MIHICTEPCTBO OCBITH I HAVKHU, MOJIOAI TA CIIOPTY YKPAIHU
HALIOHAJIbHUHN YHIBEPCUTET XAPHOBUX TEXHOJIOI'TA

I''A. HEPEZIHIYEHKO, JI.YO. HIAIIPAH, JI.I. KYHULA

AHIJINCBKA MOBA

HaByanpHO-MEeTOIMYHUN TOCIOHUK

KuiB HYXT 2012



YAK 811.111

Penenzent O.B. Kinumona, x.(pu1.H., 101IEHT

I'.A. YUepenniuenko, JI.YO. [llanpan, JI.I. Kynuis. Aurmiiiceka moBa: Hapuy.-
Mmeton. nocio.— K.: HYXT, 2012.-3 73 c.

HapuanbHO-MeTOAMYHUN MOCIOHUK CKIIAJAETHCA 3 TPHOX PO3/LIIB, MEPITUN 3
AKUX BKJIIOYA€ TMporpaMmy ek3amMeHy 3 gucuuiiiind «lHo3zemMHa MoBa (3a
npodeCiiHUM CHPSAMYBAHHSM)», METOI0 Ta MOPSAJIKOM IPOBEIACHHS €K3aMEHY,
CTPYKTYpOIO €K3aMEHalllfHOro OileTy, KpUTEpIsIMU OI[IHIOBAaHHS YCHUX Ta
MMCbMOBUX BIJANOBiAEH Ha ek3aMeHi. TakoX y JaHOMY PO3JUIl MOJAHO CIHCOK
PEKOMEHI0BaHO1 JIITEPATYPH Ta 3pa30K BUKOHAHHS €K3aMEHAIIHHOTO OLIeTy.

Po3nin 2 Bkit0Ya€e TEKCTU 7151 YUTAHHS.

Po3agin 3 BkIOYae JIEKCHMKO-TpaMaTH4HI TECTH 3  KJIYaMHA  JJIs
caMOIEPEBIPKHU PIBHS 3HAHb CIIOBHUKOBOTO 3aIlacy Ta IpaMaTUYHUX CTPYKTYD, 5Kl
€ IPEeIMETOM MEPEBIPKHU HA €K3aMEHI.

VY nmomaTtkax HaBeJAEHO KIIOYl JO TECTIB Ta BIpaB IS BHUKIAJadiB Ta
CTY/ICHTIB.
Jlist aG1Typi€HTIB, SIK1 CKJIAIaTUMYTh BCTYMHHUI €K3aMEH 3 aHTJIIHCHhKOI MOBHU JIst
HapuanHs 3a OIIIIl «marictp» 3a ramy3smu 3Hanb 0305  ExonHomika Ta
mignpueMHuTBo, 0306 MeHemxMeHT 1 aJAMIHICTPYBaHHS Ta HampsMamMu
migrotoBkd  6.050101 Komm’rorepui nayku,  6.050202 AptomMaruzamis Ta
KOMIT FOTEPHO-IHTErPOBaH1 TEXHOJOT 1.

I'.A. YepeauiueHko, KaHAUAAT TeIaroriYyHuX HAyK, TOLICHT
JLIO. llanpaH, noueHT
JLI. Kynuns, noueHt

BunanHs nogaHo B aBTOPCHKIN pegakmii

© TI'.A.Yepenniuenko, JI.IO. [llampan,
JLI. Kynung, 2012



© HYXT, 2012



3MICT

TIEPEIIMOBA. ...t e
.4

Pozain 1. ITporpama

S E 1Y (<) £ | 5

Poznin 2. TpenyBanbH1 TEKCTH JJIs1
151125 0 5 (R 27

Poznin 3. TecToB1 J€KCUKO-TpaMaTUYH1
130101211 SO 58

I[OI[EITKI/I ..................................................................

71

.....................

BCTYITHOT'O



HHEPEIMOBA

Jlanuii HaBYaIbHO-METOAMYHUM TOCIOHUK PO3paxOBaHUIl HA abITYPIEHTIB, SIK1
CKJIQAaTUMYTh BCTYIIHUM €K3aMEH 3 aHIJ1HCbKOi MOBU AJig HaBuaHHsA 3a OIIIIIIT
«Marictp» 3a rany3smu 3HaHb 0305 ExkoHomika Ta mianpueMHuurtBo, 0306
MeHemkMeHT 1 aAMIHICTpyBaHHS Ta HampsMamu miarotoBku  6.050101
Komm’torepui Hayku, 6.050202 ABTomaTu3allisi Ta KOMI IOT€PHO-IHTErpOBaHI
TEXHOJIOTTII.

Merta 1aHOTO HaBYAJIBHO-METOJIMYHOTO MOCIOHMKA — O3HAOMUTHU CTYJICHTIB
3 MporpaMor0 ek3amMeHy 3 aucuuiuliin «lHozemHa MmoBa (3a mnpodeciiiHuM
CIPSIMyBAaHHSIM)», METOI0 Ta TMOPSAKOM NIPOBEACHHS €K3aMEHY, CTPYKTYpOIO
€K3aMEHAI[IHHOrO OUIeTy, KpPUTEPISIMU OI[HIOBAaHHA YCHUX Ta MHUCbMOBHUX
BiAnoBine Ha ek3zameHi (Po3aun 1). Takox y maHoMy po3aiii MOAaHO CIHCOK
PEKOMEHI0BaHO1 JIITEPATYPH Ta 3pa30K BUKOHAHHS €K3aMEHAIIHHOTO OLIeTy.

Po3nin 2 BKIIIOYa€E TEKCTU JIJ1s1 YUTAHHS

Po3agin 3 BkIOYae JIEKCHMKO-TpaMaTH4HI TECTH 3  KJIWYaMUd  JJIs
caMOIEPEBIPKHU PIBHS 3HAHb CIIOBHUKOBOTO 3aIlacy Ta IpaMaTUYHUX CTPYKTYD, K1
€ IPEeIMETOM MEPEBIPKHU HA €K3aMEHI.

HaykoBo-MeTonnuHuii TMOCIOHMK CTBOPEHHUM JJIi TIJABHIIEHHS  SKOCTI
MIrOTOBKU a0ITYPIEHTIB 10 CKJIaJIaHHS BCTYITHOT'O €K3aMEHY 3 aHTIIHCHhKOT MOBH.



