
 
 

1

 658. 26:664        

. 

 

BEVZ V.V. 

National University of Food Technologies 

                                                              

 

 

 

 

FOOD INDUSTRY HAS UNTRADITIONAL AND 

VIDNOVLYUVAL'NI ENERGY  SOURCES 

 

,  

 

. ,  

   

.  

: , ,  

  . 

  

,  

 

. ,  

   

 

.  

______________________ 

© . , 2010 



 
 

2

: , ,  

. 

 A price increase on power mediums does impossible subsequent development 

of many Ukrainian enterprises without the substantial loadings, what bulib is 

directed on the decline of power constituent in a unit and services cost. Today by an 

important factor which can guarantee progress in many spheres of industry in 

Ukraine there is the use of untraditional and vidnovlyuval'nikh energy sources in 

rikhnikh industries of national economy.   
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