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Influence of image of leader is on motivation of activity of employees as 

basic factor of forming of corporate culture 
,  

.  
,  

, . 
 
 

. 
: , , , , 

, . 
Factors which influence on forming of corporate culture with working out in 

detail of influence of image of leader on the image of organization are examined. 
With the purpose of study of such intercommunicationsit is investigated mechanisms 
of motivation, which will be realized through authentication, inheritance and system 
of expectations. It is Investigated the  influence of image as a sociopsychological 
problem on forming of corporate culture with the purpose to proof the significance of 
this factor on organization activity effectiveness. 
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