PO3/LI 1

INPOI'PAMA
BCTYIIHOI'0 €K3aMeHY 3 iHO3eMHOI MOBH /IJIS1 3aPaXyBAHHA HA HABYAHHS 32
OKP «maricTp» 3a cneniajibHOCTAIMHM HANIPAMIB MiATOTOBKH
6.030504 Exonomika mignpuemcrna, 6.030601 Menexxment, 6.030508
®dinancu i kpeaur, 6.030510 ToBapo3HaBCTBO i TOProBesibHe
mianpueMHUUTBO, 6.030509 O0Jik i ayaur, 6.030507 Mapkerunr, 6.030505
YnpasJiiiHHS IEPCOHAJIOM TA €KOHOMIKa mpaui

BCTYII

€BpoiHTerpalliifHi nmporecu B YKpaiHi Ta boloHChKHi mipoiiec nependavyaroThb
CTBOPEHHS  €IMHOI  €BPO30OHM  BHINOI  OCBITM  3aajsi  3a0e3MeueHHs
KOHKYPEHTOCTIPOMOXHOCTI yKpaiHCbkuX ¢axiBiiB y cBiTi. lle BuMarae Bix
MaifOyTHIX MaricTpiB MEBHOTO PiBHS BOJIOJAIHHSA 1HO3EMHOIO MOBOIO, sIKa TOBUHHA
CTaTH BAXKJIMBUM €JIEMEHTOM iX TpOoQeciiiHOI MATOTOBKHU.

3riIHO 3 TOJOXXEHHSIM MPO MaricTpaTypy, 3aTBEpJKE€HUM MIiHICTEPCTBOM
OCBITH 1 HAyKH YKpaiHU, OPUHOM 0 MaricTpaTypu BiOYBa€ThCA Ha KOHKYpPCHIHN
ocHOBl. J[0 ckiaay BCTYNMHHMX €K3aMEHIB /10 MariCTpaTypu BHECEHO €K3aMEH 3
1HO3eMHO1 MOBH, SIKHUWM BIJOYBA€ThCA 32 MOJAHHAM PEKOMEHJalliil BUITYCKOBUX
kadeap Ta 3asiB CTYJICHTIB, SIKI OTpUMAaJu CTYIIHb OakajaBpa 1 MalTh HaMip
MIPOJIOBJKYBATH CBOIO OCBITY y MarictpaTtypi.

Bumoru 0 BCTYMHOro €K3aMeHy 3 1HO3€MHOI MOBU JJIsl 3apaxyBaHHS Ha
HaBuaHHs 3a OKP «wmarictp» 0a3yroThCsi HA BUMOTax piBHS BOJIOAIHHS 1HO3EMHOIO
MOBOIO B,, skuii € ctangapToMm AJisi CTyneHs: O0akanaBpa 1 KMl € 3arajlbHUM s
CTYJEHTIB pI3HUX cremiaapHocTet. [l Bumorm mnepegdayaroTh BMIHHSA, K1
MPOSIBIISIIOTHCA B PI3HUX TUIIaX MOBJICHHEBOI MTOBEAIHKH 1 BIATIOBIIal0Th PiBHIO B).

Meta npoBe[eHHST BCTYIIHOIO €K3aMeHy 3 1HO3€MHOiI MOBU Ha OCBITHBO-
kBaniikauiiHui piBeHs “Marictp” 3a cneniajlbHOCTAMHM HANPAMIB NMiATOTOBKH
6.030504 Exonomika mignpuemcTBa, 6.030601 Menemxxment, 6.030508
®inancu i kpeaur, 6.030510 ToBapo3HaBcTBO 1  TOpProBejibHe
mianpueMHuUTBO, 6.030509 OO6Jik i ayaur, 6.030507 Mapkerunr, 6.030505
YnpaBiiHHS NepPCOHAJIOM Ta €KOHOMiKa mpani — OI[IHUTH CTYHIHb
MIJATOTOBJICHOCTI BCTYMHHUKIB 3 1HO3€MHOI MOBH 3 METOK KOHKYPCHOT'O BigOOpy
JUtst HaBuaHHs y HailloHalibHOMY YHIBEPCUTETI XapuOBHUX TEXHOJOTIH.

XapakTepucTHKA 3MICTY IporpamMu
[Iporpama BCTymHOro €k3ameHy 3 iHO3eMHOI MOBM st HaBuaHHsa 3a OKP
«MmaricTp» 0a3yeThbCs Ha:
e JIECKpUNTOpPAX PIBHIB BOJIOJIHHS MOBOIO, 3aIPOMOHOBAHUX
3araibHO€BpoOIechkUMU  PexomMeHanisiMu 3 MOBHOiI OCBITH y cdepi
BUKJIaJIaHHS, BUBYEHHS Ta OllIHIOBaHHS MOB (2001p.)



e BHUMOTax OCBITHbO-KBali(ikamiiinux xapaktepucTuk (OKX) BHUMYCKHUKIB,
3aTBepAKeHUX MiHICTEpCTBOM OCBITH 1 HAyKH Y KpaiHU

e pe3yJbTaTax JOMPOEKTHOTO AOCIIJKEHHS BUKIQJaHHS 1HO3EMHOI MOBHU Y
BHIIIMX HABYAIBHUX 3aKkjanax Ykpainu (2004p.)

Bumoru g0 3ai0HoCTeH | MIATOTOBJIEHOCTI BCTYIIHUKIB
JIisi  yCHIIIHOTO 3aCBOEHHSI OCBITHBO-IIPOQECIHHOI MporpaMu BCTYHHUKH
MMOBUHHI MaTH BUILY OCBITY 32 OJJHOMMEHHOIO CIELIAIBHICTIO Ha PiBHI “bakanaBp”
Ta 3110HOCTI 1O OBOJIOAIHHS 3HAHHSAMH, YMIHHAMHM 1 HAaBHYKAaMH B ranysl
MPUPOJIHO-HAYKOBUX, 3arajlbHOGKOHOMIYHUX Ta KOHKPETHO-€KOHOMIYHUX HayK.
O060B’SI3K0BOIO YMOBOIO € BUTbHE BOJIOAIHHS AEPKaBHOI MOBOIO.

