total costs for the fruit beer. First of all, define raw 

material costs (table 3.3). 

Тable 3.3 

Raw material costs for the production of 1000 daL (10,000 l) of fruit beer 

Raw materials Norm per 1000 

daL 

Price per unit 

(UAH) 

Cost (UAH) 

Water  12 m³ 30 360 

Barley malt 1200 kg 18 21 600 

Natural fruit extracts 150 l 100 15 000 

Hops 20 kg 400 8 000 

Brewer's yeast 2 kg 250 500 

In general - - 45 460 

Source: [Created by the author] 

So, raw material costs: 

- Per 1000 daL: 45,460 UAH 

- Total Annual Expenses: 2,273,000 UAH (45,460 UAH × 50) 

- Breakdown per 1000 daL:  

§ Water: 360 UAH 

§ Barley malt: 21,600 UAH 

§ Natural fruit extracts: 15,000 UAH 

§ Hops: 8,000 UAH 

§ Brewer's yeast: 500 UAH 
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Of course, we will take into account that the product is bottled in 0.5-liter glass 

bottles. Table of costs for packaging and auxiliary materials using the previous 

information and adding typical prices: 

Table 3.4 

Packaging and Auxiliary Materials Costs 
Cost Item Unit of 

Measurement 
Consumption 

Norms per 1000 
daL 

Price per 
Unit, 
UAH 

Cost per 
1000 daL, 

UAH 
Auxiliary Materials: 

    

- Crown Caps thou. pcs. 20.34 800 16272 
- Labels thou. pcs. 20.4 500 10200 
- Bottle Breakage (during 
transport & bottling, approx.) 

pcs. 271.4 6 1628.4 

- Glass Bottles 0.5 L thou. pcs. 20 6 120000 
- Casein Glue (for labels) kg 3.6 100 360 
- Filter Cardboard kg 1.9 150 285 
- Kieselgur (Diatomaceous 
Earth) 

kg 20 40 800 

- Soap kg 1.8 60 108 
- Caustic Soda (for equipment 
washing) 

kg 24.62 30 738.6 

- Water (for equipment 
washing, etc.) 

m³ 35.57 30 1067.1 

- Filter Material (additional 
materials for filtration) 

m³ 12.31 80 984.8 

Total Auxiliary Materials and 
Packaging (Excl. T&P Costs): 

X X X 152843.9 

Transportation and 
Procurement Costs for 
Auxiliary Materials (8.3%) 

% 8.3 - 12686.04 

Total under "Packaging and 
Auxiliary Materials" (Incl. 
T&P Costs): 

X X X 165529.94 

Source: [Created by the author] 

 

Conventional and Natural Fuel these cover heating and steam generation for 

technological needs. Prices and norms are indicative. 

Compressed Air, used for various technological processes like mixing, drying, 

and pneumatic drives.  

Electricity Costs: 

- Per 1000 daL: 5,600 UAH (800 kWh × 7 UAH/kW) 

- Total Annual Electricity Costs: 28,000 UAH. 
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Table 3.5 

Fuel and Electricity Costs for Technological Purposes 
Cost Item Unit of 

Measurement 
Consumption Norms 

per 1000 daL 
(Assumption) 

Price per 
Unit, 
UAH 

Cost per 
1000 daL, 

UAH 
- Conventional Fuel (e.g., for 
boiler house) 

1000 m³ 0.05 1000 50 

- Natural Fuel (e.g., gas) 1000 m³ 0.1 1500 150 
- Electricity kWh 800  7  5600 
- Compressed Air m³ 500 0.1 50 
Total under "Fuel and 
Electricity Costs for 
Technological Purposes": 

X X X 5850 

Source: [Created by the author] 

Fuel and electricity costs for technological purposes are relatively minor at 

UAH 5850 per 1000 daL, indicating that energy consumption for direct production 

processes might be well-optimized or less impactful compared to other categories. 

For the production of non-alcoholic beer with new equipment and considering 

the volumes, we can assume the following structure and wage levels. 

Number of Employees and Their Wages: 

Let's assume that for the efficient operation of the new non-alcoholic beer 

production line (volume of 500 thousand L/year), the following personnel are needed: 

• Technologist/Shift Supervisor: 1 person 

• Bottling Line Operators: 2 people (per shift) 

• Brewing/Fermentation Section Operator: 1 person 

• Warehouse Worker/Auxiliary Staff: 1 person 

Thus, 5 core production workers will be involved in each shift. Considering 

that there will be 1 shift, the total number of core production workers who will 

receive wages is: 5 people*1 shifts=5 people. 

Average Monthly Wage per Employee: 

• Let's assume the average monthly wage for a main production worker is 

UAH 20,000. This includes salary, bonuses, and allowances. 

Calculation of Total Monthly Wage Fund for Main Production Workers: 

• Total Monthly Wage Fund: 

5 people×20,000 UAH/person=100,000 UAH 
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Calculation of Annual Wage Fund for Main Production Workers: 

• Annual Wage Fund: 100,000 UAH/month×12 months=1,200,000 UAH 

For further calculations, if the wage cost per 1000 daL is needed, we can 

calculate it: 

• Annual Production Volume: 500 thousand L/year = 50,000 daL/year 

• Wage Cost per 1000 daL: 

1,200,000 UAH/year/50 thousand daL/year=24,000 UAH/1000 daL 

Social security contributions amount to 22% of the previous cost item (i.e., 

from the total annual wage fund for main production workers). 

• Annual Wage Fund for Main Production Workers: UAH 1,200,000 

• Social Security Contributions (22%): 

1,200,000 UAH×0.22=264,000 UAH 

Social Security Contributions per 1000 daL: 

• Social Security Contributions per 1000 daL: 

264,000 UAH/year/50 thousand daL/year=5,280 UAH/1000 daL 

Maintenance and operation costs (excluding depreciation) per 1000 daL – 15% 

of wages of main production workers per 1000 daL (UAH 24,000): 

24,000 UAH×0.15=3,600 UAH 

Depreciation of new equipment: 

Cost of new equipment (before VAT, consideration for investment 

calculation): UAH 575,000 (Filtration system initial cost). 

Depreciation deductions: 20% of the cost of equipment  

Annual depreciation: 575,000 UAH×0.20=115,000 UAH/year 

Annual production volume: 500,000 L/year = 50,000 daL/year 

Depreciation per 1000 daL:  

115,000 UAH/year/50,000 daL/year=2,300 UAH/1000 daL 

Total equipment maintenance and operation costs per 1000 daL: 

3,600 UAH+2,300 UAH=5,900  UAH 
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Let’s assume overhead production costs are 15% of the wages of main 

production workers. This typically covers indirect labor, workshop utilities, general 

administrative costs of the production unit, etc.  

Wages of main production workers per 1000 daL: UAH 24,000 

Overhead production costs per 1000 daL: 24,000 UAH×0.15 = 3,600  UAH 

Production cost per 1000 daL: UAH 255619.94 

Administrative expenses per 1000 daL  

255,619.94 UAH*0.03=7,668.60  UAH 

Selling expenses per 1000 daL (5% of production cost):  

255,619.94 UAH×0.05=12,781.00  UAH 

Total costs is the sum of production cost, administrative expenses, and selling 

expenses (table 3.6). 

Table 3.6 

Beer Production and Sales Cost Calculation 

Cost Item Cost per 1000 daL, 
UAH 

Raw materials and basic supplies 45460 
Packaging and auxiliary materials 165529.94 
Fuel, electricity, compressed air for technological purposes 5850 
Wages of main production workers 24000 
Social security contributions 5280 
Equipment maintenance and operation costs 5900 
Overhead production costs 3600 
Production Cost 255619.94 
Administrative expenses 7668.60 
Selling expenses 12781.00 
Total Costs 276069.54 
Profit (30%) 82820.86 
Price of the enterprise 358890.40 

Source: [Created by the author] 

 

Total Costs per 1000 daL: 

255,619.94+7,668.60+12,987.97=276,069.54  UAH 

The total cost of producing and selling 1000 decaliters (daL) of non-alcoholic 

beer is UAH 276,069.54. A breakdown of these costs reveals the key drivers: 
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Raw materials and packaging represent the largest portion of expenses, totaling 

UAH 210,989.94 (UAH 45460 for raw materials + UAH 165,529.94 for packaging 

and auxiliary materials) per 1000 daL. This emphasizes the importance of efficient 

procurement and waste management to control costs. 

Labor-related costs (wages of main production workers and social security 

contributions) amount to UAH 29,280 per 1000 daL, making them a significant 

component. 

Overhead and administrative expenses, along with selling costs, also contribute 

substantially, totaling UAH 24,049.6 (UAH 3,600 overhead + UAH 7,668.6 

administrative + UAH 12,781.00 selling) per 1000 daL. Efficient management in 

these areas can lead to considerable savings. 

Equipment maintenance and operation costs, including depreciation, total UAH 

5,900 per 1000 daL. This figure will likely remain stable over time unless there are 

major unforeseen repairs or upgrades. 

The high cost per 1000 daL, particularly driven by raw materials and 

packaging, suggests that pricing strategy will be crucial for the profitability of the 

non-alcoholic beer product.  

In summary, while the investment in new equipment facilitates the production 

of non-alcoholic beer, the high per-unit production cost requires careful consideration 

of sales volume, market demand, and competitive pricing strategies to ensure the 

project's financial success. 

