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A role of marketing is in the increase of competitiveness
to the sucklings milk products
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A marketing role is considered in the increase of competitiveness of sucklings milk

products. A marketing place is certain in the management of organization. The chart of

kinds is offered to marketing, which allows depending on the vibrations of demand to
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change strategy of conduct of enterprise at the market and apply the that or other type of

marketing which will allow in one or another measure to manage with the problem of

decline of competitiveness of products and increase the volumes of sales.

Key words: marketing, competitiveness of products, sucklings products.
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