BUMOI'H 1O NPO®ECIMHOI IHOMOBHOI
KOMYHIKATUBHOI KOMIETEHIUI BCTYITHUKIB

MoBJ/IeHHEBI KOMIIETEH il

Yuranus

BeTynHUK MOBUHEH PO3YMITH aBTEHTUYHI TEKCTH PI3HUX XAHPIB 1 CTUIIIB
obcsirom g0 2500 gpykoBaHMX ~3HaKiB, MoOOyJOBaHI Ha  Marepiaiax
3arajJlbHOEKOHOMIYHOI Ta Mpo¢ecifHOT TEeMaTHKH, PO3YMITH CKJIAJHI TEKCTH,
YPUBKH 31 CHEIIaJbHOI JITEpaTypu; PO3yMITH CTPYKTYpPY TEKCTY, pO3Mi3HABaTH
3B’SI3KM MK YACTUHAMH TEKCTY, MEPEryisiiaTd TEeKCT YU CEPIl0 TEKCTIB 3 METOIO
MONIYKY HEOOXiqHOi iH(opMallli, BMITH y3arajibHIOBAaTH 3MICT MNPOYUTAHOTO,
BHOKPEMJIIOBATH KJIIOUOB1 CJIOBAa Ta BH3HAYATH 3HAYCHHS HE3HAHOMUX CIIB 3a
KOHTEKCTOM. TEeKCT MOxke MICTUTH A0 5% He3HAWOMHUX CIIB, MPO 3HAYEHHS SIKUX
MOXHA 3/10rafaTucs, Ta 2% He3HallOMUX CJI1B, SIK1 HE MEePEIIKOIKaI0Th PO3YMIHHIO
TEKCTy 3arajioM. PoO3yMiHHS NpPOYUTAHOIO TMEPEBIPSETHCA ILUISXOM BUKOHAHHS
PI3HOMAaHITHUX MUChbMOBUX 3aBAaHb J0 TEKCTY.

IMucsmo

BceTynHuk MOBUHEH MaTH 3HAHHS Ta HaBUYKHU 3 opdorpadii iHO3EeMHUX MOB,
YMITH TPaBWIbHO 1 BIAMOBIAHO JI0 CUTyallli BUKOPUCTOBYBATH IEBHI JIEKCUYHI
OIUHUIIl (YaCTMHU MOBH), BKIIIOHUAIOYM TEPMIHOJOTIYHY JIEKCUKY, BIiAMOBIIHI
rpamatuyHi Gopmu (dacoBi GpopMu AiecioBa, MOJalibHI, AOMOMIXHI JI€CIOBA, Ta
J€CIOBa-3B’SI3KM, IMEHHUKHU, MPUKMETHUKH TOII0). BCTYNHHK TOBHHEH BMITH
MMMCbMOBO BIJIIOBICTHM Ha 3aJaHl IIMTAaHHSI Ha 0a3l BHUBYEHOI'O JIEKCHUKO-
rpaMaTUYHOTO MaTepiaidy, KOPUCTYIOUUCh MOBHUMH 3aco0aMH, IO€JHYBATU
BHCJIOBJTIOBAHHS Y YITKHH, JOTTYHO 00'€THAHUN TUCKYPC.



JIiHrBicTHYHI KOMIIeTeH il

JlekcnuHa KOMIIeTeHLiA
Mera - nepeBipka cpopMOBAHOCTI JIEKCUUHOI KOMIETEHIII1 BCTYITHUKIB, TOOTO

3aCBOEHHS MPOrPaMHOro JIEKCHYHOIO Marepiainy, c(opMOBaHICTh y BCTYIHUKIB

JEKCUYHUX HAaBUYOK, a CaM€ HaBUYOK IHTYITUBHO-IPAaBUJIBHOTO YTBOPEHHS,

BXKUBAHHS 1 PO3YMIHHS IHIIOMOBHOI JIEKCUKH Ha OCHOB1 MOBJICHHEBUX JIGKCUYHUX

3B’SI3KIB M1 CJIOBaMHU 1HO3EMHOI MOBH. Y BCTYIHHUKIB MaloTh OyTH copMoOBaHi

HACTYITHI BUAM HABHYOK.

1. HaBuuku mpaBUJIBHOTO BKMBAaHHS JIEGKCUYHUX OJUHUIIbL AKTUBHOTO MIHIMyMY
B TOBOpPIHHI Ta NHUCHBMI 3TIJHO 13 CUTyalisIMU CHUIKYBaHHS Ta UUISIMH
KOMYHIKallii, 0 nepeadadyae OBOJIOAIHHSA TAKUMHU OIEeparisiMu :

a) BUKJIHMK JEKCUYHHUX OJMHUIIb 3 JOBFOTPUBAJIOIL IaM’SITi;

0) 3OBHINIHLO MOBJICHHEBE BIATBOPEHHS JEKCHYHUX OJWHUIIL Y TIOTOII1

MOBJICHHS;

B) MHUTTEBE CIOJYUYEHHS JIaHOI OJIMHUIII 3 IHIIIMUMU CIOBaMHU, 10 CTBOPIOIOThH

cUHTarmy 1 ¢pasy 3a npaBujIaMu JEKCUYHOI CIIOTYYyBaHOCTI.

2. HaBuuku po3mi3HaBaHHS 1 PO3YMIHHSA JIEKCUYHUX OJMHHUIIL AKTUBHOIO 1
MaCUBHOTO MIHIMYMIB MPU YUTAHHI Ta BUKOHAHH1 3aBJaHb.

3. HaBuuku 0OIpyHTOBaHOi 370TaJIKM MPO 3HAYEHHS JIEGKCUYHUX OJUHUIIb, IO
BIHOCSITBCS /IO TOTEHIIIMHOTO CJIOBHUKA MPU YUTAHHI Ta BUKOHAHHI JIEKCUKO-
rpaMaTUYHUX 3aB/IaHb.

4. HaBuuku KOpUCTYBaHHS PI3HUMHU BUJAMU CJIOBHUKIB.

[IporpaMHMii  JeKCHYHMM MaTepial, HEOOXITHUM s 3a0e3MeueHHs
aHTJIOMOBHOI'O CIIJIKYBaHHSI BCTYIHHUKIB Y PI3HUX Tany3six (axoBoi ycHOi Ta
MHUCEMHOT KOMYHIKAIlli, MPEICTaBJICHO B HABYAJIBHOMY JIEKCHYHOMY MIHIMyMI
Kypcy «lHo3emHa MoBa (3a Ipo(eCcIiHUM CIIPSIMYBAHHSIM )».

I'pamaTnyHa KoMIeTeHList

I'pamaTnuHa KOMIETEHI[II SK 3HAHHA Ta BMIHHS  KOPHUCTYBaTHUCS
rpaMaTUYHUMU PECYpPCaMU MOBH PO3TJISIA€ThCS SIK [IUTICHUNA MEXaH13M BUKOHAHHS
KOMYHIKQTHUBHUX 3aBJIaHb B paMKax JaHoi cutyarii. MoBHI ¢GyHKIII1, HEOOXITHI
JUIsi BUKOHAHHS KOMYHIKAaTMBHUX 3aBJaHb, BHU3HAYAlOThCS KOHTEKCTOM,
OB ’A3aHMM 13 HaBYaHHSIM 1 cHerlajiizamicio. Xoya BHUKJIAOaHHS / BUBYEHHS
aHTIICBhKOT MOBU MpOQEeCcifHOro CHpsSIMyBaHHS 30CEPEIKEHO CKOpille Ha
3Ha4YeHHI, HI’K Ha (JOpMi, BOHO BCE K TaKW HE BUKJIIOYAE€ HABYAHHS rPaMaTUYHUX
SIBUII[ TOJ1, KOJM BOHU 3’SIBISIOTHCS y HaBUYAIBHOMY KOHTEKCTI. OT)XE, OCHOBHI
rpaMaTU4Hl CTPYKTYpU € HEOOXIAHUMHU IJisl THYYKOTO BUPAXKEHHS BIATOBITHUX
(GyYHKIIH Ta TMOHATH, a TAKOXK MJI1 PO3YMIHHA 1 MPOAYKYBaHHS IIMPOKOIr0 Koja
TEKCTIB B aKaJieMiuHii Ta mpodeciiiniil chepax.