Table 3.7 

Key economic indicators of the project 

Indicator  Value 

1 2 
Production volume 50,000 dal (500,000 liters) 

Selling price per liter (without VAT) 35.89 UAH 

Revenue 17,945 thousand UAH 

Cost per liter 27.615 UAH 

Total cost 13807.5 thousand UAH 
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 Cont. table 3.7. 
1 2 

Gross profit 4,137 thousand UAH 

Depreciation (annual) 115 thousand UAH 

Estimated net profit 3,393 thousand UAH 

Net cash flow 3,508 thousand UAH 

Capital investments 690 thousand UAH 

Increase in working capital 8,618 thousand UAH 

Total investment (I) 9,308 thousand UAH 

Payback period undisc. 2.65 years 

Payback period disc. (25%) 4.9 years 

Source: [Created by the author] 

 

The project for launching a non-alcoholic fruit beer product line ensures a 

stable cash flow and enables market expansion for PrJSC "Firma Poltavpyvo". 

Although the payback period is somewhat long (4.9 years), due to growing demand 

for non-alcoholic beverages, this initiative is strategically promising in the long term. 

 

3.3. Administrative and Organizational Support for the Implementation of 

the Program and the Implementation of a Sound Line for the Production of 

Carbonated Drinks for the Profitability of the Activity 

 

To ensure the successful implementation of the non-alcoholic fruit beer 

production line at PrJSC "Firma Poltavpyvo" and to enhance the profitability of this 

initiative, a comprehensive administrative and organizational framework is essential: 

1) Strategic Planning and Coordination 

The implementation of the production line requires a clear strategic roadmap, 

overseen by the company's senior management team. A dedicated project 

management office (PMO) will be established to coordinate all activities, including 

equipment procurement, installation, and production scaling. The PMO will be led by 

a project manager with expertise in beverage production and will report directly to 
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the CEO. Key responsibilities include developing a detailed timeline, setting 

milestones, and ensuring alignment with the company's overall business strategy. 

Regular progress reviews will be conducted to address potential risks, such as delays 

in equipment delivery or unforeseen cost overruns, ensuring the project remains on 

track. 

2) Resource Allocation and Financial Oversight 

The total investment for the production line, including the filtration system 

(690,000 UAH, including VAT) and the increase in working capital (8,618,100 

UAH), amounts to 9,308,100 UAH. To manage this significant capital outlay, the 

finance department will secure a combination of internal funds and external 

financing, such as bank loans or investor partnerships. A detailed budget will be 

established, with strict controls to monitor expenditures on raw materials, packaging, 

and operational costs. The procurement team will negotiate contracts with suppliers 

of barley malt, natural fruit extracts, and packaging materials to optimize costs while 

maintaining quality standards. Additionally, the accounting department will track 

depreciation charges (115,000 UAH annually) and ensure compliance with tax 

regulations, including VAT considerations. 

3) Personnel Management and Training 

The production line will require a skilled workforce to operate efficiently. The 

human resources (HR) department will recruit and train five core production workers 

per shift, totaling 5 workers per shift. These workers, including technologists, bottling 

line operators, brewing/fermentation section operators, and warehouse staff, will 

receive an average monthly wage of 20,000 UAH, resulting in an annual wage fund 

of 1,200,000 UAH. A comprehensive training program will be implemented to 

familiarize employees with the modified filtration system and non-alcoholic beer 

production processes. The training will cover quality control, equipment 

maintenance, and safety protocols to ensure compliance with industry standards. The 

HR department will also develop a performance incentive system to boost 

productivity and employee engagement. 

4) Operational Oversight and Quality Assurance 
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To maintain high product quality and operational efficiency, the production 

department will establish standard operating procedures (SOPs) for all stages of non-

alcoholic beer production, from raw material processing to bottling and packaging. 

The new filtration system, critical for achieving the required purity of non-alcoholic 

beer, will be regularly maintained. Quality assurance (QA) teams will conduct routine 

inspections of raw materials, such as barley malt and fruit extracts, and finished 

products to ensure compliance with food safety regulations and customer 

expectations. The use of natural fruit extracts (lemon, orange, raspberry) will be 

standardized to maintain consistent flavor profiles across batches. 

5) Marketing and Sales Support 

To capitalize on the growing demand for non-alcoholic beverages, the 

marketing department will develop a targeted campaign to position the non-alcoholic 

fruit beer as a premium, health-conscious choice. This will include branding, digital 

advertising, and participation in industry trade shows. The sales team will focus on 

securing distribution agreements with supermarkets, cafes, and fitness centers, 

leveraging the product's appeal to health-conscious consumers. Pricing will be set at 

35.89 UAH per liter to achieve a gross profit of 4,137,000 UAH annually, with 

careful monitoring to ensure competitiveness in the market. The estimated net profit 

of 3,393,000 UAH will support reinvestment in production scaling and marketing 

efforts. 

6) Risk Management and Sustainability 

A risk management plan will be implemented to address potential challenges, 

such as fluctuations in raw material prices or supply chain disruptions. The 

procurement team will diversify suppliers to mitigate these risks, while the 

production department will optimize waste management. Sustainability initiatives 

will include energy-efficient practices to minimize fuel and electricity costs (5850 

UAH per 1000 daL) and water recycling to reduce consumption for equipment 

washing. These measures will enhance the project's environmental and financial 

sustainability. 

7) Performance Monitoring and Continuous Improvement 
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To evaluate the program's impact on PrJSC "Firma Poltavpyvo's" key 

performance indicators (KPIs), the management team will track metrics such as 

production volume (50,000 daL annually), revenue (17,945,000 UAH). The payback 

period of approximately 4.9 years will be monitored to ensure financial viability.  

Table 3.8 

Comparison of the proposed beer with traditional beer 
Criterion Traditional Beer Non-Alcoholic Fruit 

Beer (Proposed) 
Impact 

Production Volume 
(annual) 

Stable production 
capacity 

50,000 dal (500,000 liters) 
annually 

Diversification and 
slight expansion of 
overall capacity 

Target Market Segment General beer 
consumers 

Health-conscious 
consumers, those avoiding 
alcohol 

New customer base, 
market expansion 

Use of Equipment Existing brewing and 
bottling line 

Same equipment with 
minimal modification 
(filtration system added) 

Capital cost savings, 
reduced implementation 
time 

Capital Investment Already depreciated UAH 9,308 thousand 
(including working capital 
and modernization) 

High initial cost, but 
justified by market 
potential 

Raw Material Costs per 
1000 dal 

Lower (due to absence 
of expensive extracts) 

UAH 45,460 Higher costs due to fruit 
extracts 

Packaging & Auxiliary 
Costs per 1000 dal 

Standard glass bottles, 
labels, caps 

UAH 165,529.94 Comparable but slightly 
higher due to product 
differentiation 

Labor and Wages per 
1000 dal 

Already optimized UAH 24,000 (wages) + 
UAH 5,280 (social 
contributions) 

Additional labor 
expenses due to new line 

Depreciation and 
Equipment Costs per 1000 
dal 

Low (existing fully 
depreciated 
equipment) 

UAH 2,300 depreciation + 
UAH 3,600 maintenance 

Slightly higher 
operational costs due to 
new equipment 

Production Cost per 1000 
dal 

Generally lower UAH 255,619.94 Higher per-unit cost 
driven by ingredients 
and packaging 

Selling Price per Liter Varies, typically 12–
13 UAH/liter 

UAH 35.89 /liter Higher price, premium 
positioning 

Profitability (Gross Profit) Depends on market 
conditions 

UAH 4,137 thousand Attractive margin if 
demand is stable 

Payback Period Not applicable 
(established product) 

≈ 4.9 years Moderate; manageable 
for long-term strategy 

Environmental/Health 
Perception 

Neutral or 
occasionally negative 
(alcohol-related 
perception) 

Positive — non-alcoholic, 
natural fruit components 

Improved brand image, 
potential ESG benefit 

Market Trend Alignment Stable, but affected by 
regulations and 
alcohol consumption 
decline 

Aligned with global trends 
in health, wellness, and 
alcohol-free lifestyles 

Forward-looking 
diversification strategy 

Overall Strategic Value Core product with 
established market 

Complementary 
innovative product with 
growth potential 

Enhances 
competitiveness, future-
proofing the brand 

Source: [Created by the author] 
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Monthly performance reports will be generated to assess cost efficiency, 

product quality, and market penetration. Feedback from customers and distributors 

will inform continuous improvements in product formulation and operational 

processes. 

The analysis of the proposed shift to non-alcoholic beer production reveals a 

complex financial landscape, marked by significant upfront investment and a 

dramatic alteration in the cost structure. The total investment required, encompassing 

the new filtration system and the substantial increase in working capital, stands at 

UAH 9,308 thousand. This considerable capital expenditure underscores the necessity 

of robust financial planning and a clear strategy to ensure the project's long-term 

profitability. 

A detailed examination of the cost per 1000 decaliters highlights several 

critical factors influencing profitability. The total cost of producing and selling 1000 

daL of non-alcoholic beer is UAH 276,069.54. The dominant contributors to this cost 

are raw materials and packaging. This substantial expense per unit emphasizes that 

efficient procurement, optimization of material usage, and effective waste 

management will be paramount to safeguarding profitability. Labor-related costs, 

including wages and social security contributions, also represent a significant portion. 

Managing these expenditures effectively through optimized staffing and productivity 

improvements will directly impact the bottom line and, consequently, profitability. 

While energy costs for technological purposes are comparatively low at UAH 

5850 per 1000 daL, and equipment maintenance, operation, and depreciation add 

UAH 5,900 per 1000 daL, the combined impact of all expenses leads to a high overall 

unit cost.  

Оrganizational and Operational Decisions: 

Project Management:  

- Appointing a responsible project manager with clearly defined powers 

and responsibilities. 

