
 1
 

 338.5 

., . .  

., . .  

., .  

 

 

  
   

. 

: , , . 

.   

. 

,  

.  

 

, , 

. ,  

, , ,  

,  

. ,  

 

,  

. 

 

,  

. ,  

 

.   

,   -



 2
 

,  

. 

.  

, . 

: . , 

. , . , . , . .  

 

,  

. 

.  

.  

, : 

 

 

.  

.  

 

 [2].  

-

.  

, ,  

. 

 –  

 

. 

: 

-  (Flat Fee Advertising); 

- PM (Cost per thousand, M – ) –  

); 

- PC (cost per click) – ; 



 3
 

- PV (cost per visitor) – ; 

- PA (cost per action) – ; 

- PS (cost per sale) – . 

 

 

 – Flat Fee Advertising.  

,  

. ,  

, ,  

.  

,  

 ( , , ). ,  

,  

. 

 

 

,  

,  

, .  

,  

   [1]. 

 ( PM)  

.  

. ,  

,  

.  

. ,  

: 1) ,  

;  2)  

, ,  



 4
 

, . ,  

,  

 

). 

 AD exposure – , 

. ,  

,  

. PM  

. 

,  

, .  

 $1  $15,  

 $50.  

, ,  

, ,  

. , ,  

, ,  

, . ,  

, CPM  

, . 

,  

.  

, ,  

. 

,  

 CTR (Click-through rate)  

, .  

,  (  

), ,  

,  



 5
 

.  

 $0,07  $0,5 .  

,  

 [3]. 

,  

. , ,  

,  CTR ,  

,  

 CTR,  

.  

,  

, .  

,  

CTR.  

. ,  CTR 

. , ,  CTR  

, .  

. ,  

,  

,  

,  CTR. 

 CPV ( ) , 

.  

. , 

, . ,  

 

, , .  

 

 50%.  

, , 



 6
 

.  

,  

. 

,  CPV  

,  

,  

 [3]. 

 ( )  –  ,   

,  

.  

, , .  

,  

 

, : , 

, .  

,    

. 

CPS – ,  

, , . 

.  

 

, ,  

. ,  

.  

CPS , , , 

. ,  

 

,  

.  

 CPS  [1, 3]. 



 7
 

-

. 1. 
 1 –  

 

 
 

 
 

 
 

  
-

 

 
 - 

 
-

 

1. FFA 

 
 

 
 

 
 

, 
, 

, 
 

 
 

 
 

 
, 

 
 
 

 
 

 
– 

2. CPM 
 

1000  
 

 

 
,  

 
 FFA 

 
 
 

 
 

3. CPC 
 

1000  
 

 
 

 

 
 
 

 
 

4. CPV 
 

1000 
 

 
 

 
 

 
-

 
 

-
 

5. CPA 
 
 

 
 

 

 
-

 
 

 
 

6. CPS 
 

 
 
 

 

 
-

 
 

 
 

:  [1, 2, 3, 5]. 

 

.  

. 



 8
 

.  

.   

,  FFA -

.  CPS 

, ,  

.  

,  

,  

 CPS.  

,  

.  

. , ,  

 

. 

:  

,  

. ,  

,  FFA . , 

 

-

, , , ,  

, , ,  « -

». 
 

 
1.   .  / [ ] / . . – 

 http:/book.promo.ru/book/ 

2. .   

 / .  // . – 2003.  – 

2. 

3.  / [  

]. – : http:/samouchka.ru/document14477.html 



 9
 

4.  / .  

]. – . : , 2009. – 196 .  

5. .  [ ] / . . – .: 

, 2003. 

6. .  / . 

 // . – 2006. – 12. – C. 48–53. 

 
 

. , . , .  

 

.  

: , , . 

 

Comparative analysis of price models placing of internet-advertising 

L. Kapinus, T. Gavrilova, . Synga vskyi 

 In the article on the basis of theoretical researches certainly essence of price methods of 

placing of internet-advertising and they are conducted comparative analysis.  
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