['pamaTnuyHuii mMaTepian MHEpeBIPSETHCS B TICHOMY 3B S3KY 3 JIEKCUYHHM.
OcHoBHa yBara TPUAUISIETBCA  BOJOJIHHIO  CTYJIEHTaMU T'PaMaTHYHOIO
KOMIIETEHII€}0, @ TaKOX CTUWIICTUYHOMY 1 MNparMaTUYHOMY BHUKOPUCTAHHIO
rpaMaTUYHUX CTPYKTYpP B peajbHIi MOBHIM KOMYHIKAIIii.



HEPEJIIK IIMTAHD JUIA HIAI'OTOBKU 10 EK3AMEHY

Yurauusga
BeTynHUK TOBMHEH NPOJIEMOHCTPYBATH 3HAHHS B MEXKAX HACTYITHOT TEMATHUKH:

1. Economy of Ukraine.

Economy of Great Britain.

Economy of United States of America.
Food Industry.

Computers and Internet.

Ecological problems of Ukraine.

Types of Business Organisations.
Functional Areas of Business Organisations.
9. Presenting a Company. Modern Office.

10. My Future Speciality.

11. Money and its Functions.

12. Competition.

13. Globalization.

14. International Business.

15. Pay, motivation.

16. Manager’s Role.

17. Golden Rules of Leadership. Business Ethics.
18. Marketing.

19. Teleworking.

20. Presentations.

21. Meetings.

22. Negotiations.

23. Economic Activity. The Science of Economics.
24. Different Economic Systems.

25. Mixed Economies.

26. Utility and Prices.

27. Supply and Demand.

28. The Open Market.

29. Labour and Capital.

30. Money and Banking.

e Al

Mucsmo

1.  Who are teleworkers and how do they work?

2. What are the advantages of teleworking from the point of view of employees?
(Name at least 5 of them)

3. What are the disadvantages of teleworking from the point of view of
employees? (Name at least 5 of them)

4. What are the disadvantages of teleworking from the point of view of
employers? (Name 5 at least of them)

5. Would you like to be a teleworker? Why? (Give at least 5 reasons).



10.
1.
12.
13.
14.

15.
16.

17.
18.

19.
20.

21.
22.
23.
24.
25.
26.
217.
28.
29.
30.

31.
32.

33.

34.

35.

What is marketing? What is the role and functions of marketing nowadays?
What is consumer marketing based on? What are the fundamental principles
of a marketer?

What does marketing management include? What is the marketing department
responsible for?

What are 4p’s? Describe 2 of them: place and promotion.

What are 4p’s? Describe one of them: product.

What person can be called a manager?

What are the 5 basic functions of managers?

What abilities and qualities should a good manager possess?

There are 12 golden rules of leadership. name and describe 6 of them, which
you consider to be the most important.

What is the science of economics? What is it concerned with?

What two fields can standard economics be divided into? What is
microeconomics?

What two fields can standard economics be divided in? What is
macroeconomics?

Why do most people work? What do they produce? Give examples.

What is an economic system?

What two things can work provide for the worker? What is the difference
between “essential commodities” and “non — essential commodities”? Give
examples of both.

What two things do economists study and why do they study them?

What is the American economic system based on? In what way is it different
from the economic system of Cuba?

How can you characterize the economic system of the USA and Britain?
(consider the basis of the system, role of property, and freedom of choice)
Why are there no completely communistic or capitalistic systems? What are
the systems as the USA and India ones called?

What is the British economy? Give its brief characteristics.

What is the NEDC and what are its main functions?

What is utility? In what way is it different from ‘usefulness’?

What does the utility vary from? Name the factors.

What do you know about the price changes of the majority of goods and
services in most economic systems?

What is the Law of Diminishing Marginal Utility? Give some explanations to
this definition.

What are perishable and non-perishable goods on the market?

What happens when the Law of Supply operates and what difficulties arise for
many producers?

How can you explain such term as ‘elastic’ supply and what commodity
belongs to this category?

Can you give the characteristics to the definitions of ‘demand’ and ‘scale of
preferences’?

What is elasticity and inelasticity of demand?



36.

37.
38.
39.
40.
4].

42.
43.
44.
45.
46.

47.
48.
49.
50.
51.

52.
53.
54.
55.
56.
57.
58.
59.

60.

61.

62.
63.

64.

65.

What are the basic necessities? Why may we still want other things — non —
essentials — when we have satisfied our basic needs? Give examples of non —
essential things.

What is money and how can money standard be described?

What is a fixed payment? Give examples.

What is labour and what is “the national labour force™?

What is capital? Is there a risk in providing capital and starting a business?
How is a businessman paid in private business? What does the employer
receive instead of wages if he employs an assistant?

What is a market? Where does the term ‘market’ come from?

What is the perfect market? What is the price on the perfect market?

What is a monopoly? What kinds of monopolies are there?

What do state planning and central control of the economy mean?

What does ‘cornering the market’ mean? What do many countries undertake
to prevent it?

How do you understand money in the narrow and wider sense of the word?
What is the so-called ‘golden standard’?

What are paper notes, ‘legal tender’ and 'instruments of credit'?

What is ‘purchasing power’? Why is it dependent on supply and demand?
What are the main functions of a bank and what are two different forms of an
account in a bank?

How does the bank make its main profit?

What is inflation?

What are the basic skills you need to make a successful business call?

What are the common causes of problems that occur on the telephone and
how to deal with them?

What is the basic telephone etiquette?

What is a telephone conference? What are its advantages and disadvantages?
What is the function of the voicemail system / answering machine? What are
the main rules on leaving a message?

What is a presentation? Why are presentation skills important to business
people?

What are the main types of presentations? Which of them do you see at the
university (give their short characteristics)? Which of them have you already
used?

Why preparation for a presentation is a key to success? What are the basics of
a good preparation? What is the role of audience in preparing a presentation?
What is the structure of the presentation?

What is the role of visuals during a presentation? What are the basic pieces of
equipment used for presentations? (Name them).