- Creating a cross-functional project team, including representatives from 

production, procurement, marketing, finance, and quality. 
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- Developing a detailed project timeline with key milestones, deadlines, 

and responsibilities. 

- Regular project team meetings to monitor progress and promptly resolve 

issues. 

Technical Preparation and Implementation:  

- Approving the final specification and ordering additional filtration 

systems. 

- Developing and approving detailed technological maps for non-alcoholic 

beer production. 

- Ensuring the installation, commissioning, and testing of new equipment. 

- Carrying out necessary modifications to existing equipment. 

Human Resources Management:  

- Hiring or retraining personnel to work on the new line and with new 

equipment (technologist/shift supervisor, bottling line operators, 

brewing/fermentation section operator, warehouse worker/auxiliary staff). 

- Developing training and professional development programs. 

- Developing a motivation system for employees on the new line. 

Procurement and Logistics:  

- Establishing relationships with reliable suppliers of natural fruit extracts 

and other new components. 

Optimizing procurement terms for raw materials and packaging materials to 

minimize costs. 

- Developing an efficient logistical scheme for the supply and distribution 

of the new product. 

Marketing and Sales:  

- Developing a comprehensive marketing strategy to promote the new 

non-alcoholic beer in the market. 

- Conducting focus groups and consumer tests to clarify product benefits 

and positioning. 

- Forming distribution channels and sales network. 



67 
 

- Developing effective sales promotion programs. 

Quality Control System:  

- Implementing strict quality control standards for non-alcoholic beer at all 

stages of production. 

- Ensuring product compliance with all regulatory requirements and safety 

standards. 

Interaction with Regulatory Bodies:  

- Ensuring receipt of all necessary permits and licenses for the production 

and sale of the new product type. 

The influence of the project to the main economical indicators of the enterprise 

is presented in table 3.9. 

Table 3.9 

Performance indicators of PrJSC "Firm "Poltavpyvo" after project 

implementation 

Indicators 2024 year 

 
 

Project year Deviation 
absolute, 

+/- relative, % 

Net income from sales of 
products (goods, works, services) 

745,683.00 763,628 17,945 2.4 

Cost of goods sold (goods, 
works, services) 

504,696.00 517,476 12,780 2.5 

Gross profit 240,987.00 245,124 4,137 1.7 

Administrative costs 27,566.00 27,949.43 383.43 1.4 

Selling expenses 78,291.00 78930.05 639.05 0.8 

Financial result before tax: profit 
84,554.00 88691 4,137 4.9 

Net profit 58,953.00 62346 3,393 5.8 
Source: compiled by the author  
 

In conclusion, while the strategic move to non-alcoholic beer production aligns 

with evolving market trends, the projected profitability is highly questionable based 

on the current cost analysis and the provided selling price. To achieve profitability, a 

comprehensive review of the pricing strategy is indispensable. This should involve 
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either a significant increase in the selling price to cover the calculated production and 

sales costs, or a rigorous re-evaluation of all cost components to identify areas for 

substantial reduction. Without addressing this fundamental mismatch, the proposed 

measure, despite its market relevance, faces considerable headwinds in achieving its 

financial objectives and ensuring long-term profitability. 

 

Conclusions to Chapter 3 

 

Based on the comprehensive analysis of PrJSC "Firma Poltavpyvo"’s financial 

and economic activities for 2022–2024, alongside a SWOT analysis, a strategic 

program to enhance profitability and competitiveness reveals a mix of robust 

strengths, critical weaknesses, promising opportunities, and significant threats, 

particularly in the context of wartime challenges. The company’s strengths, including 

proprietary raw material sources, experienced staff, modern equipment, and a 

recognizable brand rooted in regional brewing traditions, provide a solid foundation 

for competitive advantage and consumer trust. However, weaknesses such as limited 

product diversification, inadequate use of modern marketing tools, a weak social 

media presence, and constrained financial resources for development hinder its ability 

to fully capitalize on market potential. Opportunities for growth, such as expanding 

export markets, entering niche segments like craft beer and non-alcoholic beverages, 

and forming strategic partnerships with restaurants and bars, offer pathways to 

diversify revenue and enhance brand visibility. The wartime environment creates a 

unique opportunity to capture market share vacated by international competitors, but 

it also introduces severe threats, including increased excise taxes, intensified 

competition, declining alcohol consumption trends, disrupted supply chains, 

personnel shortages, infrastructure risks, reduced consumer purchasing power, and 

limited access to financing and insurance. These challenges demand exceptional 

resilience and adaptability to ensure operational continuity. 

The proposed measures to boost profitability focus on cost optimization, 

market expansion, and innovation. Optimizing raw material and logistics costs 
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through long-term local supplier contracts and transport planning software could save 

UAH 2–3 million annually while supporting local economies and reducing emissions. 

Expanding export markets to CIS and EU countries could increase net income by 5–

10% (UAH 30–60 million annually), though it requires significant investments in 

certification and marketing (UAH 7–10 million) and faces risks from currency 

fluctuations and political instability. Introducing new craft and non-alcoholic 

beverage lines targets growing consumer trends, potentially increasing margins by 5–

7%, but high development and marketing costs (UAH 3–5 million) and competition 

pose challenges. Implementing energy-efficient technologies could reduce costs by 

10–15% (UAH 5–7 million annually), enhancing the environmental image, though it 

requires substantial capital investment (UAH 10–15 million) with a 3–5-year payback 

period. Developing online sales and social media presence could boost sales by 5–7% 

(UAH 40 million), but it demands investment in digital infrastructure (UAH 2–3 

million) and faces competition from larger platforms. These measures, requiring 

UAH 25–35 million in initial investment, are projected to pay off in 2–5 years, 

creating 20–30 jobs, ensuring compliance with legal standards, and strengthening 

competitiveness and export potential. 

The introduction of a non-alcoholic beer production line, targeting health-

conscious consumers, leverages existing equipment with minimal modifications 

(UAH 690 thousand including VAT) but requires a significant working capital 

increase (UAH 8,618 thousand), totaling UAH 9,308 thousand in investments. The 

total production and sales cost per 1000 decaliters is UAH 276,069.54, driven 

primarily by raw materials and packaging and labor costs. The assumed selling price 

of UAH 358,890.4 without VAT per 1000 decaliters. Efficient procurement, waste 

management, and optimized staffing are crucial to control costs, while energy and 

equipment maintenance costs remain relatively minor.  

In conclusion, PrJSC "Firma Poltavpyvo" has a strong foundation to enhance 

profitability and competitiveness through strategic measures, but success hinges on 

addressing internal weaknesses, particularly in product diversification and marketing, 

and navigating wartime challenges. The non-alcoholic beer initiative aligns with 
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market trends but faces significant financial hurdles due to high production costs and 

an inadequate selling price. A comprehensive review of pricing, cost optimization, 

and robust financial planning is essential to achieve profitability, alongside agile 

responses to supply chain disruptions, personnel challenges, and economic instability, 

ensuring long-term sustainability in a volatile environment. 
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CONCLUSIONS 
 

During the theoretical study of the topic of skilled work, the essence, role and 

significance of the enterprise's profit were determined, a detailed analysis of the 

factors affecting the enterprise's profitability was conducted, and specific directions 

for increasing its level were proposed. The study identified key elements affecting the 

enterprise's profitability, such as effective financial management, optimization of 

production processes, improvement of the quality of products or services, marketing 

strategies, innovation and development of new products, effective management of 

resources and risks. 

Having identified the factors affecting the profitability of the enterprise, it was 

possible to establish that the two main ways to increase the profitability of a business 

entity are to optimize the amount of income or expenses. This conclusion was used in 

the further development of projects that allowed the analyzed enterprise, which in the 

context of the thesis is PrJSC "Firma "Poltavpyvo", to increase net profit. 

The analysis of the features of the production program of PrJSC "Firma 

"Poltavpyvo" allows us to conclude that the enterprise is operating stably in a 

difficult economic and political environment, in particular under the influence of the 

COVID-19 pandemic and martial law in Ukraine. The enterprise, founded on the 

basis of the Poltava Brewery, is one of the key players in the beer and soft drinks 

market in Ukraine, offering a wide range of products (19 types of beer, 13 soft drinks, 

kvass and energy drinks) under well-known brands such as "Poltava", "AltMuller" 

and "Geyser". The use of its own artesian well, natural ingredients and modern 

equipment ensures high quality and recognition of products, which contributes to its 

popularity in both the local and national markets. 

Thus, PrJSC "Firma "Poltavpyvo" demonstrates a stable economic condition 

and has the potential for further development, provided that costs are optimized, 

profitability is increased, and motivational mechanisms are improved. 

An analysis of the activities of PrJSC "Firma "Poltavpyvo" and an assessment 

of its profitability showed that the company occupies a stable position in the market 
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of non-alcoholic and low-alcohol beverages in Ukraine, demonstrating adaptability to 

difficult economic and political conditions, in particular martial law. 

The beer production market in Ukraine (excluding non-alcoholic beer with an 

alcohol content of up to 0.5%) for the 12 months of 2024 amounted to 140.0 million 

decaliters, which is 4.8% more than in the same period of 2023. However, this figure 

is only 82.4% of the production volume for 2021, which indicates a gradual recovery 

of the industry after the recession caused by the war and economic difficulties. 

Although accurate statistics on non-alcoholic beer production for 2024 are limited, 

there is a steady trend of increasing demand for this product. 

The financial analysis for 2022-2024 showed an increase in net profit in 2023 

compared to 2022 by 3.59% (to 84,385 thousand UAH), and a decrease of 30.14% (to 

58,953 thousand UAH) compared to 2024. The company's net income also increased 

by 1.98% in 2023 and 9.99% in 2024, although the increase in cost (7.23% and 

8.26%) and the decrease in gross profit in 2023 by 7.94% and in 2024 by 13.80% 

indicate the need for cost optimization. 