What is a meeting? What are the main kinds of meetings? (consider the
number of people, people present, level of formality, time, etc) What are the
kinds of meetings when people do not meet in person?

What is the role of meetings for management and communication? Why are
they often better than e-mails, memos and telephone conferences?



66.
67.

68.
69.
70.
71.
72.
73.
74.
75.
76.
77.
78.

79.
80.

81.
82.
83.
84.
85.
86.
87.
88.
89.
90.
91.
92.
93.
94.
95.
96.
97.
98.
99.
100.

101.
102.
103.
104.

What are the main types of meetings? What does the choice of their structure
and style depend on?

What is the structure of meetings? Describe the first part of meetings
(introduction).

What are the functions of a chairperson during the meeting?

What is the negotiation? Why do negotiations take place?

What are the basics of planning negotiations?

What are the main parts of negotiations? Describe the opening one.

What is the negotiation? Describe the negotiation process.

What factors influence perfect competition?

What is competition?

What is perfect competition?

What is workable competition? What is its main drawback?

What is money? What is it used for?

What is money? What are the functions of money? Give their brief
characteristics.

What are the main properties or characteristics of money?

How were goods exchanged in a barter economy? Why was this system
impractical?

How are modern offices planned and equipped?

What is ICL? Give its profile.

What were the main directions of economic reforms of 1994 in Ukraine?

How can the Ukrainian agriculture be characterized?

What is the Ukrainian currency? Give its brief characteristics.

What are the main characteristic features of the UK economy?

What role does agriculture play in the economy of Great Britain?

What can you say about the UK currency and banking?

What can you say about the international trade of the UK?

What are the main sectors of the US economy? Give their brief characteristics.
What role does agriculture play in the US economy?

What can you say about the US international trade?

What can you say about the US currency and banking?

What are the main branches of the Ukrainian food industry?

What are the main tasks of the food industry in Ukraine?

What are the prospects of the development of the food industry in Ukraine?
What are the major problems of the Ukrainian food industry nowadays?

What is ecology? What is environment?

What is global warming? What are its consequences?

What factors can cause air pollution? What are the effects of air pollution on
nature?

What can water pollution come from?

What are the effects of water pollution on nature?

What can you do to help to prevent pollution?

Where are computers used nowadays? What is the role of computers in
business?



105.
106.
107.

108.
109.
110.
. What is the Board of Directors and what are its responsibilities?
112.
113.
114.

111

115.

What is the Internet? In what ways 1s the Internet used by business?

What is an e-mail? What are its advantages and disadvantages?

What are the main types of business organizations? Give the definition of
each type.

What are the advantages and disadvantages of the Sole Proprietorship?

What are the advantages and disadvantages of the Partnership?

What are the main advantages and disadvantages of the Corporation?

What are the main functions of the Production Department of the company?
What are the main functions of the Financial Department of the company?
What are the main functions of the Human Resources Department of the
company?

What are the main functions of the Marketing Department of the company?
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22.
23.
24.
25.
26.

I'PAMATHUYHA KOMIIETEHIIA
Prepositions.
Atrticle.
Present Simple.
Participle 1.
Present Continuous.
Present Simple or Present Continuous.
Future Tenses.
Impersonal sentences.
Degrees of comparison (adjectives and adverbs).
Past Simple.

. Present Perfect Simple.

Past Simple or Present Perfect Simple.

. Past Participle

Present Perfect Continuous
Past Continuous

Past Perfect Simple

Past Perfect Continuous
Conditional Sentences
Modal verbs

Passive Voice

. Countable and Uncountable Nouns. Quantifiers Used with Countable and

Uncountable Nouns.

Reported Speech

Infinitive. Complex Object. Complex Subject. For-Phrase
Gerund

Gerund or Infinitive

Subjunctive



CTPYKTYPA BCTYIIHOI'O EK3AMEHY

BerynHuit ek3ameH 3 1HO3€MHOi MOBHU MPOBOAUTHCA B MUCHMOBIA (opmi Ta
CKJIQTAETHCA 3 TPHOX YaCTHH:

Yactuna 1. Yuranus

Yacrtuna 2. ['pamaruka

Yactuna 3. I[Iucemo

Yactuna 1 Ta yactuHa 2 noOyaoBaHi y (opMi TECTY.

BerynHuii ek3aMeH oIiHIOeTbesa 3a 50-0anbpHOI0 mKanorw. Ocodu, piBeHb 3HAHb
AKUX 3@ Pe3yJbTaTaMH BCTYIHOI'O €K3aMEHY 3 1HO3EMHOI MOBH OLIIHEHO HMKYE
BCTAHOBJICHOT MiIHIMaJabHOI KuIbKOCTI OamiB (30), 1m0 ckiagaHHS HACTYyIHOTO
BCTYITHOTO €K3aMEHY Ta JI0 y4acTl B KOHKYPC1 HE JOMYCKatOThCA.

Yacruna 1 «HYuranus»
BukonaBmiu 3aBlaHHs I[i€1 YaCTUHU TECTY, BCTYMHHUK MPOJAEMOHCTPYETE CBOE
BMIHHS PO3YMITH MUCEMHY aHTIACHKY MOBY Ha MaTepiail pi3HOMaHITHUX TEKCTIB
13 aBTCHTUYHUX JKEpeT.
[ls yacTuHa TECTy CKIAMaeThcsi 3 3-X 3aBAaHb, cepel SKUX: 3aBJaHHS Ha
BCTaHOBJICHHS BIJMOBIIHOCTI, 3aBIaHHS 3 BHOOPOM O/HIET MPaBUILHOI BIAMOBIII
Ta 3aBJJaHHS HA 3alI0BHEHHS MTPOMYCKIB.
KosxHe 3aBnaHHs CKJIaiaeThbesl 3 IHCTPYKINT, TEKCTY 1 3aMUTaHb a00 TBEPKEHb 110
TEKCTY.
Ilepiue 3aBaanHs (muTaHHs 1-5) — Ha BCTAaHOBIICHHS BIAMOBIAHOCTI. BeTymHUKY
HEOOX1IHO MPOYMTATH TEKCTH 1 TBEPIKEHHS / 3arojloBKM / CUTyallli, a TaKoX
miai0paT 70 KOKHOTO TEKCTY BIAMOBIIHO A0 3aBJAaHHS 3aroJIOBOK / TBEPIKEHHS /
CUTYaIll0.
Jpyre 3aBaanusa (mutaHHs 6-10) — 3 BuOOpoM OjHIET MPaBUIBLHOI BIAMOBIIL.
BeTrynHuky HEOOXITHO MPOYUTATH TEKCT 1 3alIUTAHHS 0 TEKCTY, a MOTIM BUOpaTu
MpaBUJIbHUI BapiaHT BIAMOBI1 3 YOTUPHOX MOJJAHUX BAPIAHTIB.
Tpere 3aBnanns (muranHs 11-25) — Ha 3amoBHEHHSI MPOMycKiB. BcTynmHuky
HEO0OX1IHO JJOMOBHUTHU MPOMYCKHU B TEKCTI CIIOBAMU 3 MOJJAHUX BAPI1aHTIB.