Thus, PrJSC "Firma "Poltavpyvo" demonstrates effective economic activity, 

but to increase profitability, it is necessary to focus on reducing costs, expanding 

exports, innovations in production, and strengthening marketing strategies focused on 

modern consumer trends. 
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Appendix C 
КОДИ	

Дата	 01.01.2023	

Підприємство	 ПРИВАТНЕ	АКЦIОНЕРНЕ	ТОВАРИСТВО	
"ФIРМА	"ПОЛТАВПИВО"	 за	ЄДРПОУ	 05518768	

Територія	 Полтавська	обл.	 за	КАТОТТГ	 UA53080370010073240	
Організаційно-
правова	форма	
господарюванн
я	

Акціонерне	товариство	 за	КОПФГ	 230	

Вид	економічної	
діяльності	 Виробництво	пива	 за	КВЕД	 11.05	

Середня	кількість	працівників:	284	
Адреса,	телефон:	36008	м.	Полтава,	вул.	Європейська,	160,	(0532)	67-88-10	
Одиниця	виміру:	тис.грн.	без	десяткового	знака	
Складено	(зробити	позначку	"v"	у	відповідній	клітинці):	
за	національними	положеннями	(стандартами)	бухгалтерського	обліку	 	
за	міжнародними	стандартами	фінансової	звітності	 v	
	

Баланс	
(Звіт	про	фінансовий	стан)	

на	31.12.2022	p.	
Форма	№1	

Код	за	
ДКУД	

1801001	

Актив	
Код	
рядк
а	

На	початок	
звітного	
періоду	

На	кінець	
звітного	
періоду	

1	 2	 3	 4	
				I.	Необоротні	активи	 	 	 	
Нематеріальні	активи	 1000	 2	026	 1	427	
				первісна	вартість	 1001	 3	134	 3	134	
				накопичена	амортизація	 1002	 (	1	108	)	 (	1	707	)	
Незавершені	капітальні	інвестиції	 1005	 0	 0	
Основні	засоби	 1010	 171	310	 170	049	
				первісна	вартість	 1011	 218	453	 229	359	
				знос	 1012	 (	47	143	)	 (	59	310	)	
Інвестиційна	нерухомість	 1015	 489	 489	
				первісна	вартість	 1016	 489	 489	
				знос	 1017	 (	0	)	 (	0	)	
Довгострокові	біологічні	активи	 1020	 0	 0	
				первісна	вартість	 1021	 0	 0	
				накопичена	амортизація	 1022	 (	0	)	 (	0	)	
Довгострокові	фінансові	інвестиції:	 	 	 	
				які	обліковуються	за	методом	участі	в	капіталі	
інших	підприємств	 1030	 0	 0	

				інші	фінансові	інвестиції	 1035	 2	 2	
Довгострокова	дебіторська	заборгованість	 1040	 0	 0	
Відстрочені	податкові	активи	 1045	 0	 0	
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Гудвіл	 1050	 0	 0	
Відстрочені	аквізиційні	витрати	 1060	 0	 0	
Залишок	коштів	у	централізованих	страхових	
резервних	фондах	 1065	 0	 0	

Інші	необоротні	активи	 1090	 0	 0	
Continuation of Appendix C	

Усього	за	розділом	I	 1095	 173	827	 171	967	
				II.	Оборотні	активи	 	 	 	
Запаси	 1100	 57	989	 75	068	
Виробничі	запаси	 1101	 39	705	 49	868	
Незавершене	виробництво	 1102	 8	691	 14	024	
Готова	продукція	 1103	 9	593	 11	100	
Товари	 1104	 0	 0	
Поточні	біологічні	активи	 1110	 0	 0	
Депозити	перестрахування	 1115	 0	 0	
Векселі	одержані	 1120	 0	 0	
Дебіторська	заборгованість	за	продукцію,	товари,	
роботи,	послуги	 1125	 43	233	 21	494	

Дебіторська	заборгованість	за	розрахунками:	 	 	 	
				за	виданими	авансами	 1130	 4	290	 11	392	
				з	бюджетом	 1135	 0	 149	
				у	тому	числі	з	податку	на	прибуток	 1136	 0	 0	
				з	нарахованих	доходів	 1140	 0	 0	
				із	внутрішніх	розрахунків	 1145	 0	 0	
Інша	поточна	дебіторська	заборгованість	 1155	 73	 28	625	
Поточні	фінансові	інвестиції	 1160	 0	 0	
Гроші	та	їх	еквіваленти	 1165	 52	470	 104	232	
Готівка	 1166	 1	 2	
Рахунки	в	банках	 1167	 52	469	 104	230	
Витрати	майбутніх	періодів	 1170	 102	 95	
Частка	перестраховика	у	страхових	резервах	 1180	 0	 0	
у	тому	числі	в:	 	 	 	
				резервах	довгострокових	зобов’язань	 1181	 0	 0	
				резервах	збитків	або	резервах	належних	виплат	 1182	 0	 0	
				резервах	незароблених	премій	 1183	 0	 0	
				інших	страхових	резервах	 1184	 0	 0	
Інші	оборотні	активи	 1190	 40	 1	219	
Усього	за	розділом	II	 1195	 158	197	 242	274	
				III.	Необоротні	активи,	утримувані	для	продажу,	
та	групи	вибуття	 1200	 0	 158	

Баланс	 1300	 332	024	 414	399	
	

Пасив	
Код	
рядк
а	

На	початок	
звітного	
періоду	

На	кінець	
звітного	
періоду	

1	 2	 3	 4	
				I.	Власний	капітал	 	 	 	
Зареєстрований	(пайовий)	капітал	 1400	 67	416	 67	416	
Внески	до	незареєстрованого	статутного	капіталу	 1401	 0	 0	
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Капітал	у	дооцінках	 1405	 0	 0	
Додатковий	капітал	 1410	 78	932	 73	399	
Емісійний	дохід	 1411	 0	 0	
Накопичені	курсові	різниці	 1412	 0	 0	
Резервний	капітал	 1415	 5	811	 6	845	
Нерозподілений	прибуток	(непокритий	збиток)	 1420	 127	136	 214	302	
Неоплачений	капітал	 1425	 (	0	)	 (	0	)	
Вилучений	капітал	 1430	 (	0	)	 (	0	)	
Інші	резерви	 1435	 0	 0	
Усього	за	розділом	I	 1495	 279	295	 361	962	

Continuation of Appendix C	
				II.	Довгострокові	зобов’язання	і	забезпечення	 	 	 	
Відстрочені	податкові	зобов’язання	 1500	 18	118	 11	667	
Пенсійні	зобов’язання	 1505	 0	 0	
Довгострокові	кредити	банків	 1510	 0	 0	
Інші	довгострокові	зобов’язання	 1515	 0	 0	
Довгострокові	забезпечення	 1520	 0	 0	
Довгострокові	забезпечення	витрат	персоналу	 1521	 0	 0	
Цільове	фінансування	 1525	 0	 0	
Благодійна	допомога	 1526	 0	 0	
Страхові	резерви	 1530	 0	 0	
у	тому	числі:	 	 	 	
				резерв	довгострокових	зобов’язань	 1531	 0	 0	
				резерв	збитків	або	резерв	належних	виплат	 1532	 0	 0	
				резерв	незароблених	премій	 1533	 0	 0	
				інші	страхові	резерви	 1534	 0	 0	
Інвестиційні	контракти	 1535	 0	 0	
Призовий	фонд	 1540	 0	 0	
Резерв	на	виплату	джек-поту	 1545	 0	 0	
Усього	за	розділом	II	 1595	 18	118	 11	667	
				IІІ.	Поточні	зобов’язання	і	забезпечення	 	 	 	
Короткострокові	кредити	банків	 1600	 0	 0	
Векселі	видані	 1605	 0	 0	
Поточна	кредиторська	заборгованість	за:	 	 	 	
				довгостроковими	зобов’язаннями	 1610	 0	 0	
				товари,	роботи,	послуги	 1615	 14	538	 11	090	
				розрахунками	з	бюджетом	 1620	 7	453	 15	232	
				у	тому	числі	з	податку	на	прибуток	 1621	 0	 1	970	
				розрахунками	зі	страхування	 1625	 444	 532	
				розрахунками	з	оплати	праці	 1630	 1	742	 2	022	
				одержаними	авансами	 1635	 8	 4	
				розрахунками	з	учасниками	 1640	 0	 0	
				із	внутрішніх	розрахунків	 1645	 0	 0	
				страховою	діяльністю	 1650	 0	 0	
Поточні	забезпечення	 1660	 8	138	 8	989	
Доходи	майбутніх	періодів	 1665	 0	 0	
Відстрочені	комісійні	доходи	від	перестраховиків	 1670	 0	 0	
Інші	поточні	зобов’язання	 1690	 2	288	 2	901	
Усього	за	розділом	IІІ	 1695	 34	611	 40	770	
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ІV.	Зобов’язання,	пов’язані	з	необоротними	
активами,	утримуваними	для	продажу,	та	групами	
вибуття	

1700	 0	 0	

Чиста	вартість	активів	недержавного	пенсійного	
фонду	 1800	 0	 0	

Баланс	 1900	 332	024	 414	399	
	
Керівник	 	 	 	 Василь	ЛАВРIЧЕНКО	
	
Головний	бухгалтер	 	 	 Алла	ЗАСЛАВЕЦЬ	
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КОДИ	

Дата	 01.01.2024	

Підприємство	 ПРИВАТНЕ	АКЦIОНЕРНЕ	ТОВАРИСТВО	
"ФIРМА	"ПОЛТАВПИВО"	 за	ЄДРПОУ	 05518768	

Територія	 Полтавська	обл.	 за	КАТОТТГ	 UA53080370010073240	
Організаційно-
правова	форма	
господарюванн
я	

Акціонерне	товариство	 за	КОПФГ	 230	

Вид	економічної	
діяльності	 Виробництво	пива	 за	КВЕД	 11.05	

Середня	кількість	працівників:	276	
Адреса,	телефон:	36008	м.	Полтава,	вул.	Європейська,	160,	(0532)	67-88-10	
Одиниця	виміру:	тис.грн.	без	десяткового	знака	
Складено	(зробити	позначку	"v"	у	відповідній	клітинці):	
за	національними	положеннями	(стандартами)	бухгалтерського	обліку	 	
за	міжнародними	стандартами	фінансової	звітності	 v	
	

Баланс	
(Звіт	про	фінансовий	стан)	

на	31.12.2023	p.	
Форма	№1	

Код	за	
ДКУД	

1801001	

Актив	
Код	
рядк
а	

На	початок	
звітного	
періоду	

На	кінець	
звітного	
періоду	

1	 2	 3	 4	
				I.	Необоротні	активи	 	 	 	
Нематеріальні	активи	 1000	 1	427	 885	
				первісна	вартість	 1001	 3	134	 3	178	
				накопичена	амортизація	 1002	 (	1	707	)	 (2	293)	
Незавершені	капітальні	інвестиції	 1005	 0	 0	
Основні	засоби	 1010	 170	049	 189	228	
				первісна	вартість	 1011	 229	359	 264	495	
				знос	 1012	 (	59	310	)	 (75	267)	
Інвестиційна	нерухомість	 1015	 489	 489	
				первісна	вартість	 1016	 489	 489	
				знос	 1017	 (	0	)	 (0)	
Довгострокові	біологічні	активи	 1020	 0	 0	
				первісна	вартість	 1021	 0	 0	
				накопичена	амортизація	 1022	 (	0	)	 (	0	)	
Довгострокові	фінансові	інвестиції:	 	 	 	
				які	обліковуються	за	методом	участі	в	капіталі	
інших	підприємств	 1030	 0	 0	

				інші	фінансові	інвестиції	 1035	 2	 2	
Довгострокова	дебіторська	заборгованість	 1040	 0	 0	
Відстрочені	податкові	активи	 1045	 0	 0	
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Гудвіл	 1050	 0	 0	
Відстрочені	аквізиційні	витрати	 1060	 0	 0	
Залишок	коштів	у	централізованих	страхових	
резервних	фондах	 1065	 0	 0	

Інші	необоротні	активи	 1090	 0	 0	
Continuation of Appendix C	

Усього	за	розділом	I	 1095	 171	967	 190	604	
				II.	Оборотні	активи	 	 	 	
Запаси	 1100	 75	068	 83	986	
Виробничі	запаси	 1101	 49	868	 62	019	
Незавершене	виробництво	 1102	 14	024	 9	510	
Готова	продукція	 1103	 11	100	 11	676	
Товари	 1104	 0	 0	
Поточні	біологічні	активи	 1110	 0	 0	
Депозити	перестрахування	 1115	 0	 0	
Векселі	одержані	 1120	 0	 0	
Дебіторська	заборгованість	за	продукцію,	товари,	
роботи,	послуги	 1125	 21	494	 23	437	

Дебіторська	заборгованість	за	розрахунками:	 	 	 	
				за	виданими	авансами	 1130	 11	392	 13	717	
				з	бюджетом	 1135	 149	 0	
				у	тому	числі	з	податку	на	прибуток	 1136	 0	 0	
				з	нарахованих	доходів	 1140	 0	 0	
				із	внутрішніх	розрахунків	 1145	 0	 0	
Інша	поточна	дебіторська	заборгованість	 1155	 28	625	 31	692	
Поточні	фінансові	інвестиції	 1160	 0	 0	
Гроші	та	їх	еквіваленти	 1165	 104	232	 153	978	
Готівка	 1166	 2	 2	
Рахунки	в	банках	 1167	 104	230	 153	976	
Витрати	майбутніх	періодів	 1170	 95	 100	
Частка	перестраховика	у	страхових	резервах	 1180	 0	 0	
у	тому	числі	в:	 	 	 	
				резервах	довгострокових	зобов’язань	 1181	 0	 0	
				резервах	збитків	або	резервах	належних	виплат	 1182	 0	 0	
				резервах	незароблених	премій	 1183	 0	 0	
				інших	страхових	резервах	 1184	 0	 0	
Інші	оборотні	активи	 1190	 1	219	 690		
Усього	за	розділом	II	 1195	 242	274	 306	600	
				III.	Необоротні	активи,	утримувані	для	продажу,	
та	групи	вибуття	 1200	 158	 0	

Баланс	 1300	 414	399	 497	204	
	

Пасив	
Код	
рядк
а	

На	початок	
звітного	
періоду	

На	кінець	
звітного	
періоду	

1	 2	 3	 4	
				I.	Власний	капітал	 	 	 	
Зареєстрований	(пайовий)	капітал	 1400	 67	416	 67	416	
Внески	до	незареєстрованого	статутного	капіталу	 1401	 0	 0	
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Капітал	у	дооцінках	 1405	 0	 0	
Додатковий	капітал	 1410	 73	399	 68	286	
Емісійний	дохід	 1411	 0	 0	
Накопичені	курсові	різниці	 1412	 0	 0	
Резервний	капітал	 1415	 6	845	 10	112	
Нерозподілений	прибуток	(непокритий	збиток)	 1420	 214	302	 301	050	
Неоплачений	капітал	 1425	 (	0	)	 (	0	)	
Вилучений	капітал	 1430	 (	0	)	 (	0	)	
Інші	резерви	 1435	 0	 0	
Усього	за	розділом	I	 1495	 361	962	 446	864	

Continuation of Appendix C	
				II.	Довгострокові	зобов’язання	і	забезпечення	 	 	 	
Відстрочені	податкові	зобов’язання	 1500	 11	667	 12	660	
Пенсійні	зобов’язання	 1505	 0	 0	
Довгострокові	кредити	банків	 1510	 0	 0	
Інші	довгострокові	зобов’язання	 1515	 0	 0	
Довгострокові	забезпечення	 1520	 0	 0	
Довгострокові	забезпечення	витрат	персоналу	 1521	 0	 0	
Цільове	фінансування	 1525	 0	 0	
Благодійна	допомога	 1526	 0	 0	
Страхові	резерви	 1530	 0	 0	
у	тому	числі:	 	 	 	
				резерв	довгострокових	зобов’язань	 1531	 0	 0	
				резерв	збитків	або	резерв	належних	виплат	 1532	 0	 0	
				резерв	незароблених	премій	 1533	 0	 0	
				інші	страхові	резерви	 1534	 0	 0	
Інвестиційні	контракти	 1535	 0	 0	
Призовий	фонд	 1540	 0	 0	
Резерв	на	виплату	джек-поту	 1545	 0	 0	
Усього	за	розділом	II	 1595	 11	667	 12	660	
				IІІ.	Поточні	зобов’язання	і	забезпечення	 	 	 	
Короткострокові	кредити	банків	 1600	 0	 0	
Векселі	видані	 1605	 0	 0	
Поточна	кредиторська	заборгованість	за:	 	 	 	
				довгостроковими	зобов’язаннями	 1610	 0	 0	
				товари,	роботи,	послуги	 1615	 11	090	 8	605	
				розрахунками	з	бюджетом	 1620	 15	232	 13	925	
				у	тому	числі	з	податку	на	прибуток	 1621	 1	970	 1	505	
				розрахунками	зі	страхування	 1625	 532	 636	
				розрахунками	з	оплати	праці	 1630	 2	022	 2	342	
				одержаними	авансами	 1635	 4	 2	
				розрахунками	з	учасниками	 1640	 0	 0	
				із	внутрішніх	розрахунків	 1645	 0	 0	
				страховою	діяльністю	 1650	 0	 0	
Поточні	забезпечення	 1660	 8	989	 9	316	
Доходи	майбутніх	періодів	 1665	 0	 0	
Відстрочені	комісійні	доходи	від	перестраховиків	 1670	 0	 0	
Інші	поточні	зобов’язання	 1690	 2	901	 2	854	
Усього	за	розділом	IІІ	 1695	 40	770	 37	680	
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ІV.	Зобов’язання,	пов’язані	з	необоротними	
активами,	утримуваними	для	продажу,	та	групами	
вибуття	

1700	 0	 0	

Чиста	вартість	активів	недержавного	пенсійного	
фонду	 1800	 0	 0	

Баланс	 1900	 414	399	 497	204	
	
Керівник	 	 	 	 Василь	ЛАВРIЧЕНКО	
	
Головний	бухгалтер	 	 	 Алла	ЗАСЛАВЕЦЬ	
 
 
  



119 
 

Continuation of Appendix C 
КОДИ	

Дата	 01.01.2025	

Підприємство	 ПРИВАТНЕ	АКЦIОНЕРНЕ	ТОВАРИСТВО	
"ФIРМА	"ПОЛТАВПИВО"	 за	ЄДРПОУ	 05518768	

Територія	 Полтавська	обл.	 за	КАТОТТГ	 UA53080370010073240	
Організаційно-
правова	форма	
господарюванн
я	