KiabKicTh 3anuTaHb: 25 TEeCTOBHUX 3alIUTAHb
KinbkicTs 0agiB: 25 6ainiB (1 6an 3a K0)XKHE TUTAHHS)
Yac BukoHaHHd: 1 roguHa

Yacruna 2 «I'pamatuka»
JlaHa 4YacTMHaA € JEKCUKO-TPAMaTUYHUM TECTOM, SKWUW BKJIIOYA€ 3aBJaHHS 3
BUOOpPOM OJHI€I MPaBUJIBbHOI BIANOBiAlI HA MEPEBIPKY OCHOBHUX TIpaMaTUYHHUX



CTPYKTYp, @ TAKOX CTHUJIICTUYHOI 1 MparMaTUYHOT KOMIIETCHI[IA 3 BUKOPUCTAHHSIM
rpaMaTUYHUX CTPYKTYpP B MOJAHOMY KOHTEKCTI.

KinbkicTh 3anuTanb: 13 TeCTOBUX 3aNIUTaHb
KinbkicTs 0aaiB: 13 6ainis (0,5 6anu 3a KO’KHE TECTOBE 3alIUTaHH )
Yac BukoHaHHA: | ronuHa

Yacruna 3 «Ilucsmo»
Yactuna tecty «llucbmo» ckiamaetbes 13 3-X 3amuTaHb 3 Kypcy AUCHUILIIHU
«lHo3emMHa MoBa (3a mpodeciiiHUM CcHpsIMyBaHHSIM)», Ha sIKi MOTPIOHO AaTu
PO3TOpPHYTY Ta MPAaBUIIbHY BIAIOBIb.

KinbkicTh 3anuTanb: 3 3a0UTaHHS
KinbkicTs 0agiB: 24 6anu (8 6aiiB 3a KOXKHE TECTOBE 3alUTaAHHS )
Yac BuxkoHanHsa: 1 rogmuaa

KinbkicHuil po3noaisi 3aBlaib MTUCbMOBOTO €K3aMEHY 3 1HO3€MHOI MOBH 33 BUAaMU
MOBJICHHEBOI JIISUIBHOCT1 Ta 3HAHHAMU 1 BMIHHSIMU, 10 MEPEBIPAIOTHCS, HABEICHO
y Tabnumi 1.

Tabnuys 1
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Yuranus X X X 25 25

I'pamaTuka X 26 13

IIucomo X 3 12
3alMTaHHA

Yceboro 50




KPUTEPII OLIIHIOBAHHS 3HAHb BCTYIIHUKIB

Po3po0neHi 3aBIaHHsl BCTYIIHOI'O €K3aMEHY 3 1HO3€EMHOI MOBHU Mepea0avyaroTh
MepPEBIPKY copMOBaHOCTI 1HIIIOMOBHO-MOBJICHHEBOT KOMYHIKaTUBHO1
KOMITETEHI1i CTYAEHTIB, Kl BCTYNAIOTh 10 MariCTpaTypH.

MakcumalibHa KUIBKICTE OaiiB Ha ek3aMeHl — 50, BIAMOBIAHO OIIHIOBAHHS
3aBJlaHb 31HCHIOETHCS 32 TAKOIO IIKAJIOHO:

KIJIBKICTBH BAJIIB 3AT AJIbHUU BAJI BCTYITHOI'O
EK3AMEHY

45 — 50 OaniB ,,JI'SITD”

38 — 44 OGanis ,»UOTHPH’

30 — 37 OainiB ,,Tpu”

MeH1re 30 6aniB ,,JBa”

Oco0Ou, piBeHb 3HaHb SIKUX OLIIHEHUI HIbk4Ue 60 OaniB, A0 ydacTi y KOHKYpCl s
3apaxyBaHHS 3a LIUMHU pPe3yJIbTaTaMH HE T0IyCKAIOThCS.

YACTHHA 1 (yutaHus) 25
GaiiB

KimpkicTh TeCTOBUX 3aBIaHb — 25, KUIBKICTH OamiB — 25, a came 1 0an 3a KoXHE
MMUTAaHHS.

YACTHHA 2 (1eKCHMKO-TpaMaTHYHHI TECT) 13
OaiiB

KigpkicTh TECTOBHX 3aBIaHb — 26, KUIBKICTE 0aniB — 13, TOOTO IIHHICTH

MPaBUJIbHOI BIATIOBI/I1 HA KOKHE 3aBJIaHHS CTaHOBUTH 0,5 Oanu.

YACTHHA 3 (nucemo) 12
OaiiB

KinpkicTh 3ammuTanb — 3, KUIBKICTh 0aiiB — 12, TOOTO IIHHICTH IPaBHIIBHOT

BIJIIIOB11 Ha KOYKHE 3aBIaHHS CTAaHOBUTH 4 Oaiu.

Kpurepii oniHIOBaHHS BIANOBI/1 HA 3alTUTAHHSL:

3MicToBe HAIOBHEHHS (TTOBHOTA PO3KPUTTS 3alMTAHHS, BOJIOJIHHS TEOPETUUHUM
Ta (akrorpa@iyHUM HaBYAIBHUM MaTepiajJoM, BMIHHSA OOIPYHTYBAaTH CBOIO
MO3UIII0 Ta NPUBECTH NPUKIAIU, BUKOPUCTAHHSA VY BIAMNOBIAI CaMOCTIHHO
OMpaIbOBAHOT JIITEPATYpPH)

BukopucTanHsi JIEKCMKHM (JICKCHYHA HAIIOBHIOBAHICTH, BOJIOAIHHS JICKCUYHUM
MarepiajioM, ONEpyBaHHS TMOHATTSMU Ta KaTEropiiMu, IO MepeadayeHi
HaBYAJILHOIO TUCIUILIIHOIO, IGKCUYHA TPABUIIbHICTH)

Bukopucrannsi _rpamatuku (opdorpadiuna, mopdoiioriuHa, CHHTaKCUYHA
IPAMOTHICTb, JIOTIYHICTh 1 CTHJIb BUCTIOBJIEHHSI, 3B’ SI3HICTh BUKJIAJly JYMOK)




Ilpumimka. YV pa3zi suxopucmanHs 3a00poHeHux 0dxcepes 8CMYNHUK HA BUMO2Y
BUKIIA0AYA 3ATUULAE AYOUMODPII0 MA 00EPIHCYE 3A2ANbHY HYIbOB)Y OYIHKY.
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JOJATOK
3pa3ok Oiery

YACTHHA 1 YUTAHHA (READING)

3ABJ/IAHHA 1 (PART ONE)

Questions 1 — 5

e Read the article below about the work in the 21st Century.
Choose the best sentence below to fill each of the gaps.
For each gap I — 5 mark one letter (4 — G).