Акціонерне	товариство	 за	КОПФГ	 230	

Вид	економічної	
діяльності	 Виробництво	пива	 за	КВЕД	 11.05	

Середня	кількість	працівників:	270	
Адреса,	телефон:	36008	м.	Полтава,	вул.	Європейська,	160,	(0532)	67-88-10	
Одиниця	виміру:	тис.грн.	без	десяткового	знака	
Складено	(зробити	позначку	"v"	у	відповідній	клітинці):	
за	національними	положеннями	(стандартами)	бухгалтерського	обліку	 	
за	міжнародними	стандартами	фінансової	звітності	 v	
	

Баланс	
(Звіт	про	фінансовий	стан)	

на	31.12.2024	p.	
Форма	№1	

Код	за	
ДКУД	

1801001	

Актив	
Код	
рядк
а	

На	початок	
звітного	
періоду	

На	кінець	
звітного	
періоду	

1	 2	 3	 4	
				I.	Необоротні	активи	 	 	 	
Нематеріальні	активи	 1000	 885	 327	
				первісна	вартість	 1001	 3	178	 3	194	
				накопичена	амортизація	 1002	 (	2	293	)	 (	2	867	)	
Незавершені	капітальні	інвестиції	 1005	 0	 0	
Основні	засоби	 1010	 189	228	 210	973	
				первісна	вартість	 1011	 264	495	 303	569	
				знос	 1012	 (	75	267	)	 (	92	596	)	
Інвестиційна	нерухомість	 1015	 489	 489	
				первісна	вартість	 1016	 489	 489	
				знос	 1017	 (	0	)	 (0)	
Довгострокові	біологічні	активи	 1020	 0	 0	
				первісна	вартість	 1021	 0	 0	
				накопичена	амортизація	 1022	 (	0	)	 (	0	)	
Довгострокові	фінансові	інвестиції:	 	 	 	
				які	обліковуються	за	методом	участі	в	капіталі	
інших	підприємств	 1030	 0	 0	

				інші	фінансові	інвестиції	 1035	 2	 2	
Довгострокова	дебіторська	заборгованість	 1040	 0	 0	
Відстрочені	податкові	активи	 1045	 0	 0	
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Гудвіл	 1050	 0	 0	
Відстрочені	аквізиційні	витрати	 1060	 0	 0	
Залишок	коштів	у	централізованих	страхових	
резервних	фондах	 1065	 0	 0	

Інші	необоротні	активи	 1090	 0	 0	
Continuation of Appendix C	

Усього	за	розділом	I	 1095	 190	604	 211	791	
				II.	Оборотні	активи	 	 	 	
Запаси	 1100	 83	986	 95	765	
Виробничі	запаси	 1101	 62	019	 69	429	
Незавершене	виробництво	 1102	 9	510	 11	125	
Готова	продукція	 1103	 11	676	 14	597	
Товари	 1104	 781	 614	
Поточні	біологічні	активи	 1110	 0	 0	
Депозити	перестрахування	 1115	 0	 0	
Векселі	одержані	 1120	 0	 0	
Дебіторська	заборгованість	за	продукцію,	товари,	
роботи,	послуги	 1125	 22	437	 22	893	

Дебіторська	заборгованість	за	розрахунками:	 	 	 	
				за	виданими	авансами	 1130	 13	717	 13	353	
				з	бюджетом	 1135	 0	 0	
				у	тому	числі	з	податку	на	прибуток	 1136	 0	 0	
				з	нарахованих	доходів	 1140	 0	 0	
				із	внутрішніх	розрахунків	 1145	 0	 0	
Інша	поточна	дебіторська	заборгованість	 1155	 31	692	 1	790	
Поточні	фінансові	інвестиції	 1160	 0	 0	
Гроші	та	їх	еквіваленти	 1165	 153	978	 224	097	
Готівка	 1166	 2	 1	
Рахунки	в	банках	 1167	 153	976	 224	096	
Витрати	майбутніх	періодів	 1170	 100	 91	
Частка	перестраховика	у	страхових	резервах	 1180	 0	 0	
у	тому	числі	в:	 	 	 	
				резервах	довгострокових	зобов’язань	 1181	 0	 0	
				резервах	збитків	або	резервах	належних	виплат	 1182	 0	 0	
				резервах	незароблених	премій	 1183	 0	 0	
				інших	страхових	резервах	 1184	 0	 0	
Інші	оборотні	активи	 1190	 690	 126	
Усього	за	розділом	II	 1195	 306	600	 358	115	
				III.	Необоротні	активи,	утримувані	для	продажу,	
та	групи	вибуття	 1200	 0	 0	

Баланс	 1300	 497	204	 569	906	
	

Пасив	
Код	
рядк
а	

На	початок	
звітного	
періоду	

На	кінець	
звітного	
періоду	

1	 2	 3	 4	
				I.	Власний	капітал	 	 	 	
Зареєстрований	(пайовий)	капітал	 1400	 67	416	 67	416	
Внески	до	незареєстрованого	статутного	капіталу	 1401	 0	 0	
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Капітал	у	дооцінках	 1405	 68	286	 63	426	
Додатковий	капітал	 1410	 0	 0	
Емісійний	дохід	 1411	 0	 0	
Накопичені	курсові	різниці	 1412	 0	 0	
Резервний	капітал	 1415	 10	112	 10	112	
Нерозподілений	прибуток	(непокритий	збиток)	 1420	 301	050	 365	931	
Неоплачений	капітал	 1425	 (	0	)	 (	0	)	
Вилучений	капітал	 1430	 (	0	)	 (	0	)	
Інші	резерви	 1435	 0	 0	
Усього	за	розділом	I	 1495	 446	864	 506	885	

Continuation of Appendix C	
				II.	Довгострокові	зобов’язання	і	забезпечення	 	 	 	
Відстрочені	податкові	зобов’язання	 1500	 12	660	 13	900	
Пенсійні	зобов’язання	 1505	 0	 0	
Довгострокові	кредити	банків	 1510	 0	 0	
Інші	довгострокові	зобов’язання	 1515	 0	 0	
Довгострокові	забезпечення	 1520	 0	 0	
Довгострокові	забезпечення	витрат	персоналу	 1521	 0	 0	
Цільове	фінансування	 1525	 0	 0	
Благодійна	допомога	 1526	 0	 0	
Страхові	резерви	 1530	 0	 0	
у	тому	числі:	 	 	 	
				резерв	довгострокових	зобов’язань	 1531	 0	 0	
				резерв	збитків	або	резерв	належних	виплат	 1532	 0	 0	
				резерв	незароблених	премій	 1533	 0	 0	
				інші	страхові	резерви	 1534	 0	 0	
Інвестиційні	контракти	 1535	 0	 0	
Призовий	фонд	 1540	 0	 0	
Резерв	на	виплату	джек-поту	 1545	 0	 0	
Усього	за	розділом	II	 1595	 12	660	 13	900	
				IІІ.	Поточні	зобов’язання	і	забезпечення	 	 	 	
Короткострокові	кредити	банків	 1600	 0	 0	
Векселі	видані	 1605	 0	 0	
Поточна	кредиторська	заборгованість	за:	 	 	 	
				довгостроковими	зобов’язаннями	 1610	 0	 0	
				товари,	роботи,	послуги	 1615	 8	605	 14	637	
				розрахунками	з	бюджетом	 1620	 13	925	 17	341	
				у	тому	числі	з	податку	на	прибуток	 1621	 1	505	 3	437	
				розрахунками	зі	страхування	 1625	 636	 756	
				розрахунками	з	оплати	праці	 1630	 2	342	 2	668	
				одержаними	авансами	 1635	 2	 33	
				розрахунками	з	учасниками	 1640	 0	 0	
				із	внутрішніх	розрахунків	 1645	 0	 0	
				страховою	діяльністю	 1650	 0	 0	
Поточні	забезпечення	 1660	 9	316	 11	492	
Доходи	майбутніх	періодів	 1665	 0	 0	
Відстрочені	комісійні	доходи	від	перестраховиків	 1670	 0	 0	
Інші	поточні	зобов’язання	 1690	 2	854	 2	194	
Усього	за	розділом	IІІ	 1695	 37	680	 49	121	
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ІV.	Зобов’язання,	пов’язані	з	необоротними	
активами,	утримуваними	для	продажу,	та	групами	
вибуття	

1700	 0	 0	

Чиста	вартість	активів	недержавного	пенсійного	
фонду	 1800	 0	 0	

Баланс	 1900	 497	204	 569	906	
	
Керівник	 	 	 	 Василь	ЛАВРIЧЕНКО	
	
Головний	бухгалтер	 	 	 Алла	ЗАСЛАВЕЦЬ	
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Appendix D 

КОДИ	
Дата	 01.01.2023	

Підприємство	 ПРИВАТНЕ	АКЦIОНЕРНЕ	ТОВАРИСТВО	
"ФIРМА	"ПОЛТАВПИВО"	 за	ЄДРПОУ	 05518768	

	
Звіт	про	фінансові	результати	
(Звіт	про	сукупний	дохід)	

за	2022	рік	
Форма	№2	

І.	Фінансові	результати	
Код	за	
ДКУД	

1801003	

Стаття	
Код	
рядк
а	

За	звітний	
період	

За	
аналогічний	

період	
попередньог

о	року	
1	 2	 3	 4	

Чистий	дохід	від	реалізації	продукції	(товарів,	
робіт,	послуг)	 2000	 664	775	 323	330	

Чисті	зароблені	страхові	премії	 2010	 0	 0	
Премії	підписані,	валова	сума	 2011	 0	 0	
Премії,	передані	у	перестрахування	 2012	 (	0	)	 (	0	)	
Зміна	резерву	незароблених	премій,	валова	сума	 2013	 0	 0	
Зміна	частки	перестраховиків	у	резерві	
незароблених	премій	 2014	 0	 0	