Do not use any letter more than once.

There is an example at the beginning (0).

the rapid pace of technological advancement
be designed and performed by teams

high level skills

have dedicated office space

successful in the work assigned to them

keep up with technological advances
responsibility for a specific outcome

QT Aawa

Work in the 21st Century.

Several factors are influencing the work stations of today and of the future:

e Changing organizational structures. Organizations are becoming flatter,
leaner, and more flexible in order to () _F  and to become and / or remain
competitive in the global marketplace.

e Changing definitions of jobs. Jobs are less likely to be defined by a fixed set
of tasks, and more likely to be made up of constantly changing activities or,
perhaps even more likely, by a role in a work process or (1)

e Changing nature of work. Work tasks and processes are less likely to be fixed
entities determined by management. More and more organizations are
working to push responsibilities to the lowest level possible in an effort to
increase commitment, task variety, organizational flexibility, and employee
ownership of work outcomes. Additionally, work is more and more likely to
(2) — either formally or informally assembled.

e Changing job requirements. As the nature of jobs becomes more fluid,
employers expect employees to shift roles, responsibilities, and tasks quickly.
Additionally, (3) demands employees who understand more than just
the program or system with which they work.

e Changing workplace design. More and more companies are moving to "virtual
offices," in which employees no longer (4) , but can stop by a satellite
office to check in, pick up materials, or have face-to-face meetings.

e Changing workforce demographics and capabilities. The well-documented
demographic changes (e.g., increased representation of women, senior




citizens, and members of minority groups) and anticipated capability gap
(e.g., increased demand for, and greater scarcity of, (5) ) in the
workforce bring with them issues of group differences and increased emphasis
on trainability.

3ABJ/IAHHA 2 (PART TWO)

Questions 6 — 10

e Read the article below about advertising.

e For each question 6 — 10, mark one letter (A, B, C or D) for the answer you
choose.

Is Advertising Necessary?

Marketing means running a first-rate business and letting people know about
it. Every action your company takes sends a marketing message. Building a
business image is not something invented by a P.R. firm; it’s a reflection of what
you do and how you do it. A clever ad is what pops into most people’s minds when
they think about getting the word out about their business.

It may surprise you to know how many established small businesses have
discovered that they do not need to advertise to prosper. For small businesses, most
money spent on conventional advertising — radio and TV spots, display ads in
newspapers and billboards — is wasted. You're competing with thousands of other
advertisers, and your message is unlikely to be noticed by enough potential
customers to produce a profitable level of sales.

The best and most economical way to attract and hold customers is through
personal recommendation. A customer who is pre-screened and prepared for what
you have to offer is far more likely to appreciate you and use your business than is
someone responding to an ad offering a low price. The essence of marketing
without advertising is to encourage personal recommendation. How do you do
this? Lots of ways, all of which start with creating an atmosphere of trust. Central
to doing this is to run an honest business.

There are effective marketing strategies that don't rely on traditional
advertising. For example, maintain a good physical appearance of your business
(insist on scrupulous cleanliness and avoid clutter and unpleasant smells) or listing
your products or services where customers expect to find them such as the
telephone yellow pages, local business directories, flyers posted in laundromats,
good internet Web pages, trade publications and, depending on the business, the
classifieds which is also often extremely cost-effective. One good rule to
distinguish traditional ads and a ‘listings’ is that the latter is found where people
are looking for it. The former, on the other hand, like a billboard in front of some
lovely scenery or deodorant commercial in the middle of an engrossing TV show,
is usually intrusive and often annoying. For example, someone who checks the
Yellow Pages or a local free classified newspaper for a drain cleaning service
needs that type of business. By contrast, someone who reads a display ad or hears a
radio spot for the same business is unlikely to need that service immediately or to
remember the ad months or years later when the need does arise.




6  People starting a small business

A take actions to send a marketing message
B want it to be a first-rate
C build a business image with the help of a P.R. firm
D often assume they must advertise to let people know about it
7  Conventional advertising for small businesses
A attracts customers
B 1s expensive
C 1s wasteful
D produces profitable level of sales
8  Small businesses can save money relying on
A word-of-mouth
B prepared customers
C low-price policy
D heavy advertising
9  Creating trust for a product or service can help
A create a positive atmosphere
B company to be honest with customers
C maintain a good reputation
D market the product using advertising
10 Which of the following strategies does NOT rely on traditional advertising?
A placing ads in trade publications

B placing ads in newspapers
C using classified ads
D listing the products in local business directories

3AB/TAHHA 3 (PART THREE)

Questions 11 — 25

* Read the article below about global markets.

* Choose the best word to fill each gap from 4, B, C or D below.
* For each question 11 — 25, mark one letter (4, B, C or D).

* There i1s an example at the beginning, (0).

GLOBAL MARKETS

The rapid spread of the financial crisis and recession have shown us just how
globalized the world's capital markets have become. According to the International
Monetary Fund, cross-border capital () B increased faster than both world
production and trade in the past ten years, reaching $6.4 trillion, or 14 per cent of
world GDP, in 2007.

Although the percentage has fallen recently, international investment had
risen steadily since the 1970s, when the US lifted many (11) on global flows
of capital, making it easier for investors to buy (12) in foreign companies.




The globalization of capital markets offers two main advantages in the ways
companies can (13) money:

eFirst, companies have a greater (14) of banks and credit institutions
from which they can borrow money for financing their daily business. With more
potential (15) , companies can lower their borrowing costs because they are
no longer limited to dealing with the banks only in their home countries. This
improves a company's balance (16) and makes the firm more attractive to
investors.

eSecond, companies can list their shares on various (17) exchanges
around the world rather than only in their (18) countries. Money managers
prefer investing in companies listed on large exchanges such as those in New York
or London, because costs are lower and the volume of trading is higher. Such
exchanges are also strictly regulated, which reduces investors' risk.

Another benefit of being listed internationally is that it is easier for companies
to (19) by buying other companies. Many company (20) —
particularly in the US — are financed not by cash but through stock swaps, also
called "share swaps". The purchasing company offers some of its shares to the
target company's investors at a certain ratio, which is based on the number of
shares the investor already has in the (21) company.

The main risk of global capital markets is that international investors are
usually interested only in short-term profits. Companies quarterly results must be
impressive, or investors will take their money elsewhere. This makes long-term
planning and investment difficult. Firms listed on large exchanges have to (22)

to international standards, so business methods that were acceptable in the
native country may now be forbidden. This can greatly change how a firm is run
— and not always for the better!

There is the risk that a company can lose favour very quickly by failing to
(23) expectations. The rush to invest in a firm becomes a race to get one's
money out of it. If a company is seen as (24) creditworthiness, this view can
spread like a disease. You might say that, when Wall Street sneezes, the rest of the
world's exchanges (25) a cold.

0 A streams B flows C liquids D currents

11 A limitings B restrictions C  borders D  reservations
12 A parts B parts C quotas D  shares

13 A4 collect B lift C raise D assemble

14 A4 range B line C series D assortment
15 A obligees B creditors C lenders D  debtors

16 A register B list C sheet D  journal

17 A capital B currency C money D stock

18 A4 domestic B home C inner D  overseas

19 A4 expand B widen C broaden D  spread

20 A absorptions B takeovers C captures D assimilation
21 A target B aim C objective D  purpose




22
23
24
25

1.

10.

11.

12.

A  meet B confirm

A  meet B see

A not enough B demanding
A seize B get

C conform D satisfy
C undergo D suit

C inshortage D lacking
C catch D take

YACTHHA 2 TPAMATHKA (GRAMMAR)
Buoepits ogny 3 Bigmosiger A, B, C yu D, siky BM BBaxaeTre BIipHOKW 3
rpaMaTU4HOl TOYKH 30pPYy.

What you doing from 4 till 5 yesterday?

A) will C) having

B) have D) were

Did the delegation leave London yesterday? — Yes. It came to New
York.

A) to C) at

B) in D) -

My friend go to the cinema a lot.

A) doesn’t C) 1sn’t

B) don’t D) haven’t

- I’ve decided to re-paint this room. - Oh, have you? What colour it?
A) will you C) are you going to paint

B) would you paint

to their new house yet?
A) Have they moved
B) Did they move

D) you are going to paint

C) Has they moved
D) Has they move

John is a ride now.

A) has C) had

B) having D) have

There  two houses in the English Parliament.

A) has C) were

B) was D) are

It warm and fine yesterday.

A) was C) 1s

B) were D) will

There are only a few seats left for tonight’s musical at the theatre.
A) a C) the

B) an D) -

She live in Paris during her last years.

A) doesn’t C) don’t

B) didn’t D) wasn’t

The weather was so bad. We return home immediately.
A) must C) should

B) hadto D) would

Is Bob a friend of yours? -No, he isn't. He 1s a fellow-student of



13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

A) your C) mine

B) my D) me
Somebody knocked at the door while a new story :
A) had been read C) had being read
B) was read D) was being read
That painting by Picasso. It must be a forgery.
A) might be painting C) cannot being painted
B) cannot have been painted D) might not paint
He repair his radio set himself last week.
A) could C) was able to
B) can D) were able to
Tom  just a well-paid job.
A) was _ offered C) has  been offered
B) had  been offered D) wasbeing  offered
Why yet?
A) the letter is not sent C) is the letter not sent
B) hasn’t the letter been sent D) has the letter not sent
He from the airport.
A) was collecting C) has been collected
B) was being collected D) will have collect
we move into the living room? It's more comfortable in there.
A) Must C) Shall
B) Will D) Might
Yesterday I a terrible headache.
A) has C) am
B) have D) had
caused a lot of damage.
A) Last weeks storm C) Last week’s storm
B) Last’s week storm D) Last week storm
is it from here to Kyiv?
A) How far C) How much
B) How long D) How many
Kate received a parcel a week ago.
A) send C) sends
B) sending D) sent
Coffee 1s hot!
A) the best C) better
B) best D) good
It cold yesterday, ?
A) be, wasn’tit B) weren’t, was it
C) was, weren’t it D) was, wasn’t it
spoken English, we used to go to Hyde Park.
A) To practice C) To practicing

B) For practice D) For to practice



YACTHHA 3 ITHCHhMO (WRITING)
aiime po3zopuymy 6i0noegiov Ha 3anumanus (He menuie 5-6 peuens),
GUKOPUCIMOBYIOYU 3HAHHA JIEKCUKU, 2PAMAMUKU THO3EMHOT MOGU MaA 3HAHHA
npeomemy
1. Give a company profile, using the example of ICL.
2. What are the responsibilities of a Marketing Manager?
3. What kind of economy does Ukraine have? How can you characterize it?

baank Binnosigei (3pa3ox)

Yacruna 1, 2

Reading Grammar
1. g 16. c 1. d 16. c
2. b 17. d 2. d 17. b
3. a 18. b 3. a 18. ¢
4, d 19. a 4, ¢ 19. ¢
5. ¢ 20. b 5. a 20. d
6. d 21. a 6. b 21. ¢
7. ¢ 22. ¢ 7. d 22. a
8. a 23. a 8. a 23. d
9. ¢ 24. d 9. ¢ 24. ¢
10. b 25. ¢ 10. b 25. d
I1. b 11. a 26. a
12. d 12. ¢
13. ¢ 13. d
14. a 14. b
15. ¢ 15. ¢
YacTuna 3

1. ICL is a subsidiary of Fujitsu which is an 82 per cent shareholder in the
company. It’s situated in Japan. It employs a total of 24000 people. ICL consists of
29 autonomous companies. Each company has its own Managing Director. The
group is divided into 3 divisions. The first one is Industry Systems. This division
produces business solutions (software) for ICL’s customers. The second is
Technology, which manufactures computers and their components. The third
division is Services, which sells computer services, like maintenance and training.

2. A Marketing Manager is responsible to Sales and Marketing Director. His span




of control includes the Publicity Manager and the Market Research Manager. He 1s
responsible for the effective work of his department. His responsibilities include:
planning, organizing, directing, coordinating and controlling the activities of two
immediate subordinates; determining the best strategies and tactics to achieve
objectives of the department, motivating others to work effectively, monitoring
consumer and market researches, promotional campaigns and public relations.

3. Ukraine has a mixed economy, because it has both private and public sectors.
Ukraine is an agro-industrial country. Ukraine is rich in natural resources. The
main minerals are iron ore, coal, rock salt cement, gypsum uranium, different
metals and other natural resources. Ukraine fully satisfies its needs in minerals but
it still has to import some of them. So, oil and gas are imported from Russia and
Turkmenistan as the oil and gas deposits of Ukraine cannot satisfy country's needs
in these energy resources. In the current structure of Ukraine's industry a great
proposition is occupied by heavy industry, especially, the iron, and steel, machine-
building and coal industries. A considerable part is played by the food, light and
chemical industries.

Ukraine is one of the world's most productive farming regions and is known as
"Europe's granary".

There are two main branches of agricultural production in Ukraine: crop
production and animal husbandry.
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