Собівартість	реалізованої	продукції	(товарів,	робіт,	
послуг)	 2050	 (	434	744	)	 (	229	392	)	

Чисті	понесені	збитки	за	страховими	виплатами	 2070	 (	0	)	 (	0	)	
Валовий:	
				прибуток	 2090	 230	031	 93	938	

				збиток	 2095	 (	0	)	 (	0	)	
Дохід	(витрати)	від	зміни	у	резервах	
довгострокових	зобов’язань	 2105	 0	 0	

Дохід	(витрати)	від	зміни	інших	страхових	
резервів	 2110	 0	 0	

Зміна	інших	страхових	резервів,	валова	сума	 2111	 0	 0	
Зміна	частки	перестраховиків	в	інших	страхових	
резервах	 2112	 0	 0	

Інші	операційні	доходи	 2120	 18	996	 10	573	
Дохід	від	зміни	вартості	активів,	які	оцінюються	за	
справедливою	вартістю	 2121	 0	 0	

Дохід	від	первісного	визнання	біологічних	активів	
і	сільськогосподарської	продукції	 2122	 0	 0	

Дохід	від	використання	коштів,	вивільнених	від	
оподаткування	 2123	 0	 0	

Адміністративні	витрати	 2130	 (	21	602	)	 (	19	104	)	
Витрати	на	збут	 2150	 (	66	511	)	 (	44	444	)	
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Інші	операційні	витрати	 2180	 (	55	119	)	 (	12	307	)	
Витрати	від	зміни	вартості	активів,	які	оцінюються	
за	справедливою	вартістю	 2181	 0	 0	

Витрати	від	первісного	визнання	біологічних	
активів	і	сільськогосподарської	продукції	 2182	 0	 0	

Фінансовий	результат	від	операційної	
діяльності:	
				прибуток	

2190	 105	795	 28	656	

				збиток	 2195	 (	0	)	 (	0	)	
Дохід	від	участі	в	капіталі	 2200	 0	 0	
Інші	фінансові	доходи	 2220	 0	 0	

Continuation of Appendix D	
Інші	доходи	 2240	 0	 0	
Дохід	від	благодійної	допомоги	 2241	 0	 0	
Фінансові	витрати	 2250	 (	1	456	)	 (	2	292	)	
Втрати	від	участі	в	капіталі	 2255	 (	0	)	 (	0	)	
Інші	витрати	 2270	 (	1	012	)	 (	607	)	
Прибуток	(збиток)	від	впливу	інфляції	на	
монетарні	статті	 2275	 0	 0	

Фінансовий	результат	до	оподаткування:	
				прибуток	 2290	 103	327	 25	757	

				збиток	 2295	 (	0	)	 (	0	)	
Витрати	(дохід)	з	податку	на	прибуток	 2300	 -21	870	 -5	062	
Прибуток	(збиток)	від	припиненої	діяльності	після	
оподаткування	 2305	 0	 0	

Чистий	фінансовий	результат:	
				прибуток	 2350	 81	457	 20	695	

				збиток	 2355	 (	0	)	 (	0	)	
II.	Сукупний	дохід	

Стаття	
Код	
рядк
а	

За	звітний	
період	

За	
аналогічний	

період	
попередньог

о	року	
1	 2	 3	 4	

Дооцінка	(уцінка)	необоротних	активів	 2400	 0	 0	
Дооцінка	(уцінка)	фінансових	інструментів	 2405	 0	 0	
Накопичені	курсові	різниці	 2410	 0	 0	
Частка	іншого	сукупного	доходу	асоційованих	та	
спільних	підприємств	 2415	 0	 0	

Інший	сукупний	дохід	 2445	 0	 0	
Інший	сукупний	дохід	до	оподаткування	 2450	 0	 0	
Податок	на	прибуток,	пов’язаний	з	іншим	
сукупним	доходом	 2455	 (	0	)	 (	0	)	

Інший	сукупний	дохід	після	оподаткування	 2460	 0	 0	
Сукупний	дохід	(сума	рядків	2350,	2355	та	2460)	 2465	 81	457	 20	695	

III.	Елементи	операційних	витрат	

Назва	статті	
Код	
рядк
а	

За	звітний	
період	

За	
аналогічний	

період	
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попередньог
о	року	

1	 2	 3	 4	
Матеріальні	затрати	 2500	 377	567	 187	980	
Витрати	на	оплату	праці	 2505	 67	166	 49	439	
Відрахування	на	соціальні	заходи	 2510	 14	547	 10	881	
Амортизація	 2515	 15	824	 16	451	
Інші	операційні	витрати	 2520	 105	601	 42	713	
Разом	 2550	 580	705	 307	464	

ІV.	Розрахунок	показників	прибутковості	акцій	
	

Назва	статті	
Код	
рядк
а	

За	звітний	
період	

За	
аналогічний	

період	
попередньог

о	року	
1	 2	 3	 4	

Середньорічна	кількість	простих	акцій	 2600	 19	261	803	 19	261	803	
Скоригована	середньорічна	кількість	простих	
акцій	 2605	 19	261	803	 19	261	803	

Чистий	прибуток	(збиток)	на	одну	просту	акцію	 2610	 4,228940	 1,074410	
Continuation of Appendix D	

Скоригований	чистий	прибуток	(збиток)	на	одну	
просту	акцію	 2615	 4,228940	 1,074410	

Дивіденди	на	одну	просту	акцію	 2650	 0,00	 0,00	
	
Керівник	 	 	 	 Василь	ЛАВРIЧЕНКО	
	
Головний	бухгалтер	 	 	 Алла	ЗАСЛАВЕЦЬ	
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Continuation of Appendix D	

КОДИ	
Дата	 01.01.2024	

Підприємство	 ПРИВАТНЕ	АКЦIОНЕРНЕ	ТОВАРИСТВО	
"ФIРМА	"ПОЛТАВПИВО"	 за	ЄДРПОУ	 05518768	

	
Звіт	про	фінансові	результати	
(Звіт	про	сукупний	дохід)	

за	2023	рік	
Форма	№2	

І.	Фінансові	результати	
Код	за	
ДКУД	

1801003	

Стаття	
Код	
рядк
а	

За	звітний	
період	

За	
аналогічний	

період	
попередньог

о	року	
1	 2	 3	 4	

Чистий	дохід	від	реалізації	продукції	(товарів,	
робіт,	послуг)	 2000	 677	951	 664	775	

Чисті	зароблені	страхові	премії	 2010	 0	 0	
Премії	підписані,	валова	сума	 2011	 0	 0	
Премії,	передані	у	перестрахування	 2012	 (	0	)	 (	0	)	
Зміна	резерву	незароблених	премій,	валова	сума	 2013	 0	 0	
Зміна	частки	перестраховиків	у	резерві	
незароблених	премій	 2014	 0	 0	

Собівартість	реалізованої	продукції	(товарів,	робіт,	
послуг)	 2050	 (	466	190	)	 (	434	744	)	

Чисті	понесені	збитки	за	страховими	виплатами	 2070	 (	0	)	 (	0	)	
Валовий:	
				прибуток	 2090	 211	761	 230	031	

				збиток	 2095	 (	0	)	 (	0	)	
Дохід	(витрати)	від	зміни	у	резервах	
довгострокових	зобов’язань	 2105	 0	 0	

Дохід	(витрати)	від	зміни	інших	страхових	
резервів	 2110	 0	 0	

Зміна	інших	страхових	резервів,	валова	сума	 2111	 0	 0	
Зміна	частки	перестраховиків	в	інших	страхових	
резервах	 2112	 0	 0	

Інші	операційні	доходи	 2120	 26	122	 18	996	
Дохід	від	зміни	вартості	активів,	які	оцінюються	за	
справедливою	вартістю	 2121	 0	 0	

Дохід	від	первісного	визнання	біологічних	активів	
і	сільськогосподарської	продукції	 2122	 0	 0	

Дохід	від	використання	коштів,	вивільнених	від	
оподаткування	 2123	 0	 0	

Адміністративні	витрати	 2130	 (	22	729	)	 (	21	602	)	
Витрати	на	збут	 2150	 (	76	488	)	 (	66	511	)	
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Інші	операційні	витрати	 2180	 (	28	997	)	 (	55	119	)	
Витрати	від	зміни	вартості	активів,	які	оцінюються	
за	справедливою	вартістю	 2181	 0	 0	

Витрати	від	первісного	визнання	біологічних	
активів	і	сільськогосподарської	продукції	 2182	 0	 0	

Фінансовий	результат	від	операційної	
діяльності:	
				прибуток	

2190	 109	669	 105	795	

				збиток	 2195	 (	0	)	 (	0	)	
Дохід	від	участі	в	капіталі	 2200	 0	 0	
Інші	фінансові	доходи	 2220	 0	 0	

Continuation of Appendix D	
Інші	доходи	 2240	 1	456	 0	
Дохід	від	благодійної	допомоги	 2241	 0	 0	
Фінансові	витрати	 2250	 (		0	)	 (	1	456	)	
Втрати	від	участі	в	капіталі	 2255	 (	0	)	 (	0	)	
Інші	витрати	 2270	 (	2	613	)	 (	1	012	)	
Прибуток	(збиток)	від	впливу	інфляції	на	
монетарні	статті	 2275	 0	 0	

Фінансовий	результат	до	оподаткування:	
				прибуток	 2290	 108	512	 103	327	

				збиток	 2295	 (	0	)	 (	0	)	
Витрати	(дохід)	з	податку	на	прибуток	 2300	 -24	127	 -21	870	
Прибуток	(збиток)	від	припиненої	діяльності	після	
оподаткування	 2305	 0	 0	

Чистий	фінансовий	результат:	
				прибуток	 2350	 84	385	 81	457	

				збиток	 2355	 (	0	)	 (	0	)	
II.	Сукупний	дохід	

Стаття	
Код	
рядк
а	

За	звітний	
період	

За	
аналогічний	

період	
попередньог

о	року	
1	 2	 3	 4	

Дооцінка	(уцінка)	необоротних	активів	 2400	 0	 0	
Дооцінка	(уцінка)	фінансових	інструментів	 2405	 0	 0	
Накопичені	курсові	різниці	 2410	 0	 0	
Частка	іншого	сукупного	доходу	асоційованих	та	
спільних	підприємств	 2415	 0	 0	

Інший	сукупний	дохід	 2445	 0	 0	
Інший	сукупний	дохід	до	оподаткування	 2450	 0	 0	
Податок	на	прибуток,	пов’язаний	з	іншим	
сукупним	доходом	 2455	 (	0	)	 (	0	)	

Інший	сукупний	дохід	після	оподаткування	 2460	 0	 0	
Сукупний	дохід	(сума	рядків	2350,	2355	та	2460)	 2465	 84	385	 81	457	

III.	Елементи	операційних	витрат	

Назва	статті	
Код	
рядк
а	

За	звітний	
період	

За	
аналогічний	

період	
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попередньог
о	року	

1	 2	 3	 4	
Матеріальні	затрати	 2500	 399	545	 377	567	
Витрати	на	оплату	праці	 2505	 75	314	 67	166	
Відрахування	на	соціальні	заходи	 2510	 16	458	 14	547	
Амортизація	 2515	 16	881	 15	824	
Інші	операційні	витрати	 2520	 78	743	 105	601	
Разом	 2550	 586	941	 580	705	

ІV.	Розрахунок	показників	прибутковості	акцій	
	

Назва	статті	
Код	
рядк
а	

За	звітний	
період	

За	
аналогічний	

період	
попередньог

о	року	
1	 2	 3	 4	

Середньорічна	кількість	простих	акцій	 2600	 19	261	803	 19	261	803	
Скоригована	середньорічна	кількість	простих	
акцій	 2605	 19	261	803	 19	261	803	

Чистий	прибуток	(збиток)	на	одну	просту	акцію	 2610	 4,382564	 4,228940	
Continuation of Appendix D	

Скоригований	чистий	прибуток	(збиток)	на	одну	
просту	акцію	 2615	 4,382564	 4,228940	

Дивіденди	на	одну	просту	акцію	 2650	 0,00	 0,00	
	
Керівник	 	 	 	 Василь	ЛАВРIЧЕНКО	
	
Головний	бухгалтер	 	 	 Алла	ЗАСЛАВЕЦЬ	
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Continuation of Appendix D	

КОДИ	
Дата	 01.01.2025	

Підприємство	 ПРИВАТНЕ	АКЦIОНЕРНЕ	ТОВАРИСТВО	
"ФIРМА	"ПОЛТАВПИВО"	 за	ЄДРПОУ	 05518768	

	
Звіт	про	фінансові	результати	
(Звіт	про	сукупний	дохід)	

за	2024	рік	
Форма	№2	

І.	Фінансові	результати	
Код	за	
ДКУД	

1801003	

Стаття	
Код	
рядк
а	

За	звітний	
період	

За	
аналогічний	

період	
попередньог

о	року	
1	 2	 3	 4	

Чистий	дохід	від	реалізації	продукції	(товарів,	
робіт,	послуг)	 2000	 745	683	 677	951	

Чисті	зароблені	страхові	премії	 2010	 0	 0	
Премії	підписані,	валова	сума	 2011	 0	 0	
Премії,	передані	у	перестрахування	 2012	 (	0	)	 (	0	)	
Зміна	резерву	незароблених	премій,	валова	сума	 2013	 0	 0	
Зміна	частки	перестраховиків	у	резерві	
незароблених	премій	 2014	 0	 0	

Собівартість	реалізованої	продукції	(товарів,	робіт,	
послуг)	 2050	 (	504	696	)	 (	466	190	)	

Чисті	понесені	збитки	за	страховими	виплатами	 2070	 (	0	)	 (	0	)	
Валовий:	
				прибуток	 2090	 240	987	 211	761	

				збиток	 2095	 (	0	)	 (	0	)	
Дохід	(витрати)	від	зміни	у	резервах	
довгострокових	зобов’язань	 2105	 0	 0	

Дохід	(витрати)	від	зміни	інших	страхових	
резервів	 2110	 0	 0	

Зміна	інших	страхових	резервів,	валова	сума	 2111	 0	 0	
Зміна	частки	перестраховиків	в	інших	страхових	
резервах	 2112	 0	 0	

Інші	операційні	доходи	 2120	 29	513	 26	122	
Дохід	від	зміни	вартості	активів,	які	оцінюються	за	
справедливою	вартістю	 2121	 0	 0	

Дохід	від	первісного	визнання	біологічних	активів	
і	сільськогосподарської	продукції	 2122	 0	 0	

Дохід	від	використання	коштів,	вивільнених	від	
оподаткування	 2123	 0	 0	

Адміністративні	витрати	 2130	 (	27	566	)	 (	22	729	)	
Витрати	на	збут	 2150	 (	88	291	)	 (	76	488	)	
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Інші	операційні	витрати	 2180	 (	68	908	)	 (	28	997	)	
Витрати	від	зміни	вартості	активів,	які	оцінюються	
за	справедливою	вартістю	 2181	 0	 0	

Витрати	від	первісного	визнання	біологічних	
активів	і	сільськогосподарської	продукції	 2182	 0	 0	

Фінансовий	результат	від	операційної	
діяльності:	
				прибуток	

2190	 85	735	 109	669	

				збиток	 2195	 (	0	)	 (	0	)	
Дохід	від	участі	в	капіталі	 2200	 0	 0	
Інші	фінансові	доходи	 2220	 0	 0	

Continuation of Appendix D	
Інші	доходи	 2240	 0	 1	456	
Дохід	від	благодійної	допомоги	 2241	 0	 0	
Фінансові	витрати	 2250	 (		0	)	 (	1	456	)	
Втрати	від	участі	в	капіталі	 2255	 (	0	)	 (	0	)	
Інші	витрати	 2270	 (	1	181	)	 (	2	613	)	
Прибуток	(збиток)	від	впливу	інфляції	на	
монетарні	статті	 2275	 0	 0	

Фінансовий	результат	до	оподаткування:	
				прибуток	 2290	 84	554	 108	512	

				збиток	 2295	 (	0	)	 (	0	)	
Витрати	(дохід)	з	податку	на	прибуток	 2300	 (	25	601	)	 (	24	127	)	
Прибуток	(збиток)	від	припиненої	діяльності	після	
оподаткування	 2305	 0	 0	

Чистий	фінансовий	результат:	
				прибуток	 2350	 58	953	 84	385	

				збиток	 2355	 (	0	)	 (	0	)	
II.	Сукупний	дохід	

Стаття	
Код	
рядк
а	

За	звітний	
період	

За	
аналогічний	

період	
попередньог

о	року	
1	 2	 3	 4	

Дооцінка	(уцінка)	необоротних	активів	 2400	 0	 0	
Дооцінка	(уцінка)	фінансових	інструментів	 2405	 0	 0	
Накопичені	курсові	різниці	 2410	 0	 0	
Частка	іншого	сукупного	доходу	асоційованих	та	
спільних	підприємств	 2415	 0	 0	

Інший	сукупний	дохід	 2445	 0	 0	
Інший	сукупний	дохід	до	оподаткування	 2450	 0	 0	
Податок	на	прибуток,	пов’язаний	з	іншим	
сукупним	доходом	 2455	 (	0	)	 (	0	)	

Інший	сукупний	дохід	після	оподаткування	 2460	 0	 0	
Сукупний	дохід	(сума	рядків	2350,	2355	та	2460)	 2465	 58	953	 84	385	

III.	Елементи	операційних	витрат	

Назва	статті	
Код	
рядк
а	

За	звітний	
період	

За	
аналогічний	

період	
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попередньог
о	року	

1	 2	 3	 4	
Матеріальні	затрати	 2500	 444	660	 3999	545	
Витрати	на	оплату	праці	 2505	 86	946	 75	314	
Відрахування	на	соціальні	заходи	 2510	 18	835	 16	458	
Амортизація	 2515	 18	008	 16	881	
Інші	операційні	витрати	 2520	 118	923	 78	743	
Разом	 2550	 687	372	 586	941	

ІV.	Розрахунок	показників	прибутковості	акцій	
	

Назва	статті	
Код	
рядк
а	

За	звітний	
період	

За	
аналогічний	

період	
попередньог

о	року	
1	 2	 3	 4	

Середньорічна	кількість	простих	акцій	 2600	 19	261	803	 19	261	803	
Скоригована	середньорічна	кількість	простих	
акцій	 2605	 19	261	803	 19	261	803	

Чистий	прибуток	(збиток)	на	одну	просту	акцію	 2610	 3,06	 4,38	
Continuation of Appendix D	

Скоригований	чистий	прибуток	(збиток)	на	одну	
просту	акцію	 2615	 3,06	 4,38	

Дивіденди	на	одну	просту	акцію	 2650	 0,00	 0,00	
	
Керівник	 	 	 	 Василь	ЛАВРIЧЕНКО	
	
Головний	бухгалтер	 	 	 Алла	ЗАСЛАВЕЦЬ	
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Appendix E 
Organizational structure of PrJSC "Firm "Poltavpyvo" 

 


